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Your Mom Deserves The Best
Send Her Black Tie Roses with your personalized scroll

Dear Mom~

J wanled fo make this Mother's (Duy
exlm:yau’albyltﬂingymknawﬂml.jlhin}z
you are the best mom there is. You are nol
only a wonderful mother, bul someone who J
respect and admire as a person.

Jmayndafmysrmwlbalolcﬂyw
how thankful O am you were always there

trom Beverly Hills

When The Occasion Is
Very Special Lavish Her/Him
With Roses and...

Giorgio
Perfume/Cologne
Gourmet Truffles
Plush Stuffed Animal
Black Tie Scroll

ANNIVERSARIES

BIRTHDAYS
CONGRATULATIONS

GET WELL ¢ FRIENDSHIP
THANK YOU ¢ MISS YOU

I'M SORRY ¢ GENERAL LOVE
MOTHER'S DAY e FATHER'S DAY
VALENTINE'S DAY  HAPPY HOLIDAYS

)/

;
?

m
:
i
§

BLACK TIE VALET.
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Overnight Delivery
800-USA-24HR (800-872-2447)
Office: 310-568-0500 FAX: 310-568-0988

COPYRIGHT © 1993 BLACK TIE VALET

“They couldn’t believe
an American actually spoRe
their language.” e

tape player in: Japanese, Spanish, French,

Berlitz makes it surprisingly easy to learn another language
with Think and Talk ™. Based on the world-famous Berlitz Method,
Think and Talk delivers to you on tape or CD a complete language
course so unique and successful, it’s guaranteed.
And it’s fun, easy and inexpensive. You get 7 audio-cassettes S
or 6 to 8 CDs depending on the language you pick, 2 illustrated Spg;{ﬂ;’:&fﬁ:r"]‘;:“g:a‘g
manuals, a bilingual dictionary plus a free tape player — all for just so fluently, so fast.”
$165 for cassettes, $185 for compact discs, and $199 for CD-ROM &
for MAC and MPC (plus shipping and handling).
And if you're not speaking a foreign language fluently in 30
days, we’ll give you your money back. No questions asked.

i,

Think and Talk™ on tape, CD, and
FR EE' CD-ROM for MAC and MPC. Courses

German, Italian, Advanced Spanish
& Advanced French

—BERLITZ |

The foreign language experts.

with order

Call Toll-Free 1-800-526-8047 Ask for
(or fax order to 1-800-452-0466) Dept. 5423

IimEEEEmEmEEEEE ORCOMPLETEANDMAILTHISCOUPON H oM Sl W NN =& NN

Mail to:

Berlitz Publishing Co., Inc., Dept. 5423 , PO. Box 305, Riverside, NJ 08075

Yes, send me your exclusive Berlitz Think and Talk language course Please indicate language choice:
plus a FREE Berlitz audiotape player. (] Peiaeh - O] Advancod Neeneh

NAME

(] Spanish  [[] Advanced Spanish
[J German [] English for Spanish speakers

(] Italian [[] Advanced English for Spanish speakers.

ADDRESS [C] Japanese

CITY

STATE 71P — Cassette set ($165 plus $10 shipping & handling)

Please charge my credit card:

[J Amex

Card #

— CD set ($185 plus $10 shipping & handling)
— CD-ROM ($199) for MAC
— CD-ROM ($199) for MPC

[J Diners Club ~ [J VISA  [J MasterCard

Exp: Date: - -0 SSeR e Please indicate double-course language choice:

Rush orders available upon request.
NY & NJ Residents Please Add Sales Tax.

[J French plus Advanced French

[] Spanish plus Advanced Spanish

[J English plus Advanced English for Spanish speakers
__ Cassette ($295 plus $15 shipping & handling)
____CD (8330 plus $15 shipping & handling)




Partners in reliability

The KLM/Northwest
seal of partnership on the
cover of this publication is
the symbol of our shared
commitment.

The roots of our part-
nership date back to 1989
when Northwest was pur-
chased by an investor
group that included KLM
Royal Dutch Airlines.
KLM and the new owners
of Northwest shared a

Pieter Bouw, vision of the first truly global airline
ident, KLM . NGA
R it alliance, combining the strengths and

Alrlines networks of a major U.S. airline—

Northwest—with one of Europe’s

most outstanding international

airlines—KLM.

Cooperation between our
two airlines has increased
during the past three
years. During this
time, we have
gone through a
steady process
of getting to know
one another, becoming
more and more familiar with
each other’s cultures and ways of doing

sorivng FIT - SOO

0000600000 AEN

goL.more business.

detalls on AR EI ki

KLM/Northwest With t € s1gning Of an Open Skies

routes and agreement between the U.S. and Dutch

"9::' see the  ooyernments, followed by the grant of

route maps . : :

and information  ANTILTUSt immunity by the U.S. Depart-
4 beginningon  Mment of Transportation (the first time

page 104. this has been granted to a partnership of

U.S. and European airlines), the path is
clear to fully realize the benefits of a
combined operation. That means we can
create a truly worldwide network, syn-
chronizing schedules and marketing our-
selves as one airline.

But why is this good for you, the cus-
tomer? The cooperation means that we
can offer nonstop flights or essentially
single-airline connections to more desti-
nations than any of the world’s airlines.
Feeding through the Minneapolis/

St. Paul, Boston, Detroit, Tokyo and
Amsterdam hubs, we offer you more
than 300 destinations around the world
without switching airlines, or terminals.
This means less walking, one-stop check-
in, and coordinated luggage handling—
in short, simpler and more convenient
travel. It means more affordable prices,
as we can coordinate our fares and offer
more attractive worldwide fare packages.

KLM and Northwest will integrate our
frequent-flyer programs to produce a new

A message from the presidents of KLM Royal
Dutch Airlines and Northwest Airlines.

The cooperation means that
we can offer nonstop flights or
essentially single-airline
connections to more destinations than
any of the world's airlines.

program. The combination of Northwest
WorldPerks and KLM Flying Dutchman
“World of Difference” is being recognized
as the industry’s best. The awards will, as
now, include a range of free travel, award
packages and travel-related services. The
concept of a global airline will be reflected
in WORLDFLIGHT—a new round-the-
world award that will be the premier
frequent-travel award in the industry.

The alliance between KLM and
Northwest is also intended to enable
both carriers to prosper in an extremely
competitive commercial environment.
This means we must retain our loyal cus-
tomers who already fly KLM and North-
west and also attract many new ones. So
that we may do so, KLM and Northwest
drafted the following promise to our
customers:

“Together KLM and Northwest are
committed to providing customers from
around the world the first high-quality
worldwide airline product. We will

,offering superior, seamless travel

consistently meet and
typically exceed our cus-
tomers’ expectations and
set new standards for our
industry, as we provide
convenient, comprehen-
sive, reliable and reward-
ing service to over 300
cities in more than 100
countries.”

Our goal is to offer you 0

Wit

every benefit the combined J fi(l
global network can offer. o
And we will do this while remaining two
separate companies, each with its own
management and financial structures. In
the near future, we want customers to
perceive our respective services as being
integrated into one single system,

John Dasburg,
President and
Chief Executive
Officer, Northwest
Airlines

it : Y0000
at a competitive price. 0000

The seal of partner-
ship symbolizes
that goal.

John Dasburg
President and Chief Executive Officer
Northwest Airlines

Pieter Bouw
President 5
KLM Royal Dutch Airlines
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Hard-hitting Kirby Puckett heads up John Dadburg and KLM Royal
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; Shari Lewis gets kids off the couch
with her high-octane show. 6 Amsterdam
=
contest
Win two free tickets to

7 LT Amsterdam.

Along for

: Changing
the ride 6 the odds

TOday’S teChHOIOgy allOWS busy CXCC= Northwest Air Cares teams

' ‘ ir office wi ith Big Brothers/Big Sisters of
utives to bring their office with them | Xnerice, e

ﬂ; on the road.

ELIZABETH KARMACHARYA

Only
the best

When it comes to customer service,
Petrossian offers sterling quality.
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WILL CROCKETT

S0 hot, we had to
make it red.

L T

Computing ‘b

here it is, nestled among the keys like a jewel in a perfect setting. It’s MVP .].l.
the TrackPoint™ II pointing device, and only the new IBM ThinkPads™

have it. To call it a mouse would be woefully inadequate. For where a mouse [ IETICNIGE

merely rolls, TrackPoint I dances. An almost imperceptible move of
your fingertip controls it; merely touch the rubberized little button
and think where on the screen you want to go. It responds as though
it’s read your mind. And since TrackPoint II is strategically located
so that neither hand need ever leave the keyboard, using a
ThinkPad is as easy as it gets. Hands down.

For more information or an IBM dealer near you, you can call

1 800 772-2227. In Canada, call 1 800 465-7999,

Introducing

ThinkPad

TSIy CEXTIISTTA ErATom —R

IBMis a registered trademark and ThinkPad and TrackPoint are trademarks of International Business
Machines Corporation. © 1993 IBM Corp
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5 Pedal
power

6 Place in
the sun

OSAKA CHAMBER OF COMM. & INDUSTRY
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international dimensions.

8 Healing
touch

BRETT PATTERSON

Information and Entertainment Guide
94 World Record Shop

96 Beverages

100 World Video Programming

M. ARONOWITZ/UNIV. CITY STUDIOS

" : International edition only
MU.WBS 32-1 Customs Form
i::;‘a“v‘v‘:m 21-1 Duty-free shopping

3-1 Going the distance

100

There’s arguably no better way to
experience the quaint, cosmopolitan
city of Amsterdam than by bicycle.

\!

Kansai is going head to head with
Tokyo to become a player of

Dr. James Whitaker helps injured
athletes get back into their game.

Cooitol.
Audio

Capitol’s
hottest hits

94

7 World
Scape

Quips, quotes, news and
happenings.

8 Crossword

puzzle

“Mayhem,” The New York
Times Crossword (solution on
page 99).

g Reader
service

Free information and cross-
word solution.
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KLM/Northwest Alliance
104 World route map
106 N. American route map
108 European route map
110 Aiport maps and gates

Getting to gate 87 in

Traveling on business can be tough. So
we made it easy to get AT&T service.

First, check the sign on any public phone

two minutes iSn’t always easy,

to make sure its AT&T. If it's not AT&T,
or you dial and don't hear “AT&T” after

the bong, hang up. Then dial 10+ATT+0.

Getting Al is.

You'll get the service you depend on. At
the prices you expect. Getting around on

business should always be that easy.

Dial 10-ATT+O

plus the area code and number.

ard
(‘ul""gul

(

Can't complete your call?
Call 1800 321-0288.
©1993 ATST

ATeT



In this issue

You may have already noticed a
few new additions to this issue of
Northwest Airlines WorldTraveler™
magazine. It all begins with the
cover, which features our new sym-
bol of partnership with KLM Royal
Dutch Airlines.

We want to make sure all our
passengers understand the signifi-
cance of this new and unique global
alliance venture. Our new code-
share service combines the strengths
of our two companies and forms a
truly global airline system. Togeth-
er, KLM and Northwest fly to
more than 300 cities in more than
100 countries. Learn more about
the details of this first-of-its-kind
agreement beginning on page 4.

KLM’s home base, Amsterdam, is
the focus of our travel section this
month. After reading about this
beautiful and interesting city, turn to
page 64 to find out how you can
enter to win two round-trip tickets
on Northwest and experience Ams-
terdam firsthand.

Also this month, we feature a
remarkable person and remarkable

baseball player from the Minnesota
Twins. Kirby Puckett is known for
his outstanding athletic skills on

the field, as well as his charitable
activities and positive attitude off
the field. We recently caught up
with “Puck” at the Twins’ spring
training camp in Fort Myers and
we feature a discussion with the
star centerfielder on page 14.

You never know who you might
run into when you fly! We recently
met Shari Lewis, her daughter, hus-
band, and even Lamb Chop on a
Northwest flight. Lewis has enter-
tained countless people for many
years with her unique brand of edu-
cational and interactive entertain-
ment. But life has dealt Lewis a few
bumps along the way. Read how
she became a world-class children’s
entertainment superstar on page 24.

May marks the second month of
our partnership with our Northwest
Air Cares pa , Big Brothers/Big
Sisters. On page 67, learn how the
Big Brothers/Big Sisters program is
making a big impact on today’s
youth. Northwest is committed to
assisting charitable organizations,
and we’re excited to award 500
WorldPerks bonus miles to our
WorldPerks members who make
financial or free travel award contri-
butions to Big Brothers/Big Sisters
through our Air Cares program.

If there is anything we can do to
make your travel experience better,
please let us know. A comment
card can be obtained from any
flight attendant or customer service
representative.

Thanks for flying with us today!

Chris Clouser, Publisher

rior Vice President/
Corporate Communications
and Advertising
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Frequent Travelers Make Smart Moves.

With a Business Center for your needs. Concierge
floor, exquisite dining, indoor pool and health club
for your wants. And a 5-minute complimentary airport
shuttle for your convenience. It’s the Twin Cities’ best.

Minneapolis/ St. Paul Airport
Across from the Mall of America ~ 1+800+247+9810 (US & Canada)

TIMELY
REMINDER

Your full-color logo on this deluxe watch. Quartz move-

ment, gold-tone case, stone crown, sweep secondhand, and
double looped leather band in your choice of black lizard or black or
brown alligator. Includes battery and a lifetime warranty reflecting the
utmost confidence in the quality level of our watches. Perfect for promotion,
incentive, gift, or convention premium to remind customers or employees

of your corporate identity. Prices are great, even in small quantities.

Special Promotional Offer-$19.50

Send us any color graphic or logo; stationery, business card, color brochure,
photo or artwork are all acceptable. Specify man’s or woman'’s style and
include $19.50 per watch (up to three [3] at

this special promotional price per order) plus
sales tax in California only. We’ll send you the
samples. Once you see the quality of your
personalized watch, we’re sure you'll want

more. Order now!
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WHEN IT COMES TO MANAGING AIR TRAVEL EXPENSES,
ONLY THE AIR TRAVEL CARD OFFERS A NO-COST APPROACH.

customized billing. As well as automatic

insurance every time you use it.

_ For more information on how to change

the pat]tem of yo"ur8 Sg
> travel costs, ca =<

= 222 4688 (in the District Am‘mvgl
of Columbia, call 626-4225). | LU

THE SMARTEST ROUTE®

Call Air Travel Card at 800-222-4688 — in D.C. call 202-626-4225
or see your travel agent or airline representative.

For many businesses today, the cost of managing
air travel expenses is often left up in the air. We'd like to
suggest a more down-to-earth approach.

The Air Travel Card Payment System.

It has no annual fees, no interest
charges and no per-card charges. Which means
all you pay for is air travel. And, because it's the
airlines’ payment system, it’s mstant]y recognized
by over 200 airlines worldwide.

Plus it provides your company with a variety
of billing formats, management reports — even
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Kirby Puckett,

who was once
told he was
too small to
play pro ball,
has been with
the Minnesota
Twins since he
was drafted in

1982.

GLORY
DAYS

With hard-hitting Kirby Puckett heading up the lineup, the Minnesota

by Noel Hynd

At first glance, Kirby
Puckett seems to be sitting

Twins are looking and feeling fine.
00000O0COCOOOOOOOONOODOONOOOODOONONONODS

Puckett’s
strong, quick
wrists and the
abrupt, high

leg kick that

shifts his

weight forward
make him an
effective and
powerful hitter.

in the unlikeliest of places—
a minor-league clubhouse.
And he is doing something
that might scare the living
daylights out of Minnesota
Twins fans. His right hand—
the right hand—is packed in
enough ice to keep a pint of

Hiagen-Dazs frozen for a sum-
mer afternoon.

o
72}
¥
Q
Q
o
u
2z
3
2
3
g
s
But, not to worry. 3
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The minor-league clubhouse
is at the Twins’ spring training
complex in Fort Myers, Florida,
where Puckett—Ilike most

manager Tom Kelly, citing only
two of Puckett’s most obvious
assets.

“He’s very powerful, with a
short, compact swing and a
small strike zone,” comments
rival manager Hal MacRae of
the Kansas City Royals.

But why not go right to the
source? If Kirby Puckett were
a scout, how would he file a
report on himself?
He smiles at the prospect.
“I’m the type of guy who

members of the hardworking
Minnesotans—has reported
days early for the new season.
And the hand? The one that
has stroked more than 1,800
hits? No problem there, either.
The hand is packed in ice on
many days to minimize the
swelling that takes place after a
hard spring workout.

Kirby Puckett, as a veteran
and leader on the team, has led
a section of his squad through a
day of training, almost func-

tioning as a de facto coach or
assistant manager. He has kept
up the chatter and the pace of
the workout. His presence by
itself hypes the morale of his
club. Then, after three hours
on the field, he graciously posi-
tions himself to sign an auto-

graph for any kid or adult who
wants one.

NA]

in major-league baseball?
Yes, indeed.

ett muses. “Not in the Jackie
Robinson years when Jackie
first started, but in the 50s
and 60s. I’d like to have seen
if I could have played with
those guys. I like to think I

could have played back then,

but there’s no way I'll ever get
to see.”
He signs his name more
times than anyone can count.
Every day. He is the Twin all

Know what? We’ve already
the fans want to see or get a

seen. An era doesn’t exist, a
ballpark hasn’t been built, in

which Kirby Puckett would not

piece of, and no one leaves dis-  have been a star.

appointed. Thereafter he is on

“He has natural talent and
his chair before his locker, a

future Hall of
Famer, a guy who’ll probably
zero in on his three thousandth
hit somewhere around the turn
of the century, talking baseball
to any writer who wants him.
Future Hall of Famer? This
roundish, muscular, bearded
guy with an easy smile and per-
haps the most identifiable shape

“I like to think that I could
have played baseball in the old
days with the old guys,” Puck-

goes all out, man. I don’t
have the flashiness, I just
get the job done. I’'m an ‘old
school’ kind of player. I know
what my team wants me to do
and that’s what I try to do—
anything I can to help the team
win. I’m the type of player
who gives it his all, who hustles
all the time and does everything

I can. That’s how I feel about

myself.”

Funny. After two World
Championships in the last six
seasons, Twins fans have come
to the same conclusion.

If you’ve been paying any
attention at all to major-league
baseball over the last few years,
the on-field heroics of one

Kirby Puckett are almost an old
story. Let’s see...

There are the leaping catch-
es against the crushable center-
field fence at the Metrodome,
Puckett high in the air, glove
extended upward over the

wall, pulling in someone else’s
home run...

The two World Champi-

onships for the Twins—“Still
my biggest sports thrill, man,”

he works hard,” says Twins Puckett explains—including the
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Puckett was
warmly
congratulated
after coming
through with
an 11th inning
home run in
game six of
the 1991
World Series.

October 87
home run that
propelled the
come-from-
behind Twins
into a seventh
game against the
St. Louis Cardi-
nals...

The annual
battle for the bat-
ting championship,
which Puckett won
in 1989...

The weekend in Milwaukee
in which Puckett destroyed the
Brewers with 10 hits (includ-
ing four home runs) in 11 at-
bats, tying a major-league
mark and setting an American
League mark...

After awhile, it almost
seems routine. And yet,
strange as it might seem, there
was a time when Puckett was
not an integral part of the
Minnesota sports scene. It
wasn’t even that long ago.

Kirby Puckett grew up in
South Chicago—State and
43rd Streets—at the Robert
Taylor Homes, a housing pro-
ject often referred to as “the
place where hope dies.”

Mince no words. The Robert
Taylor Homes are among the
worst inner-city projects in the
United States. Kirby was the
baby of the family, the ninth of
nine children. For him, obvi-
ously, for the two parents who
raised him, hope never did die.

“We always had food,
clothes and love,” Puckett
recalls of his family. “My
mom never let me have any-
thing to do with the trouble on
the streets.” Boyhood was a

mixture of school and
pick-up baseball games. By age
12, Kirby was the only Puckett
child living at home and the
family moved to a better neigh-
borhood. He went to Calumet
High School where he was an
All-American at third base and,
of those scouts who ventured
into Chicago’s South Side to
catch some games, most wrote
Kirby off as “too small” to play
in the majors.

The “too small” tag hung
upon him for several years,
through semi-pro ball while he
worked in a Ford Motor Com-
pany plant (Torrance Avenue
on the south side of Chicago),
and through a tryout with the
Kansas City Royals.

He did manage to land a
pair of college baseball scholar-
ships, first at Bradley University
in Peoria, then at Triton Col-
lege, closer to home outside
Chicago. Still, no major-league
team seemed interested enough
in Puckett to talk contract until
he became Junior College Play-
er of the Year in 1981. There-
after, good things happened
quickly. He was the Twins’
first draft choice in January
1982, the third player chosen
over all. He spent two years

knocking the stuff-
ing out of minor-league pitch-
ers and was promoted to the
Minnesota Twins early in the
1984 season. As any Twins
fan can tell you, Puckett has
been there ever since, barely
missing a game.

The Twins’ locker room is
a sort of nirvana for T-shirts.
It’s a minor Twins tradition
to have them made up for
almost any occasion—not just
World Championships. Some
players still wear a black T-
shirt that says on the front, BE
LIKE MIKE, an allusion to the
television ads featuring Mich-
ael Jordan. The back of the
shirt reads, | WANT TO BE
LIKE PUCK.

“Don’t let anyone tell you
that you can’t do this or that
for whatever reason,” is a
Puckett theme. “I was told I
would never be a ballplayer
because of my size. I urge kids
to remember that only they
know their talents, and no one
can stop them from accom-
plishing their goals.”

In his autobiography, I Love
This Game!, which is being
published this spring by
HarperCollins, Puckett cites
hard work and a belief in him-
self as keys to his success.
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Earn WorldPerks® Miles every
time you call using MCI.

Imagine your long distance phone calls helping you
ear free trips to the places you really want fo be.

Now, with MCI, you can actually turn your long
distance calls into free flights on Northwest Airlines.
For every dollar you spend on MCI Long Distance
Service, net of credits excluding taxes, you eam

1 WorldPerks Mile plus 4 Bonus Miles in the
Northwest WorldPerks Program. What's more,

MCl is the only long distance service that lets you
eamn WorldPerks Miles.

Just use MCI when calling from home, and the
free MCI Card® when traveling. The WorldPerks
Miles you eam by calling long distance will be
automatically credited to your WorldPerks account.

Your satisfaction is guaranteed!

MCI quality is unsurpassed, with quick, clear
connections every time. In fact, we're so sure
you'll be satisfied with MCI service, we'll even
guarantee it!™

2,000 Bonus miles to start.

We'll give you 2,000 WorldPerks Bonus Miles if
you sign up for MCI by June 30, 1993.

To enroll foday, call

1-800-456-5862.
®
MCI

NORTHWEST
WORLDPERKS'

*If ofter one month of MCI service you're not completely sotisfied, simply notify MCI
Customer Service. We'll redit your account to cove the locol phone company’s charge
for switching you back to your former long distonce carrier, up fo $15 pe telephone
fine for o maximum of 5 lines.

Sign up for MCI Residentiol Long Distance Service, MCI Cord and the MCI/Northwest
Progrom ond your one-fime 2,000 WorldPerks Mile signup bonus will be posted to
your WorldPerks account within 8 weeks.

Offer is only available on residential long distonce service to individuals with o U.S.
moiling oddress.
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Enroll now for 2,000 Bonus Miles!

CALLING ON

MCI HAS ITS
REWARDS.

F 4

REWARD YOURSELE WITH MCI.

Get 2,000 WorldPerks® Bonus Miles
if you sign up for MCI® basic Dial “1”
by June 30, 1993.

To enroll, call today at 1-800-456-5862 or
complete and return the enrollment form below.

Service

YES, 1 wont to eam Northwest WorldPerks® Miles with MCI® Long Distance Service. Please sign me up for:
(Please check option(s) below.)

[ MCl ot home service __J An MCI Cord® Please send me free MCI Cord(s).

(11 am a current MCI customer, and wont to start earning WorldPerks Miles.

Nome Home Address

(ity/Stote/Zip Home Phone No. ( )

oo (ode

Signoture* Dote

(Required for envollment)

Northwest WorldPerks Number: [ [ [ 1 T T 1 [T ]

(11 .am not currently a WorldPerks member; please enroll me.
[ wont my calls billed through (check one):
(I My local phone company (where availoble) [ American Express® [ VISA® or MasterCorde

cawtote: [ [T [ [ [ [T T T TTT L] tome

In cose we have any questions regording your enrollment form, please provide us with o daytime phone number,
Daytime Phone: ( )

Koo (ode
*I choose MCI as my long distonce (gr‘a for the service ond telephone number(s) indicated, ond | outharize MCI to notify my locol telephone company of this choice. | understand that | con hove only one
Jong distonce compony for o given telephone numbes, ond that my locol telephone company may impase o chorge for this and ony loter changes.
Sign up for MCI Residentiol Long Distonce Senvice, MCI Cord ond the MC1/Northwest Progeom ond your one-ime 2,000 WordPerks Mile signup bonus will be posted to your WordPerks occount within 8
weeks. Al WordPecks micoge credis ore based on MCI Long Distance wsoge, net of credits exchuding faves. MU reserves the right to omend s mileoge credit progrom upon 6 months nofie. Envoliment in
the MC/Northwest Aifines Progrom is in heu of ony other MCl portmer or trovel progrom.
Offer is only ovoloble on residentiol long distonce senvice to indiduals with o U.S. moding oddvess.
© MU Telecommunicasions Corporation, 1993 INWC  WRLDTRY  5/93

YES, 1 want to eam Northwest WorldPerks® Miles with MCI® Long Distance Service. Please sign me up for:
(Please check option(s) below.) ,

(] MCl ot home service "] An MCI Cord® Pleose send me free MCI Card(s).

(11 am a current MCI customer, and want to start earning WorldPerks Miles.

Nome Home Address

City/Stote/Zip Home Phone No. ( )

Koo (ode

Signature* Dote

(Required for enrollment)

Northwest WorldPerks Number: [ [ T 1 [ [ [ 1 [T ]

(_J1'am not currently o WorldPerks member; please enroll me.
[ wont my calls billed through (check one): ]
LI My local phone company (where ovailoble) (1 American Express® [ VISA® or MosterCarde

Credit Cord No.: l ] l I l I [ ITrI I | I | 7 Exp. Dote;

In cose we have ony questions regarding your enrollment form, please provide s with a daytime phone number.
Daytime Phone: ( )

oo (ode
*1 choase MCI as my long distonce correr for the senvice ond telephone numbes(s) indicated, and I authorize MCI to norify my locol telephone company of this choice. | understond that | con have only one
long distance compony for o given telephone numbes, ond that my locol telephone company may impose o charge for this ond any loter changes.
Sign up for MCI Residentiol Long Distonce Service, MCI Cord ond the MC1/Northwes? Progrom ond your one-time 2,000 WorldPerks Mie signvup bonus will be posted fo your WoddPerks occount within 8
weeks. Al WordPerks mileoge aedits ore based on MUl Long Distonce usoge, net of credits excluding faxes. MCI reserves the right to omend its mileoge wredit progrom upon & moaths notice. Envollment in
the MC1/Northw P i ny other MCI portner or trovel progrom.
f envice 10 individuals with o U.S. moding oddress
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Clichés? Maybe. Puck fre-
quently spouts clichés. But usu-
ally they happen to be true.
Add to this the fact that Puckett
really is a solid old-style hus-
tling work-ethic ball player
who does love the game and
enjoys playing it.

There are players in the
major leagues who hit a ball
farther. There are players who
hit more selectively. But all
things considered, is there a
consistently better hitter in
baseball than Kirby Puckett?
Over the last five years, no one
in the majors has hit safely
more often, either in terms of
average or sheer volume of hits.

Batting is more than just an
average, just as a player’s con-
tribution to a team is more than
his numbers. But the numbers
suggest that over the last five
seasons, Puckett has been base-
ball’s best hitter. His .329 aver-
age is the highest in the majors,
10 points better than both
Tony Gwynn and Wade Boggs.
His 1,018 hits rank him num-
ber one in total hits—98 ahead
of Boggs.

Those numbers didn’t just
sort of happen to Puckett
while his bat was sitting on his
shoulder.

“I’m up there hacking,
man,” Puckett says. And he’s
not kidding.

In the same way that Puckett
can’t wait to get to spring train-
ing, can’t wait to get to the
game, and can’t wait to get out
onto the field, he just can’t
seem to wait to get on base.
Sometime when you’re watch-
ing the Twins, pay particular
attention to each of Puckett’s

Puckett tied
a major-
league mark
with 10 hits
and four
home runs in
11 at-bats
against the
Brewers.

at-bats. He

approaches a
plate appearing
as if he’s parked
at a meter outside
the park, with
wife Tonya and
family (an adopted
son and adopted
daughter) waiting.

Chances are, he’ll
go right after the
first pitch. “I'm a
first ball hitter
because that’s often
the best pitch to hit.
The pitcher’s trying to
get ahead of you.”

If he gets a hit, it
will go through the
infield or will drop
somewhere in right field.

But as soon as you think you
have this figured out, he will
adjust to a pitcher or a game
situation, find a ball to pull,
and go for distance in the
opposite direction.

“[The first pitch] might be
the best pitch I see,” he
explains. “So why not go right
after it? I’'m hacking from the
start. And if it’s close enough
for the umpire to call it a
strike, it’s close enough for me
to swing. I don’t worry much
about whether it’s down the
middle or on the corner and I
don’t let the umps or the
pitchers control my bat,”
Puckett says.

Puckett is saying—or admit-
ting to—a lot with that state-
ment. First, he’s not afraid to
use all parts of the ballpark to
spray his hits.

But not only is he one of
baseball’s premier hitters, he is

perhaps base-
ball’s best “bad ball” or “mis-
take” hitter. His eyes light
up when this is mentioned.
He seems to relish the title
which, at first, would seem
contradictory.

A “bad ball” is one out
of the strike zone, a pitch that
a batter has no business—
theoretically, anyway—swinging
at, much less hitting. A “mis-
take” is a pitch that is grooved
down the center of the plate.
Although Puckett will be vigi-
lant enough at bat to seize upon
one of those “mistakes,”
chances are that he will jump
on a bad pitch first. In another
generation, Yogi Berra was a
similar sort of bad ball hitter,
frequently lining a pitch that 19
was over his head or beneath
his knees into the right field
seats at Yankee Stadium.

“Sometimes I tell the guys on
the bench, okay, I’'m going to
take a pitch,” Puckett explains.
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The guys on the bench proba-
bly don’t believe this for an
instant and, well, why mess
with success, anyway? A cou-
ple of years ago there was this
theory that Puckett could be an
even better hitter if he were
more selective. What gave
birth to this notion is hard to
imagine since it materialized
after Puckett had hit .328, .332,
.356, and .339, the latter to
lead the league in 1989.

“I thought that maybe I
could help the team by getting
on base a little more with
walks,” Puckett says, thinking
back upon the 1990 season.
He had never walked more
than 41 times per season while
averaging close to 700 plate
appearances. “Whatever my
thinking was,” he remembers,
“it was bad.”

Puckett earned 57 walks and
his batting average nose dived
to .297, a healthy number for
most players and enough to
lead the club during a poor sea-
son. But it was a clear disap-
pointment to Puckett. His con-
clusion is concise. “Never
again,” he says. “Walking
ruins me.” He will be glorious-
ly hacking away for the years
to come.

There is, by the way, a cer-
tain geometry to this. The only
other American League player
with batting stats anywhere
close to Puckett’s is Wade
Boggs, long of the Red Sox and
now of the Yankees. Boggs has
arrived at the same plateau of
successful hitting by following
exactly the opposite style.
Boggs waits and waits, seldom
swings and misses, and will

Hard work and

and an
“anything to
win” attitude
have made
Kirby Puckett a
favorite among
Twins fans

and fellow
teammates.
00000000

walk 80 or 90
times a season.
Boggs and Puck-
ett discuss hit-
ting from time to
time and each
marvels at the
other’s style.

“lam not a
power hitter,”
Puckett concludes
on the subject of
hitting. A typical
Puckett season, how-
ever, will include 19
or 20 home runs with
90 to 100 RBIs. What he is, is
an excellent hitter with frequent
power when he’s trying to
pump the ball or when some
pitcher floats one of those
“mistakes” down the center of
the plate.

Puckett hits the ball very
hard and often very far for a
man of five feet nine (much like
Jim Wynn, the “Toy Cannon”
of the Houston Astros 15 years
ago). His power comes from
strong, quick wrists and the
abrupt high leg kick that quick-
ly shifts his weight—and
strength—forward. The lifted
front foot is reminiscent of Mel
Ott, perhaps the most success-
ful front foot lifter of all time.
Kirby has watched the old films
of Ott. He may go up there
hacking, he might not want to
hear what the catcher’s saying
or even know what’s coming.
But he’s enough of a student of
the game to know exactly what
he’s doing.

During the summer of 1992,
the Twins’ owner, Carl Pohlad,
made a decision. The Twins

had a tentative
contract offer to Puckett of
$27.5 million over five years.
Puckett probably would have
accepted it at that point, but
Pohlad rejected the contract.

As the season drifted to a
close, Oakland opened up a
lead on the Twins, the Min-
nesotans faded, and what could
have been a pennant race
turned into stories about Puck-
ett’s final days as a Twin.

In December, the Twins
upped the offer that Pohlad had
rejected the previous summer:
$30 million over six years. On
one hand, staggering. On the
other hand, a clear commitment
by the franchise to their pre-
mier player.

Despite the fact that more
money was probably available
elsewhere, Puckett signed with
the Twins. As the saying goes
in his newly adopted state,
“There are 10,000 Lakes, but
only one Kirby Puckett.” The
new contract will probably keep
Puckett in a Twins uniform for
the rest of his career, which in
turn will keep Twins fans smil-
ing into the next century. ¥
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Introducing the new Samsonite Soft Piggyback
Carry-On from the Silhouette 4 Collection.

Lightweight — under 6 Ibs. — and designed to help tote another
bag for you! Available in navy, grey, black or rose tweed.
FEATURES

« Special pull up handle that also lets you clasp your
briefcase or small bag that's sitting on top of
the Piggyback. * Sturdy wheels for well
balanced stability. « Narrow shape means
easy clearance in airplane aisles. ¢
Removable wet pack. « Lab-tested, sturdy
exterior keeps wet weather out. « Durable
nickel hardware and self - mending zippers. *
Fits in overhead compartments and under
airplane seats.

Style # SA-34 22" x 13" x 9" Reg. $210.
Special Price

$99.%

SAMSONITE
DEMONSTRATES
ITS AIR SUPERIORITY

Now plane travel is easier with the new
Samsonite Silhouette 4 Collection
Carry-On Piggyback.

Pull up the built-in handle to instantly turn this
carry-on into a luggage cart for your other
small bags and still have the maneuverability
to roll easily down an airplane aisle. Packed
with features that keep your clothes neat and
organized. Fits under airline seats or in the
overhead compartment.

Available in black, grey, navy and rose.

Style # SA-62 Reg. $250.
Special price

$124.%

LITERALLY A
CLOSET IN THE AIR

The Ultra Valet garment bag from the
Samsonite Silhouette 4 Collection _

This 12 pocket garment bag is easy to pack
and use on a hotel door or closet.
You can live right out of it!
Exclusive fealures include:
* Telescoping hanger fixture for easy packing
* Large removable wetpack
* Easily accessible pockets
« Extended length panel for longer garments
* Special pockets for shoes and hair dryer
* Sturdy exterior fabric with durable hardware and §
strong nylon zippers £

et ¢ Full three year warranty 8 -
(12 T S
:," a’m tweed

Regular price $290.
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TRAVEL LIKE THE PROS
Rollaboard by Travelpro

Carry on luggage was never this easy to travel with
— no more carts or bungee cords. The first choice
of aircrews worldwide . . . now at a special
introductory price.

Style #7270 Size: 20" x 131/,"x 8"

Special Price $ 1 4 9. 9 5*

SPECIAL FEATURES

*Ball bearing wheels

* Fits in overhead bins and under
airline seats

* Cushioned retractable handle

» Other Travelpro pieces easily attach
to expand your Rollaboard!

* Available in black and navy

*SPECIAL BONUS OFFER given to
airline personnel, frequent flyers and
senior citizens.

ORDER TOLL-FREE:

1-800-372-3377

In N.Y.C. 212-254-7275

ALTMAN LUGaARf 1)

New store at:
Country Glen Center,

Old Country Road,

We ship anywhere in the U.S.
N F TN E

L UGGAGE

SISV NLUCUEL 3 1:.59'72:.0

Carle Place, L.I., NY I

135 Orchard St. « NY, NY 10002 » Fax 212-254-7663 * Mon. - Fri. 9am - 6:30pm * Sun. 9am - 6pm

We stock national name brands of leather goods, luggage and writing instruments at the best prices. * Corporate accoupts wglcome
« We accept all major credit cards « Add $5.95 for shipping and handling * Ask for our free catalog * 30 day money back satisfaction guarantee



More People Have Fought

Over Virginia Than
Any Other State In America.

Richmond, changed hands seventy-two times.

[t was, as Walt Whitman put it, “a strange and sad
war.” And you can follow its drama from Manassas to
Appomatox when you visit Virginia.

Seven Civil War battlefield parks offer walking and
driving tours. Many stage reenactments in authentic
battle attire. You can even see the trenches and troop
movements from the air, just as Grant and Lee would
have drawn them on a map.

You can also visit the site of a battle that took
place fourscore and seven years earlier—the decisive
Revolutionary War battle of Yorktown.

And once you've seen our majestic Blue Ridge
Mountains and our warm, sandy beaches, you’ll

understand what all the fuss was about.

For a free travel guide, call 1-800-248-4833

Yorktown. Bull Run. The Monitor and the Merrimac. encounters occurred here alone. No other state saw | 20 horrible minutes. At the battle of New Market, 247 and ask for Extension Cl14. Or write Virginia Tourism,
Chancellorsville. The Wilderness. Petersburg. more action. Nowhere was the fighting more fierce. teenage cadets from Virginia Military Institute were Dept. C14, Richmond, Virginia 23219.

Name a battle fought on American soil, and chances More than 100,000 soldiers fell at four sites around | pressed into service. And the gentle town of And take a tour of America’s
are, it was fought in Virginia. Over 2,000 Civil War Fredericksburg. Seven thousand fell at Cold Harbor in| Winchester, caught between Washington and most coveted state.
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Shari Lewis, Public television broadcasting may have begun
whose face is in the United States in the early 1940s, but it
familiar to wasn’t until a decade later that telévision owner-
millions who ship became commonplace. The typical televi-
gretwhl;p 4 sion, now hopelessly antiquated and incredibly
v A heavy in comparison to its 1990s version, often as
on television, R : >
not became the family’s chief source of entertain-
takes a The TV . I
ot 5 ment. The TV generation was born.
relax In her + During television’s first years, children grew up
Beverly Hills with such shows as Leave It To Beaver, The Little
home. Rascals and Kukla, Fran and Ollie. Possibly the

most benevolent character in the roster of chil-
dren’s shows, however, was Shari Lewis. Her
show, Sharil.and, which starred her wooly puppet
companion Lamb Chop, brought happiness to the

With hen /z)igg-oaéans 055[6{’18)2’5 Jz’ow,
Shani Lewis is 95&029 hids o /[ the couch and
/[[E/éng /Z[gg a[ong .u'cfs 0/[ BL'9 Bé'zcl.

lives of children, and reassurance to parents that
their offspring were watching the best in television
entertainment. Three decades later, Lewis is still 25
winning hearts of children and adults alike.
“The nicest thing that has been said to me late-
ly was during the Festival of the Trees, a celebra-
tion in Atlanta,” recalls Lewis. “A mother
ks vl e approached me on an escalator with her 10 year
(Above) DEBORAH DALY ILLUSTRATION old in tow and said, ‘I want to thank you for
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The artwork
behind Lewis
and Lamb
Chop is part of
an admirable
primitive
collection
shared by
Lewis and her
husband
Jeremy
Tarcher.

keeping our kids, kids just a lit-
tle while longer.””

As Lewis, a woman with a
kid’s heart and a kid’s capacity
to enjoy, says this, she smiles.
But Shari Lewis is more than
just a grown moppet with a
mass of red ringlets, a big
smile and an arsenal of cute
puppets—she’s a dynamo.

Her show, Lamb Chop’s
Play Along, is second in the rat-
ings, right behind Sesame Street.
It’s a show chock-full of “anti-
couch potato” (Lewis’ term)
antics, featuring instead magic
tricks, sing-alongs, silly stunts,
skits, games and riddles that are
intended to get today’s jaded
television-watching children to
interact. Make no mistake—
these children, raised on Ninja
Turtles and Pee Wee Herman,
love the sheer innocence and
exuberance of the show.

“I think children are tired of

and watch. When it gets to be
physical, that’s when they really
start to join in the fun.”
According to Lewis, her
audience’s demographic is
extremely wide, encompassing
viewers from toddlers to adults,
and from a variety of genera-

ryteller and teacher of language
skills was already occupied by
Mister Rogers Neighborbood
and Sesame Street.

Au contraire. Lewis seems to
have come full circle. She was
the premier children’s television
personality in the late 50s and

ARN MILES
Y J

E ON

; ¢ ANY MAJOR

When O went to the head 0/9385, i U.S. AIRLINE
gsnnifs’c fawaon, she l[thed the aonaspt of a i YOU CHOOSE.

total audisnce Iba'ztiaipation, anti-couch
/zotato, clon,£ /'uat vtew if, do it show 3

tions. The baby boomers, the
kids of the 60s, for example, are
thrilled to share Lamb Chop,
part of their childhood, with
their own children.

In addition to the show,
Lewis is also producing videos
(17 at last count) and arrang-
ing licensing for Lamb Chop
and Friends products.

Other merchandising efforts
include Target Stores Inc., which
sold 700,000 Baby Lamb Chop
plush toys in three-and-a-half
weeks in 1991. Lewis has also
penned 51 books including 15
volumes of the One Minute Bed-
time series (latest: One Minute
Birthday Stories and One
Minute Stories of Teddy Bears).

It surprised many that
Lewis’ show, which first aired
on January 13, 1992, took off
the way it did. The Wall Street
Journal quoted a senior vice
president at one of the cable

early 60s, and now she’s back
again with her puppets.

“PBS was really looking for
something that was different.
When I went to the head of
PBS, Jennifer Lawson, she
liked the concept of a total
audience participation, anti-
couch potato, don’t just view
it, do it show.”

But just because Lewis has
recently returned to a series-
television format after three
decades, don’t make the mis-
take of thinking that she’s been
languishing. Lewis doesn’t
languish.

Lewis conducts symphony
orchestras (she’s performed and
conducted with more than 100
orchestras, including the
National Symphonies of the
United States), has appeared
before audiences around the
world including four common
performances for the Queen of

[t's a great opportunity to earn free airline
tickets. It’s the Diners Club® Card. With
Diners Club you earn points that convert to
frequent flyer miles. Miles good on practically
any frequent flyer program you want. So with
every hotel room, rental car, airline ticket or
meal you charge, you're miles closer to earning
a free ticket to just about anywhere. This trip
it might be Northwest. Next trip, any other
major U.S. airline you choose. Diners Club.
That's the ticket.

The Right Answer for Business.

being spectators,” says Lewis. “I  networks for children as saying  England, entertained former
don’t believe that children sing that Lamb Chop was old sock  President and Mrs. Bush by
along with sing-alongs—they sit  and Miss Lewis’ niche as a sto-  emceeing the annual White

-~ CALL 1°800°2°DINERS
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Available to all U.S. Cardmembers (excluding Government, Company and non-énnﬂt;]éomoﬂtc Cardmembers). Ceetain terms and conditions apply. © 1992, Citicorp Diners Club Inc.
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(Right) As a
teenager,
Lewis, shown
here on the
set of Lamb
Chop’s Play
Along, joined a
ballet company,
but soon
returned to her
natural gift of
ventriloquism.

(Below) Lewis
shows Lamb
Chop the
sights of
London from
her hotel
room. Lewis
was in town
for an episode
of the Eamonn
Andrews show
that would
later air in the
U.S. on June
24, 1966.

House day-long Easter Festival
for three years straight, and was
chosen by former first ladies
Nancy Reagan and Rosalyn
Carter to be the sole performer
at the annual White House
Christmas party for the children
of the Diplomatic Corps. In
addition, she had a British tele-
vision series that ran from 1968
until 1976. During that period,
she also did numerous specials
and series on Canadian and
Australian television. She’s per-
formed in national and summer
stock productions as well as at
major casinos and nightclubs.
Besides that, she’s appeared on
hundreds of television shows.
As if that weren’t enough, she
and her husband, publisher Jere-
my Tarcher, wrote “The Lights
of Zetar” episode of the original
Star Trek series.

Lewis describes the particu-
lar episode for interested
Trekkies: “It’s about a group of
highly advanced inhabitants of
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a star that is going nova,”
explains Lewis. “They trans-
form themselves into electrical
impulses and are traveling
through the universe looking
for compatible souls to digest.
It is the struggle for the life of
Scotty’s girlfriend, Vera.”

Lewis and her husband have
done a lot of writing together.
The couple has written books,
scripts and a great many concepts
for shows. Jeremy, she says, is
“heavily into the business of my
business.”

Tarcher is also one of the
leading book publishers in Los
Angeles, with such recognizable
self-help and New Age titles as
Drawing on the Right Side of
the Brain, and Women Who
Love Too Much. Lewis des-
cribes her husband as “more
soul-searching and introspec-
tive. Iseldom look back and I
don’t take my emotional tem-
perature, ever.”

What Lewis does is work.

“I am my own game,” she
says. “I like what I do. I think
I’m very fortunate and the fact
that I work very hard at [my
job] does not take away from
the fun. I’'m always aware of
the tennis and golf analogy. I
see people working on their ten-
nis game and this is my game. |

am my own instrument and the
fun for me is to see how fully I
can realize the potential of who
[ am and what I was given.”

This ability to experience and
appreciate the joy of life and the
joy of learning comes from
Lewis’ youth. She grew up in
New York City in the center of
a family of Central European
immigrants. Her father, Abra-
ham B. Hurwitz, was not only a
professor at Yeshiva University,
he was also New York’s official
magician, known as Peter Pan
the Magic Man. Her mother,
Ann, was a music coordinator
for New York City’s public
Music and Art.

“When [my parents] came
over, their preoccupation was
that their children should have
what they didn’t,” says Lewis.
“Their desire was to make their
children’s potential even greater.”

The family emphasized learn-
ing as a way of increasing the
potential of their two daughters.
But not everyday, run-of-the-
mill learning (though that wasn’t
neglected either). The Hurwitzs
gave their daughters lessons in a
magical, offbeat way.

“The best juggler in the
world taught me juggling for
one week,” says Lewis. “A
world-famous American paper

How do you call
a foreign country when

you're already in one?

Pick a card, any card.

Sprint Express” makes it easy to call a foreign country
g when you're already in one. And you don’t have to be a Sprint
customer. Simply dial any of the access numbers below or
as listed daily in USA Today International. A Sprint
operator will complete your call almost
anywhere in the world. /
You can use your U.S. local calling card*
or Sprint FONCARD:™
And you'll be billed
on your regular phone
bill. You can even make collect calls
if you're calling the U.S.
Just think, no more hotel surcharges
or fumbling for the right currency. With
Sprint Express all you do is make your calls.

Calling country to country
is that simple. % S l‘il’lt

The odds couldn’t be

stacked more in E
WorldCupUSA94 <&

your favor.

PACIFIC % BELL~

APache Toe e
o

Sprint Express Countries Access Numbers Access Numbers Sprint Express Countries Access Numbers Sprint Express Countries Access Numbers
Argentina 001-800-777-1111 Colombia-English 980-13-0010 +lsnel maan + Poland 0010-480-0115
Austraha 0014-881-877 Colombia-Spanish 980-13-0110 +Mtaly 1721877 +Portugal 05017-1-877
+00 Aestria 022:903-04 +Costa Rica 163 +Japan 0039-131 ~ Puerto Rico 1-800-877-8000
Babamas 1-800-389-2111 + Denmark 80010877 +Japan 0066-55-877 +San Marino 172-1877
£\Barbados 1-800-877-8000 + Dominican Republic 1-800-7511877 & O Korma 0096 +Singapore 800-0877
+ Belgium 078-11-0014 Ecuador 7 2 Korea 550-FONE Spain 900-99-0013

Belze (Hotel) 55 +El Salvador 191 Ko 800177 A8 Lcia LU
Belze (PTT pay phones) 4 + Finland 9800-1-0284 + Lechienstein 155-9111 + Sweden 020-793-011
/Bermuda 1-800-623-0877 +France 1900087 + Malaysa 800-00%6 + Switzertand 1859771
Bolvia 0800-3333 + » Germany 0130-0013 +Monace 1900087 Twan 0080-4-0877
Beazil 000-8016 + Guatemala 195 06002919 v Thaland 001-999-13-877
27 Beiish Virgi bsL 1800-877-8000 Hong Kong 800877 New Zealand 000-999 United Kingdom 0800-89-0877
Canboda (Phoom Pesh) 0on £\ Hong Kong ] + Neowy 05012877 Aliited Kiogdon 0500800800
> Cambodia (Phoom Penh) 0 + «/ Hengary 000800-01-877 Panama 15 ~ UUS. Virgin Islanés 1-800-877-8000
~ Canada 1-800-877-8000 +héa 000137 v Pery 196 +Vatican City 172-1877
Chile 0000317 Indonesa 00-80115 Philigpines [ETP! stations only) 0500 \enezuela-English 800-1111-0
China 108-13 + Ireand 1-800-55-2001 / Philippioes (PhiCom) 02611 Venezvela-Spanish 800-1111-1

*Bell Atlantic. GTE. Hiinols Bell. Indiana Bell. Michigan Bell. New England Telephone, New ¥

1e11.® South Centeat el S
United Trlephone, US WEST® Wisconsin Dell and cihvers *

munications Corporation. All trademarks are property of thelr respecth
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In terms of
ratings for
children’s
shows, Lamb
Chop’s Play
Along is
second behind
Sesame
Street. Lewis
says the
secret to her
show is that
it’s physical
and encourages
children to join
in the fun.
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folder, an origamist, taught me
paper folding for one week. My
daddy met a 99-year-old black
man, John Cooper, whom he
hired for every Wednesday at

4 p.m., no matter what the
weather, to sit on the park bench
and teach me ventriloquism.”

Lewis also took lessons in
cape twirling and in replicating
animal noises as well as the more
prosaic and typical childhood
skills of piano, violin and ballet.
But one lesson she never did get.

“My parents were not the
types who insisted I take typing
‘just in case,’” says Lewis,
who never doubted she’d be a
performer.

Indeed, she became a part of
her father’s act at age two.

“He never sawed me in half,”
she says. “He never had me
bring in his equipment. From
the time I was two, I did my
own little act within Daddy’s
act, which was very ego-building
and very unusual for that time.”

But the little magician and
ventriloquist had other aspira-
tions. Lewis wanted to be a
dancer, and at age 16, she
joined a ballet company, tossing
aside the dummies and puppets
her father had bought for her.

“But I could never get out of
the chorus,” she says. “There
were other girls who were bet-

ter, and I just don’t have the
chorus ego. I went to my father
and I said, “Where did we shove
those dummies?””

In 1955, she won first place
on Arthur Godfrey’s Talent
Scout, made two appearances
on Captain Kangaroo and by
1957 had her own show, Shari-
Land. Soon after that, she met
her husband to be.

“He was a television produc-
er,” says Lewis of her husband
of 35 years. “He tried to hire
me and [ was already employed,
so he had to marry me.” The
couple has one child, Mallory
Tarcher, a twice-published nov-
elist who helps produce and edit
her mother’s show.

Life was good both personally
and professionally for Lewis in
the early years of her marriage.
But if Lewis was in demand and
riding high in the early 60s, she
fell off the earth shortly after
with a resounding crash. She
describes the cancellation of her
show in 1963 (it was replaced by
the animated Chipmunks) as the
worst time of her life.

“I recognized,” she says, “that
children’s entertainment was
going completely toward anima-
tion and that I was going to have
to find my way elsewhere.”

It is here, however, that the
resiliency and flexibility she

RON BATZDORFF

learned as a child helped her
remain strong and upbeat.

“The interesting thing to me
is how often I have had to shift
gears, to change a path, in order
to escape from an industry that
collapsed,” says Lewis. “For
example, when my show was
canceled, all children’s enter-
tainment was replaced by car-
toons. Then I started to do a
great deal of Vegas, Tahoe and
Reno [shows], and then all of
the rock singers took over the
front lines.”

Lewis says she then started to
do a lot of celebrity game shows

until they too went out of vogue.

She subsequently started con-
ducting symphonies all over the
U.S., Canada and Japan until,
she says, they lost governmental
financial support. As evidence
of this statement, she points out
that there are far fewer sympho-
ny programs than there were in
the past.

“Luckily I was brought up to
survive, to change paths comfort-
ably and without being bitter. I
have changed paths and now I'm
back to the original path.” ¥
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This copier part allows us tomake
a promise no one else can duplicate.

A promise that you'll be satisfied with your copier’s perfor-

its a promise we're even more determined to keep. We'll see

that your copier stays up and running 98% of the time. And our
" toll-free Helpline puts technicians at your disposal to answer questions
after hours. Its all part of the strongest guarantee'in the business. And what
makes our brand of service, called Customer Vision® so original. Thats why the name

Lanier is one part no copier should be without. To order it, call 1-800-852-2679.

\f”
THILS' COPITER PART R NEVER BREAKS DOWN.

* Some restrictions apply. Contact your Lanier representative for details Lanier WOfldWide. Inc.
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Along for the ride

Today’s technology
allows busy executives
to bring their office with

them on the road.

by Walter Roessing

As the aircraft began to
approach New York’s Kennedy
Airport, television talk show host-
ess June Cain Miller put away her
laptop computer and portable
printer. Turning to the producer of
her show, she said, “We’ve got to
fax this material as soon as we get
inside the terminal.”

Fifteen minutes later, Miller rush-
ed into the airport lounge, plugged
in her portable fax and sent off an
important two-page letter to her
office in Santa Monica, California.

Miller says, “My portable fax is
always with me. It’s a wonderful
timesaver. It also saves a zillion
dollars in overnight charges. You
know, if I had a baby, I'd proba-
bly leave the baby home, but
never my fax.”

Rushing out of the lounge,
Miller pulled a cellular phone out
of her briefcase. She began making
long-distance calls as she hurried
toward the baggage area.

Never at a loss for words, Miller
explains, “I always travel with a
cellular phone. I'm one of those
people you see walking through air-
ports with a phone glued to their
ear. Also, I won’t get on an air-
plane unless it has a telephone.”

Miller and millions of other on-
the-go business executives are well
aware that such immediacy is vital

MARIO TOTI

to their work,
productivity and
careers. To stay
in almost con-
stant communica-
tion with their
clients and home
office, such exec-
utives have dis-
covered the
remarkable world
of mobile
automation.

A convergence
of new technolo-
gies and falling
prices have made
it easier for cor-
porate executives
and entrepreneurs

from Hollywood
to Savile Row and from Wall Street
to the White House to trade four
walls for a highly efficient office on
the road.

Among the host of products
being used by a growing legion of

Talk show hostess June Cain Miller
uses the Sharp Wizard 7000
Personal Organizer.

portable professionals are note-
book, laptop, palmtop and pen
computers, internal and external
modems, fax modems, portable
faxes, portable printers, personal

organizers, electronic rolodexes,
cellular and mobile phones, voice
pagers and pagers. These business
tools are so compact, powerful and
easily transportable that one can lit-
erally fit their desk in a briefcase.

That’s the hardware. Savvy
businessmen and women also keep
up to date on the latest in software
programs—dependent, of course,
on whether they’re using one of
Apple’s PowerBooks or they’re
working with Windows and DOS
applications.

Whatever the choice, on-the-
move automation provides travel-
ers with instant access to the infor-
mation they need, wherever they
may be. It also gives mobile exec-
utives increased freedom from the
conventional workplace because
they no longer need as much
supervision or support from the
home office.

Professionals like Miller have
discovered that mobile technology
streamlines decision-making, saves

ELIZABETH KARMACHARYA

The Motorola
Ultra Classic
is Chevron’s
Norm
Szydlowski’s
cellular
phone of
‘:holce.

Increase
efficiency 43%
with Plantronics
headsets.

If you spend most of your work day on the
phone, Plantronics headsets can make your
job easier.

Your hands will be free to enter data, book
an order, or take notes — increasing your
productivity up to 43%*. With a Plantronics
headset, you'll lower costs, make fewer mis-
takes, and give better service.

You'll handle more calls — up to sixteen
more calls per day...thousands more per year.

And, without having to cradle a handset

g PLANTRONICS

World Leader in Telephone Headsets

between your head and shoulder, you can
eliminate the pain and discomfort of being on
the phone as well.

What's all this cost? Headsets can pay for
themselves in two to three months.

Call us today for more information.

Tw K«

C tnatl Prod

Your Premier Headset Source
1-800-822-7779
In Minneapolis / St. Paul
Call: 612-557-0635

Available immediately. Call now.

* Based on study conducted by H.B. Maynard & Co. Exact increase dependent on computer response time and employee skill level.
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1993 Edition

Importers

United States.

Edword G. Hinkelimon

952 pp, 8.5 x 11", hardcover, 8 tabs, 100 maps,
212illustrations, 37 photos, over 3,000 addresses,
plus comprehensive index. Updated annually.
1993 Edition ISBN 0-9631864-1-8

PRESS ®

Professional books for international trade
265 Summit Ave. * San Rafael, CA 94901

IMPORTERS MANUAL USA

is the most comprehensive single-source
reference in existence for the business of
importing to the U.S. Relied on by import-
ers large and small, international bankers
and attorneys, foreign exporters to the U.S.,
and foreign trade missions in the U.S. and
abroad. Its detailed, jargon-free text covers:

v/ U.S. Customs Entry and Clearance

v International Banking, Letters of
Credit and Foreign Exchange

v International Law, Legal Issues,
Contracts and Conflict Resolution

v/ Packing, Shipping and Insurance

v/ Commodity Index: Detailed import
“how-to” for 135 product groups
(from feathers to firearms, from nuts
to nuclear reactors, it’s all here!)

v/ Country Index: Hard-to-find
reference and source information for
the 100 top exporting countries.

Comprehensive, authoritative, indispensable!

U.S. delivery within 7 days. [
Only $87.00 plus shipping. EATY @
Unconditionally Guaranteed.

Call: 800-833-8586 (USA 24 hrs)
Ask for Department N-5
FAX 415-453-7980 worldwide

33



34

NORTHWEST AIRLINES @

ORLDH#

time, reduces paperwork and
increases efficiency.

Miller—whose daily cable tele-
vision show, Comin’ Alive, is
seen nationally in 21.2 million
households—explains, “I'm in a
business where things are always
changing. Maybe an upcoming
guest like Charlton Heston, Phyllis
Diller or Lloyd Bridges has to
reschedule or cancel their taping.
Or maybe my staff has added some
new guests and I need more
research information.

“When I’'m traveling back and
forth across the country, I need to
be in contact with the home office
four or five times daily.”

Bob Salmi uses
IBM'’s ThinkPad
700T. However,
IBM has since
upgraded the
model (right)
and named it
the ThinkPad
710T.

IBM

Miller is practically a walking
retail computer store. She travels
with a laptop computer, electronic
rolodex, personal organizer and
such portable gadgets as a printer,
modem and fax.

She says, “I’'ve always worked
extremely hard, but thanks to all

these new high-tech products, 'm
now able to work a lot smarter.
I’m also impressed with all the new
companies we’re creating with these
new products. How did we ever do
without them in the past?”

Today’s flexible, high-tech
products have made life more

If You Could Only Fax Your Package...
NORTHWEST

\ 4 I

Same Day Package Service

When overnight is not fast enough, use Northwest VIP Same Day Package Service.

Northwest’s VIP Same Day Package Service delivers your important packages, weighing up to 100 pounds,
throughout the U.S. in hours, not days. Seven days a week.
We offer convenient door-to-door service. With a single phone call, you can have your package picked up within
60 minutes and on our next flight out. We’ll even call you to confirm delivery.
And you can save money if you drop off and pick up your package at our airport ticket counter.
Best of all, VIP Same Day Package Service has a 100% money-back guarantee.*
Call 1-800-638-7337 for more information on schedules, pricing and credit accounts.

*Door-to-door shipments will be delivered within 90 minutes of flight arrival. Airport to airport shipments will be available within 30 minutes of flight arrival. Applies only on
domestic shipments and will not apply on delays caused by weather conditions, mechanical delay of aircraft, or for any reason beyond Northwest's control.

Tra\_zel First Class With

A $230.00 Value For Only $99.95*
Luggage Designed For All Your Travel Needs.

The Pierre Cardin Luggage
Collection is designed for conve-
nience and performance, not just a
handsome appearance.

The 45" steel-framed Garment
Bag features our exclusive “J”-Clamp
which allows you to use virtually
any type of hanger plus an extra-
wide gusset. So it’s roomy enough
for additional garments, and long

enough for coats and evening gowns.

The 21" Weekender, with its
zippered top, spacious interior and
adjustable shoulder strap, makes
any outing easier.

The 16" Tote easily holds
all you need for the gym or over-
night trips.

The 10" Travel Kitt handily
accommodates shaving gear or
cosmetics.

And the 25" steel-framed
Pullman, with wheels.and a pull
strap, is a welcome departure from

unwieldy luggage. What’s more, it
neatly holds all the other pieces in
the Collection, leaving you with
just one bag to store.

As a bonus, you'll receive the
handsome 19" matching Duffle Bag
pictured below at no additional cost.

TO ORDER TOLL FREE

1-800-621-0361

CUSTOMER SERVICE INQUIRIES
1-800-637-5120

19" Duffel Bag.

TRAVELGEAR™
STORES

2ND pAYA'

125 Armstrong Road, Des Plaines, IL 60018
ORDER TOLL-FREE 1-800-621-0361

YES - Send me the Pierre Cardin 6-piece Luggage Set includin
the FREE 19" Duffel Bag. I understand that if I'm not completely
satisfied, I may return my set & you will issue a refund.

QTY. Description Price (Ea.) | Total

Pierre Cardin Lightweight Luggage
Set PLUS The Matching Dulfel

$99.95*

N.J. residents add 6% Sales Tax.

Ups *Plus $12.95 each for shipping & handling

Express Delivery shipped within 48 hours
for an additional $10 per set, credit cards only.

All orders subject to credit approval GRAND TOTAL

Note: Please allow 34 weeks from receipt of your order for delivery.

[ Check or money order payable to TravelGear™ Stores
in the amount of $
Charge my (] VISA [J MasterCard [J American Express
(J Diners Club [ Carte Blanche (] Discover

Account # Exp. Date

Signature

(valid only with proper signature)
Name
Address
City/State Zip
Telephone ( )
Check Color: PIC/MARTEC 685 495/7XX © Martec 1993

(JNavy [ Burgundy [} Black
(P92) (P93) (P94)

NOTE: Offer valid only in the Continental U.S., Hawaii, Alaska,

I_ U.S. Virgin Islands, & Puerto Rico.




Relying on memory to know  Making project lists that
what is due next. . . from must constantly be
whom . . . when. rewritten.

Pockets full of reminder
notes about important
projects.

In only days, you can end these frustrations with

Operating from scattered
follow-up notes on your
desk and calendars.
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THE PRESIDENT

For management people on the move.

+ Holds 64 projects (more panels can be added)
» Includes pen holder and 8)%2" x 11" tablet.

* Your initials imprinted on cover (upon request)
* Includes Pocket Ided” wallet & 500 ScanCards®

* Available in black, brown, or burgundy.

Leather-like Vinyl ltem P32  $49.95
Cowhide Leather ltem P45  $99.95
Topgrain Calfskin (VIP Series) item P95 $179.95
Additional ScanCard® Panels

40 project cards ea. Item A02 $9.95

the ScanCard® Management Control System.

ince its introduction in
1981, the Executive
ScanCard*® System has become
an important management tool
for thousands of top executives. It has been
purchased by executives at over 450 of the
"Fortune 500" companies, including IBM,
General Motors, AT&T, Procter &
Gamble and many others. The sys-
tem is also used by professionals
such as attorneys, teachers,
medical personnel, clergy,
salespeople and others in

Within only a couple of days, you'll be
able to double, or even triple, the number
of projects you can keep moving smoothly.
You will feel better organized, and be sur-
prised at how much "busy stress" is elimi-
nated from your daily routine. Many users
refer to the system as their "project control
center” because it maintains the up-to-date
status of all their projects in one convenient
portfolio that can be taken with them wher-
ever they go.

No more scrap paper notes to get lost!
Even though the 80's brought an explo-

THE CHAIRMAN OF THE BOARD
A P e e Y e T T DT

It's like a traveling office
* Accommodates 120 projects
(more ScanCard® panels can be added)

* Expandable with 3-ring binder
« Standard 8%" x 11" writing tablet

* Includes multi-function calculator, appointment
calendar, and phone index

* Storage pockets for important documents and business cards

* Available in black, brown or burgundy

Leather-like vinyl
Cowhide Leather

Topgrain Calfskin (VIP Series)
Additional ScanCard® Panels

40 project cards ea.

Item CB31 $99.95
Item CB50 $159.95
Item CB95 $259.95

Item AO2 $9.95
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all walks of life, includ-

sion of new technology — personal com-
ing busy parents.

puters, Fax, many new tools for the office
— the typical individual still makes notes
on envelopes, scrap pieces of paper,
restaurant napkins, stick-on-anything paper
notes, or simply tries to remember impor-
tant details. This lack of personal organi-

It's easy to use. Unlike
many organizers which are highly struc-
tured and require strict discipline, the
Executive ScanCard® System is fast and easy
to use. Each project is recorded on a sepa-
rate ScanCard® Project card. You scan the

cards daily, to jog your memory on what's
due next . . . from whom . . . and when.
No more relying solely on memory or scat-
tered reminder notes. No more overlooked
projects or costly last minute rushes. You'll
be better organized!

Yow'll accomplish mor

When traveling . . .

zation can lead to embarrassing missed
deadlines and forgotten assignments.

As soon as you begin using your new

-anCard® System, you will notice dramati-
cally less stress, chaos, and paper confusion
in your life!

(D)

In meetings . . . At home . . .

e. .. every day of your life!

!
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On the Jobsite . ..

Our Productivity Promise! 'Try the system for 30 days. If you do not dramatically
increase your productivity, send it back for a prompt and courteous refund.

Executhve SCrCang &yu,;.,ﬂ

¢ Tunderstand that it will dramatically improve my productivity or I

¢ may return my system(s) for a full refund.

ORDER FOR ;

! YES! Please send me the following Executive ScanCard® System(s).

Item# Color*

Initials

Qty. Price (ea)

Total

A

A S &

If order totals: Please add:
Under $25.00 $ 4.00
$25.01-$ 50.00 $ 5.00
$50,01-510000  $ 7.00
$100.01-$250.00  $13.00

$260.01-$350.00  $17.00

$350.01+ 5% of sale

For shi ts outside the C

=
E}}‘% ups &w{»;j
DY v

UPS 2nd Day Air® Delivery
available. Only $5 additional

for mos! orders!

1 U.S., add the foll

Subtotal

shipping, handling,
|
insurance, sce left |

Ohio residents
add sales tax |

TOTAL

US. currency only

ing charges to the standard shipping and handling:
Alaska & Hawaii $20.00; Mexico $30.00; Canada & Puerto Rico $20.00; all others $40.00 Payments in U.S. dollars. U.S. Pat. #4,571,867.

THE ORGANIZER

Increased productivity in "thinline" form.
* Accommodates 24 projects
* Includes Pocket Idea™ wallet, pen holder and 8%" x 11" tablet
* Phone Index and yearly calendar and 500
ScanCard® project cards
* Handy Trap File™ for important papers
* Your initials imprinted on cover (upon request)
* Available in black, brown, or burgundy.

Leather-like vinyl ltem 043  $39.95
Cowhide Leather Item O44  $89.95
Topgrain Calfskin (VIP Series) /ten 095 $139.95

sessssssssssenans Sesssesastanannne esssssstsstsssstststtrtnes tesssnee

W Executive ScanCad ystems USA Toll Free!

814 W. 3rD AVE., Depr. (1039B)
Corwumsus, OH 43212 S 1'8%'848'2618
Or Fax 614-421-3422

For fastest service Fax your company
purchase order or credit card number to:
(Company purchase orders include credit references)

Method of Payment: 1 Check/M.O. enclosed 1 VISA  MasterCard

U Diners Club O American Express U Discover U Other

Card# T Ry Exp. Date o
Signature Phone

Name Title

Address Suite/Apt

ciy sae  Zp

International patents pending. Copyright 1993 Executive ScanCard® Systems




ECORATE YOUR WALLS WiTH GREAT IDEAS!

MEDAL=WINNING

CALIFORNIA WINES
DIRECT -TO-YOU !

If you’re retiring
or changing
jobs, sit up

Corporate Impressions

Our dramatic new 24" x 30" corporate art
with inspiring messages will fill the halls,
""" conference rooms and meeting places of your
company with stateliness. Breathtaking
photography and tasteful typography
surrounded by classic black framing will
reinforce your company's upscale positive
image of teamwork, goals, and diverse
challenges. Truly motivational art!

Framed — Classic Black $89.95
Unframed — Print Only $34.95

Here’s your chance to discover
hard-to-find award winning wines
from California’s finest small wineries.
Each month we deliver 2 superb,
limited availability wines
for your enjoyment.

and take
notice before
you roll over.

Learn about the wines and the
wineries, meet the owners and
wine makers in our
acclaimed newsletter,
The Wine Press. Reorder
discounts of up to 35% !
Great gift idea for friends,
family & clients!

If you’re about to leave your
job, it’s important that you act
fast and know all the payout
options available before
deciding about your lump-sum
retirement distribution.
Because under new 1993

AMWORK

A% 18 THE ARILITY TO WORK TOCKTIER TOWARD A COMMON VISION.
1E ABILITY TO DIRECT INDIVIBUAL ACCONPLISHMENT TOWARD

15 THE FURL THAY

To ArTaiN

s

Only $24.95 per month,
plus tax & shipping. You

Norm comfortable Bl | head bk legislation, if you do not
Szydlowski and productive for NEW MEMBER OFF. choose a direct rollover before
e - bl enjoys his new  corporate execu- Mention this ad and get 3 you receive your money, 20%
. DEC()RA’]‘E H ALLWAYS Teamwork “Teamwork is the ability to work laptop that tives such as bottles for the price of 2, of your non-IRA retirement
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g From a World-wide
1 Watch Manufacturer

Factory
Direct
To You!

First Time
Introductory

Offer!

STYLES A & B AVAILABLE IN
MENiS AND\LADIES \SIZE?

The time is right for
our customized
ogo watch...

Quality quartz movement,
goldplated case, luxurious genuine
leather strap. Includes battery
and, Three Year Warranty. Perfect
for promotion, incentive, gift or just
a reminder to your clients of your
corporate identity.

I's as easy as sending us your
letterhead, business card, color
brochure, photo or camera ready
artwork, indicate style and size,
include $12.95* per watch (limit 2)
Tax and shipping included
*(Michigan residents add 4% sales tax)

For more information or catalog
call or write:

IDENTITY"™

YVaAEe ] C. ... H

P.O. Box 5085

Southfield MI 48086

B 1-800-875-5811 NW 5/93
B (Watches assembled in the U.S.A.)
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I use it to access the electronic mail

at the home office, either for
obtaining or inputting messages.
That’s important because my key
subordinates—all of whom travel
extensively—and I keep our calen-
dars on this system. We coordinate
meetings and schedules by interfac-
ing each other’s electronic mail.”

Additionally, Szydlowski utilizes
his notebook computer for doing
expense reports, performing person-
nel evaluations, keeping a daily
appointment calendar and incorpo-
rating career development plans for
50 salaried employees.

He says, “It’s a more economic,
efficient and accurate way of keep-
ing certain appraisals and records—
and eliminates having to carry
around a lot of paperwork. Any-
thing we can do to lessen the
impact of the paper chase is very
beneficial.”

Thanks to its multiple features,
light weight and affordable pricing,
the notebook computer is the indus-
try’s fastest-growing component.
Since its introduction in 1989, the
number of units in use has mush-
roomed from 73,000 to more than
one million. Moreover, factory
sales are expected to jump from
$3.2 billion in 1991 to nearly $14
billion by 1996.

There’s room for Szydlowski’s
cellular telephone, too, in his note-
book computer’s carrying case.

Exec-Tech

“I’m intrigued,” Compaq
he says, “by the Contura laptops
portable fax offer power
machines. But ’'m  conservation,
not quite ready to  security
buy one yet. For features and a
the moment, I'll number of

keep using the fax ~ modem options.
machines available at airports
and hotels.”

Judge Stephen E. Boswell of
Atlanta says many executives may
not be aware that almost all
portable computers offer fax
modems. Boswell—who left the
bench January 1 after 10 years as a
superior court judge—believes more
businesspeople should depend on
the modem feature of the notebook
computer rather than fax machines.

He says, “Faxes are great for
transmitting one- or two-page let-
ters, but for sheer speed and econo-
my, the modern modem is the
answer for electronically transmit-
ting important documents. Using
your fax modem is as simple as
printing.”

Boswell is now a practicing
attorney and teaches several com-
puter courses each year at the
National Judicial College in Reno,
Nevada. His high-tech travel com-
panions include a notebook com-
puter with a fax modem board, a
pocket rolodex for storing names
and telephone numbers, and a CD-
ROM reader.

We've Taken Pewter
Out Of The Dark Ages

Universal U Pewter

A CENTURY-OLD TRADITION
LIKE NEVER BEFORE.

-- — p— SR ——
-~ R O S 2

THIS EUROPEAN PEWTER

COLLECTION REPRESENTS
MORE THAN A CENTURY OF
PEWTER MAKING. EACH PIECE
IS HANDMADE BY THE ARTIST
USING THE TRADITIONAL
GRAVITY CAST TECNIQUE AND
IS LEAD FREE. THIS COLLEC-
TION IS OF THE HIGHEST
QUALITY AND ELEGANCE AND
WILL NOT READILY TARNISH.
UNIVERSAL PEWTER OFFERS
TRADITIONAL AND AFFORD-
ABLE TABLETOP AND GIFT
ITEMS. ALL ITEMS CAN BE
ENGRAVED OR CAST LOGOS

CAN BE ATTACHED.

CALL OUR 800 NUMBER FOR A
FREE CATALOG OR MORE INFORMATION.

7887 KATY FREEWAY, SUITE 200
HOUSTON, TX 77024
PHONE: (713) 956-5950
(800) 992-4053 FAX:(713) 956-7989

He lauds the
notebook com-

Laptop
computers have
proved to be
major time-

puter as “a fan-
tastic tool on the
savers for road. For exam-
those who use plc, I can physi-
them. cally interface my

notebook com-
puter with the computer in my
office to transfer depositions and
other important data.

“Unfortunately, the legal busi-
ness has been slow in picking up on
the importance of computers, and
judges are even slower. At the
National Judicial College, I try to
show judges how the computer
can eliminate mundane chores,
like spending hours searching for
case histories. I tell others in my
profession—attorneys and law
clerks—not to be scared of the com-
puter. Making a mistake won’t
blow it up or destroy it.”

Lew Harris is another solid advo-
cate of both the notebook computer
and the personal organizer. He is
editor-in-chief of Los Angeles
Magazine, one of the nation’s most
successful city publications.

“I love high-tech toys. That’s
how I got interested in these busi-
ness gadgets,” says the candid
Harris.

“I must confess that my note-
book computer has basically
changed the way I do business
when I’'m away from the office. I
now use it to edit or write stories,
whether I'm in an airplane or on a

You're Right!

Telecoupler II is the easy
way to connect your modem
to any telephone anywhere—

even pay phones!

WONIC Eliminate costl
L) 4"@ delays—trans-y
fer data when-
ever you need
to no matter
“op, e\ where you are.

Simply plug the

Telecoupler II into
your modem, attach it to
any telephone handset and
transfer data at high speeds—
up to 9600 baud! Includes
heavy duty nylon carrying
bag; 2 i i $159.95

lelecoupler /]
G e

Huntington Beach, CA 92647 USA
1-800-274-4277
FAX (714) 848-6850
International (714) 847-1799

© 1992 Computer Products Plus, Inc.
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IFFERENCE

Ideal for internationally-minded businesses, the World Map is 8'8" x 13" (264 cm x 396 cm) and
comes in 8 convenient sections that hang like wallpaper. Assemble in one of 3 Styles: Continental Map
(as shown), Americas Map, and Asian ﬁlﬂp depending on which geographic area you want in the
center. The mural can be trimmed to fit your specific wall space.

The multi-style 1993 Edition World Map Mural is a striking topographical, eight
color addition to Offices, Conference Rooms, and Reception Areas. This tough,
acrylic-finished map is large and functional with over 200 changes since 1989
showing the latest countries and their major cities. Call now for the low-cost way
to bring the beauty of the New World to your business.

<= 8005588992 $129

have it to your office
in a week.

(% OFE-CAMPUS

DEGREEFI(’)II?{OGRAM
ACCOMPLISHED PROFESSIONALS

C alifornia Coast University’s home study programs can help you ean a
recognized Bachelors, Masters, or Doctoral degree without mandatory
classroom or seminar attendance requirements.

Students may receive additional academic credit for work experience, specialized
training, military schools, seminars, vocational training, and credentials.

Degree programs were developed with the busy professional in mind. Register and
enroll at any time, complete any remaining requirements as rapidly as your time
and ability permit, at home, or while traveling.

Many of our graduates have completed their programs in 9 to 12 months.

For a personal evaluation of your total occupational and academic accomplish-
ments, and information on our programs in Business

Administration, Engineering, Psychology, or

Education, please write or phone our

Admissions Office.

California Coast University has Full Institutional
Approval from the State of California Council for
Private Postsecondary and Vocational Education.

California

California Coast University
700 N. Main Street, Santa Ana, California 92701
(714) 547-9625 * (800) 854-8768

The Sharp
Wizard
0Z-7620
organizer is
popular among
travelers and
nontravelers.

beach somewhere. When I return
from a business or vacation trip,
the work I’ve done on the note-
book computer has saved

me two days of hectic activity in
the office.

“When I purchase a modem, Ill
be able to fax off the computer.
Also, I bought a spare battery.
While I’'m usually near a power
source to re-charge my battery,
having a backup is a good idea.
It’s small and doesn’t take up
much space.”

Harris is equally sold on his per-
sonal organizer. Reaching inside
his coat pocket, he pulls out his
organizer and beams, “I absolutely
love this high-tech toy. It has
become such a crutch for me that I
rely on it totally as a phone directo-
ry, an appointment book and for
notations. I also use it to make lists
of things I need to do, from busi-
ness to shopping.

“Recently, I bought a city guide
software program, which provides
me with a list of restaurants, hotels
and other essential details for all
the major U.S. cities from New
York to San Francisco.”

Kent Myers is equally enamored
with the personal organizer. As
senior vice president of Colorado’s
Vail Associates—which owns Vail,
North America’s largest ski area,
and Beaver Creek Resort—he
travels outside the state a dozen
times a year.

He used to carry a thick phone
directory in his back pocket until
his wife bought him a personal
organizer.

Myers says, “Now I keep all
my telephone numbers and address-
es in the organizer. That includes a
list of 310 for business, 178 for
Vail Associates and 263 personal

Go ahead, ask your flight crew.

No one hauls their luggage in and out of more airplanes, airport
shuttles and hotel rooms than airline crew members. They're
experts. So when they start throwing out their old suitcases—
and spending their own money for the Travelpro® Rollaboard™
from ASU-you know they're onto something special. But you
don’t have to take our word for it. Go ahead and ask the crew
of this airplane about the Travelpro system from ASU.

Start with the Travelpro® Rollaboard.

The heart of the system is the Rollaboard suitcase. With a
patented, retractable handle and built-in ball bearing wheels,
it maneuvers easily through crowded airports and glides right
down the aisle of the plane. At 20%4"x 134" x 7' it slips under
your seat or in the overhead compartment—yet holds enough
for a 3-day trip (larger sizes available). Regularly sells for $180—
Now available to airline travelers for just $149”!

Double your carrying power
with the Travelpro Duffel.
At20%"x12"x10%" the
Travelpro Duffel virtually
doubles your packing
space. What's more,
its unique clasp system
hooks securely to your
Rollaboard and allows
both the fully packed
suitcase and duffel to
follow you effortlessly to your seat. Regularly sells for $85—
Now available to airline travelers for just $59%!

U
Why-35,178 Crew Members

Have Thrown Away Perfectly /
Good Suitcases. ps

Trusted by Airline Flight Crews for Qver 24 Years

Travelpro
Rollaboard
shown with
Portfolio
Case. It’s
asnap to

roll through
airports and
down narrow
airplane aisles.

Load the Travelpro Portfolio Case with
paperwork—and more.

This is the same case flight crews use to
organize their paperwork and overnight
gear. It’s not much bigger than an ordi-
nary briefcase (16”x12"x6"), yet can
stow a notebook computer, a week’s
paperwork, pens, checkbooks,
tickets, floppy disks, calculator
and a fresh change for the morn-
ing! Best of all, it hooks to your
Rollaboard! Regularly sells for $90—
Now available to airline travelers for just $59”!

Accept no substitute—order your
Travelpro luggage today.

The Travelpro Rollaboard from ASU is approved by major
airlines for use by their flight crews and meets all FAA carry-on
regulations. Pick up the phone and order yours today. Every
bag comes with a 45-day satisfaction guarantee. All pieces

are available in durable black or navy fabric. Call now!

Call Today! Satisfaction Guaranteed.
Toll-Free 1-800-756-1444, Ext.21

Order 24 hours a day, 7 days a week « Visa or MasterCard accepted

AIRLINE SERVICES UNLIMITED

©1993 ASU, Inc. Airline Services Unlimited, Inc. 5725 Paradise Drive, Suite 800, Corte Madera, CA 94925 Fax Orders: 415-924-2227 Prices and specifications subject to change. Shipping and tax extra.




i Saveup td 50%—»‘,

Introducing Telegroup Global Access®"

> Free start-up/no monthly fee ™ Call detail on paper or disk
> Easily added to your service ™ Fraud “safety net”

» No compromise in quality > Superb customer service

ARPST AV HICH M6 ZHAVELETET, BUBETT,

Typical savings to various countries compared to AT&T
Japan Ilom Ilangllony U.K. Germany  France
AT&T PRO WATS : o A41%

Fre Infarmlon
call John Chandler
1-800-338-0225 Ext. 339

Telegroup

505 N. 3rd, Fairfield, IA 52556 * Fax 515-472-0845

The metal of honor.

more apout your NAME

phone numbers
assistant coach  and addresses.

Bob Salmi, an

of the Knicks, My organizer’s
makes use of an  standard soft-
IBM L40 SX ware has a

laptop to make memory check
his job easier. that provides

those totals.
And right now my organizer con-
tains 36 memos outlined by
subject.”

Myers adds, “I seldom write
notes on pads at meetings any-
more. Instead, I type in notes and
ideas in my organizer. Later, on
the plane, I update those notes.
When I get to the next airport, I
dictate memos to my secretary
based on the information in my
organizer.

“On order is a modem that will
enable me to download designated
information from my organizer into
my secretary’s computer.”

Still other gadgets in today’s
technological supermarket are
being used by individuals who are
as diverse as White House staffers
and National Basketball Associa-
tion (NBA) coaches.

During last year’s presidential
campaign, Bill Clinton’s people
relied heavily on laptop computers.
As they crisscrossed America with
their candidate, they plugged their
laptops into computer bulletin
boards and fired off electronic-mail
messages around the country.
Now, as President Clinton flies
across the land to make public
appearances and speak at town
halls, his staff continues to make
valuable use of laptops.

Surprisingly, so do all the coach-
es and some players in the NBA,

POWER TRANSLATOR"

ENGLISH to/from SPANISH, FRENCH or GERMAN
Make Your Computer Multilingual!

Business and government users have long depended on Globalink Foreign
Language Translation Software for everything from legal documents
to technical manuals, and quotation requests from foreign
distributors. Now the same full sentence accuracy is
available in Power Translator, at a price easily
within reach of the small business
and personal user alike.

.......

Power Translator features include:

* Full sentence, idiomatic accuracy
(up to 90%)

* 250,000+ word dictionaries/user
modifiable

* Menu driven, bilingual screens

* Word processor compatibility

* 20,000+ words per hour speed

* Interactive or batch mode processing

For the language student,
Globalink has added Grammar
Module: the ultimate interactive
language learning tool. In school or
in business, the challenge of foreign
language learning will be greatly simpli-
fied with Power Translator. Experience
the satisfaction and benefits of master-
ing a foreign language!

Your competitive edge in the new international marketplace is POWER TRANSLATOR.

: T0 ORDER: Phone or send your check, N
New Low Price
$275 ea. TOLL-FREE 24 HRS: VISA*MC ddreas
Specify language(s) desired: 1080007557989 City State Zip
Rush Orders PHONE 9-5 PDT
4 SIIalliSh to/from Eﬂﬂ“Sll You may FAX your credit card order or Eione
a Hlencn to/from Eng“sh company P.0. to: For Credit Card: ___ VISA ___ MASTERCARD (exp.date /)
2 German to/trom English 10 818079207815 L EEEEEEEEEEETEEEE
- y Or Write to:

s s PO T Professional Cassette Center Signature (Card Orders Only)

100% compatible; DOS 3.1+ (DOS 5.x rec-

ommended for German); 450K RAM/12 5950 La Place Court Need It Tomorrow? Ask Operator for Express Service.

MB of hard disk space for Spanish and

French: 550K RAV1S Mam;rd disk Suite 160 Dept. NW g’eﬁse add S:d' ~0? Sh‘ijngn/g ;nd ran'd'ing pERA
alifornia residents a /4% sales tax. .

SR Carlsbad, CA 92008 Allfunds payable in U.S. doliars, M
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| If your company spends more than

| $200 a month on long distance,
Phoenix Network can save you up

| to 40%, while you remain on a |

| major network. Compare your |

| current cost:
I

Savings are guaranteed -
Call now!

PHOENIX NETWORK

800-800-3024

SPECIALIST

, FASHION

(W

LOGO WATCH

Ne

Your logo in full color on the dial
of a deluxc watch. Goldplated water-
resistant casc, leather strap, quartz
movement with a limited lifetime
warranty. Various models to choose
from. A rewarding idca for business
gift, incentive, promotion...ctc. Low
prices even for a small quantity.
Introductory Offer: Limit 4 samples per
customer. Send us your logo along
with$16.50cach. (Any size letterhead,
business card or artwork)

We will rush you a working quartz
analog watch in 10 days.

Compare FASHION quality, selection,
prices and service guarantees /!
Catalog available on request.

FASHION WATCH INC.

1460 Monterey Pass Road #C
Monterey Park, CA 91754

Tel. (213)881-9839
Fax.(213)881-9819  Attn Mr Nelson

SATISFACTION GUARANTEED =

NAME

GUIDED INDEPENDENT STUDY PROGRAM

Bachelor Master Doctorate

Business Administration, Engineering,
Education, Health Care Management

A special off-campus program for Professional Managers/
Administrators who want to advance their career. Earn your
degree now with our guided independent study program.
Demonstrate competency and experience for college credit.
One-on-one faculty counseling. No meetings. Your
profession and workplace are the classroom. Build upon
your lifework. Learn the value of what you already know.
For no-cost evaluation, send resume or call: (505) 889-2711

~N

ADDRESS __

CITY

TEL(H)

e STATE 2 ZIP
TEL(W)
[JSEND FREE CATALOG

2155 Louisiana N.E., Suite 8600, Dept.21

Albuquerque, New Mexico 87110 U.S.A. y,

NORTHWEST AIRLINES (A

E>xec-Tech

where half the 82 regular-season
games in this 27-team league are
played on the road from October
to April.

Starting last season, each NBA
franchise was provided with a lap-
top computer so the coaches could
boost their productivity while trav-
eling to the league’s 26 cities.

“Some coaches are more
advanced in using their portable
office,” says New York City-based
Michael Goldberg, executive direc-
tor, National Basketball Coaches
Association. “Leading the way are
the computer-literate coaching
staffs of the Chicago Bulls, Milwau-
kee Bucks, New York Knicks and
Orlando Magic.”

Bob Salmi explains how technol-
ogy is making an impact in the
NBA. As a Knicks assistant coach,
Salmi is the point man for the
team’s portable office, whose com-
ponents are a laptop computer,
equipped with a fax modem, and a
portable bubble-jet printer.

Salmi, in his fourth year with the
Knicks, explains, “Before our team
got the laptop, I had never used a
computer. I had to learn everything
through a baptism of fire.”

Now Salmi is an expert in using
the laptop for (one) the manipula-
tion of information and (two) moti-
vating players.

He says, “During each game,
we do shot charts on the computer.
That information indicates how
accurately each player is shooting
from different places on the court.
When we’re on the road, the
minute the game is over we all
hurry to catch our plane for the
next city on our schedule. Once
on the plane, I print out copies of
the game’s shot chart for [head
coach] Pat Riley—plus whatever

RLD ’

other information he wants to
evaluate.

“The way we use our portable
office—from scouting reports to
league statistics—can sometimes
make the difference between win-
ning and losing games.”

NBA players like Rolando Black-
man, John Starks, Greg Anthony
and Isiah Thomas have purchased
computers, too.

Thomas, the 6’1” point guard
who led Detroit to back-to-back
NBA Championships, doesn’t go
anywhere without his laptop.
That’s so he can communicate with
his offices in Bloomfield and Farm-
ington Hills, Michigan. Indeed, off
the basketball court, Thomas is the
CEO of four thriving businesses.

In February, Salmi and the other
NBA coaches received a new high-
tech tool—a pen-based computer.

That device, which is one of the
industry’s most exciting new devel-
opments, is ideal for coaches who
design plays during NBA timeouts,
because they can hold the computer
in one hand while writing with the
other. Pen-based computers are
designed to transfer the user’s print-
ing into electronic characters. The
computer’s software also has the
capability of providing a coach with
the key plays used by each opposing
team plus their offensive and defen-
sive tendencies.

It’s expected this gadget will
grow in popularity with executives
who don’t feel comfortable using a
keyboard.

As you can see, today’s traveling
business professionals are relying
more and more on the high-tech
features of a mobile office when
they venture into the constantly
evolving frontier of the computer
revolution. ¥

oo FREE o ¢ )
LAPEL PINS

(WITH THIS SPECIAL OFFER)
Recognize! Award! Promote!
Now you can enhance your company image,

celebrate an anniversary, commemorate a
special event, promote a new product... with
a customized lapel pin everyone will love

to wear.

Give away handcrafted pins at your special
event and watch a team spirit build within your
organization, increasing your selling power.

When you order 500 pins or more, you get:

* 50 FREE PINS with each order from this ad.
* Top Quality merchandise.
* Lower Prices — When you deal and buy
direct from the manufacturer.
* Fast, efficient ordering and service.
PLUS: NO DIE CHARGE for first 100
orders to reach us. (Up to $175 savings.)

Call Now!
1-800-899-4171EXT. 02

HOURS: 7:30 AM—-4:00 PM, PACIFIC TIME
FOR FAST ESTIMATE - FAX YOUR LOGO TO (213) 962-0594
LAPEL PIN, INC., 6381 HOLLYWOOD BLVD., )

NC)

SUITE 508, HOLLYWOOD, CA 90028

WHY
PAY A
HIGH

MONTHLY

All JERROLD, OAK, HAMLIN, ZENITH, SCIENTIFIC ATLANTA, PIONEER and all spe-
cialized cable equipment available for shipment within 24 hours. 30 Day Guarantee.

QUANTITY DISCOUNTS AVAILABLE. MC/VISA or C.O.D. telephone orders accepted.
Send self-addressed stamped envelope (60¢ postage) for FREE CATALOG
| P.0. Box 5000 INFORMATION/ORDERS

1-800
648-3030

NO ILLINOIS ORDERS ACCEPTED

Suite 311 (NW)

MIDWEST
€L€CTROﬂICS IﬂC Carpentersville,ﬁ =

lllinois 60110

Note: Decoders and Descramblers must not be used
without authorization by your local cable operator.
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Communicate Comfortably After Just 30 Half-Hour Audio Lessons QO Y

To communicate in_a.foreign language, you need to know the speech structures and vocabulary items most frequently <" {,
used in ordinary activities-and that's what Pimsleur teaches. You'll spend 30 half-hour audio sessions learning to
combine these words as the building blocks of your thoughts. When you're finished, you'll be able to converse freely,

(]
The PlIIlSleur SystemTM comfortably and flexibly with native speakers about the essential matters of daily life.

Centuries ago, philosophers and educators proved that people learn and retain more information when SJ’ berVision Gives You A 100% Success Guarantee

actively and positively involved in the learning process. Today, SyberVision offers you the only foreign Sybervision Systems l'las'had such success with The Pimsleur System that if you are not completely satisfied, you can
language learning system that builds upon this basic principle of effective education.... return the program within 30 days of receipt for a complete refund of the purchase price.

So Why Wait Any Longer?
If you've put oft learning a foreign language because you think you don’t have time for classes, think about Pimsleur.
This is the world’s only truly portable, audio-based language learning program, unlike others which rely on written

methods, journals, workbooks, videos, etc. This means you can gain functional verbal communication skills while you're

they communicate in the target language you are learning. Your tutor provgdgs the clugs you driving, working around the house, or exercising. And after one month, you'll be ready to travel anywhere these
need to understand the meanings, and then you are asked to respond to a similar question languages are spoken:

directed to you... and you understand and respond correctly in the foreign language. The Audio Forum, | ‘
learning is so clear and organized that you automatically respond to the foreign situation and “

Greater Recall through Question/Answer Technique

\ The Pimsleur System makes you remember what you learn via a spoken-not written—
B question/answer method. You hear two native speakers complete an exchange of thought as

y AT <
L pave use

remember what you have learned as you practice this spoken-skills approach. T g{:ﬁ:ﬂ: {l T gz:::::: {l e E\A:R::Z GRS
- ___ French 1 ___ Portuguese ___Modern Greek
A Method That Makes Recall Permanent i iR AT
_ lralian ___Russian ___English for Spanish Speakers

Studies of how memory works reveal that when you retrieve and use a piece of information at
specific intervals, you remember it for a longer period of time. So each day for 30 minutes you
use what you've already learned, as well as new elements of language that build upon what you
remember. Known as Graduated Interval Recall, this timed recycling of information after
gradually longer intervals moves your new knowledge from short-to long-term memory with
the least possible work.

You Learned English by Ear
Thats how you'll learn with the Pimsleur System. Language reaches the brain most quickly
through hearing; once in the brain, speech is sorted out and stored in the language cortex. The
Pimsleur System uses these facts of brain physiology to place scientifically-selected course
material in your mind through teaching techniques that take maximum advantage of the way

thle brain mo_stl ealsﬂy lea?s ar(;d retains l@nguage. onu leaml to t:|:}ploylthfi fl‘llmi'flmentfal core of R P T
J o P \ \/ |- . .
a language with t 1€ Words an constructions most frequently used in t 1,e aily lives o .c'ontcm Description Quantity Unit Price Total
porary native foreign language speakers. Complete the course, and you'll have the ability to: o e
. ' . D }
o ask and answer questions about everyday matters and situations; =13
; 2 ; Py, : $245.00 $
! « give and get information and directions about such
XL' i things as hotels, meals and travel arrangements; Subtotal: $
-‘5‘1 v « participate in casual conversations, give Tax (CA residents apply appropriate sales tax): $
\ \ ifnstmctiops. and describe past, current and Shipping Charge: : $9.00
Jities: i
= At li . Total (Please Remit in U.S. Dollars): $
3 o provide basic information about yourself, -
4 your family and your associates; 2. Shipping Information Thank You
« avoid basic cultural errors through a good Name: Ciaal
understanding of local etiquette, and  Address:
« use and understand language at normal speech speeds. (Ol L i e e Ote Zip
Daytime Phone:
3. Payment Method [ Check or Money Order # 5
[J Visa [J Diners Club [J MasterCard ] Discover [J American Express

= (¥ e w8 [

Credit Card Issuing Bank:

SRS ] Y7

Authorized Signature:

SYBERVISION ‘»-‘

One Sansome St., Suite 1610, Dept. AO6, San Francisco, CA 94104 Phone: 800-678-0887 Fax: 415-362-6832




by Maxine
Lipner

Will Crockett
photographs

Petrossian
caviar is made
from sturgeon
eggs taken
from the
Caspian Sea,
whose salty
waters are

an ideal
environment
for the
primitive fish.

When 1t
comes to
customer
service,
Petrossian
offers...

or those who have
“champagne wishes
and caviar dreams,”
Petrossian is likely to
be the restaurant of choice.
Here it’s not unusual to see tall
flutes filled with the finest bub-
bly and caviar canisters of pre-
mier Ossetra, Beluga or Sevruga
at every table. To be sure,
there is a virtual sea of other
mouth-watering epicurean
delights from which to partake
at this posh Manhattan restau-
rant, but it is Petrossian’s own
caviar and other exceptional
products for which it is perhaps
best known.
Petrossian is more than an
elegant dining establishment; it
is a multimillion-
dollar enterprise.
In addition to
the restaurant,
there’s a
boutique at
the 58th
Street and
Seventh
Avenue loca-
tion, a flagship
shop in Paris,
and shops in major
branches of Bloomingdale’s
and Nieman-Marcus—not to

mention a thriv-
ing mail-order
business. Pet-
rossian products
are also served on
cruise ships and in
fine hotels as well.

It all began in the
Paris of the 1920s when two
Armenian brothers, Melkoum
and Moucheg Petrossian, were
inspired to introduce the French
to top-notch Russian caviar.
Procured solely from sturgeons
caught in the Caspian Sea, Pet-
rossian is still the caviar of con-
noisseurs. For 70 years, the
Petrossian family has enjoyed a
privileged relationship with the
Russians, maintaining exclusive
rights to import the finest
caviar available from the area.

Today, under the skilled
helmsmanship of Moucheg’s
son, 43-year-old Armen Pet-
rossian, this once
two-man
establish-
ment
remains the
preeminent
purveyor of
Russian
caviar in
France, the Unit-
ed States and Canada, and also
re-exports to a host of other
countries.

The company is also known
for its choice net-caught
salmon, smoked and processed
by hand, and for its fine foie
gras, hand-molded in a restored
12th-century abbey in the
Perigord region of France.

Hard as it is to imagine
looking around the elegant art-
deco restaurant ensconced

behind a
massive
wrought-iron
door in the
landmark
Alwyn Court
building, life
wasn’t always
Christofle silver and
Limoges china for the Pet-
rossians. Two young Armeni-
ans who had the misfortune to
be studying in Russia at the
time of the Bolshevik Revolu-
tion in 1917, the Petrossian
brothers suspended their law
and medical pursuits and made
their way to France. It was
there that opportunity knocked,
according to Eve Vega, co-
director for the company’s U.S.
operations.

“When the brothers arrived
in Paris, they realized that the
City of Lights had everything
except
caviar,”

she says. With the

French University

unwilling to accept their school
credits, the two knew they had
to get into something quickly
and took the key step to open-
ing their own caviar kiosk. In
doing so, the Petrossians
became real trailblazers.
“According to family legend,
they placed the first phone call
made from Paris to the Soviet
ministry,” says Vega. What




ensued might have been a scene
from Gorky Park.

“The Russians indicated that
they should place all of their
available cash on the steps of
the embassy in the wee hours
of the morning and they did
s0,” she goes on. One month
went by and then the next,
with still no caviar. “After
three months and a lot of
apprehension and anxiety, the
caviar finally started rolling
in,” Vega laughs.

At the time, Paris was wel-
coming exiled princes, intellec-
tuals and aristocrats fleeing the
Soviet Union, all people who
appreciated good caviar. The
French themselves, however,
weren’t initially too enthusiastic
about the dream product.
When the Petrossians first
offered it at the Ritz Hotel, the
French made ready use of the
nearby spittoons. Not everyone
felt the same. Americans like
F. Scott Fitzgerald, Ernest Hem-
ingway and Josephine Baker,
who were in Paris at the time,
fell in love with the product.

It wasn’t for another 60
years that Petrossian products,
which by this time also includ-

ed salmon, foie gras, French
soups, truffles, chocolates and
other delicacies, actually made
their way to American shores.
In 1980, upscale stores such as
Bloomingdale’s and Nieman-
Marcus began to offer a selec-
tion of Petrossian products.
The company, then under the
leadership of Armen’s cousin,
Christian, also opened a small
boutique in Manhattan.

It was almost immediately a
hit. Word quickly got around
about the high-quality Pet-
rossian products, especially the
caviar. Americans had been
indulging themselves with
caviar for years, but they soon
found that the Petrossian brand
was unique—it came from the
Caspian Sea, whose salty
waters provided a first-rate
environment for sturgeon. The
only two countries to border
the Caspian were Russia and
Iran, and Russia had drawn a
tight net around its waters.
The only non-Russians given
access to their caviar were the
Petrossians. They would peri-
odically visit the area to hand-
select the best caviar and then
pack it in gold-plated tins for

shipment to the company’s
plant outside Paris.

Initially, the company faced
an educational hurdle with the
American public, but they soon,
overcame this. “Most Ameri-
cans were calling anything that
resembled an egg, caviar,”
explains Vega. “I think the
Petrossians were very successful
in stating the true facts—just
like sparkling wine is sparkling
wine and champagne is cham-
pagne; caviar from a sturgeon
harvested from the Caspian Sea
is considered caviar. Other
than that, it’s just fish roe.”

The Petrossians also clearly
brought to light the specific
types of caviar. “Prior to Pet-
rossian coming here, there were
only two types of caviar: Belu-
ga and Sevruga,” says Vega.
“Ossetra was always available,
but where was it? No one real-
ly knew, because there was
always this misrepresentation,
this ‘Oops, I made a mistake,
this Beluga label got on this
Ossetra tin.””

Petrossian caviar was clearly
defined, with price points set
according to the size of the egg
and the length of time it took

each sturgeon

to mature.

The elegant The Beluga
decor In sturgeon,
Petrossian’s which is the
restaurant in largest,
the Alwyn weighing up
Court building  to 1,800
in New York Pounds and
City perfectly reaching 20
;ccefntsdt::: feet in length,

119,008 Shat takes 18 to 20
is served— ¢
Petrossian i

products as mature before

well as other producing
fare. eggs. The
resulting

caviar is light to dark gray in
color and is the largest and
most delicate available.

The Ossetra sturgeon is
smaller than the Beluga, weigh-
ing between 80 and 200 pounds
and taking 12 to 14 years to
mature. Ossetra caviar is also a

What does it take to be
“The World’s Best Aerobic Exerciser™?

It takes a total-body exerciser.
A machine capable of exercising all
the major muscle groups in your body,
not simply your legs like treadmills,
exercise bikes and stairsteppers.

M /ndependently Adjustable Upper-Body Exerciser
Upper- body exerciser works extensor muscles of the

back, trunk rotators, biceps, triceps, shoulders, chest and
upper back unlike stairsteppers, hydraulic-cylinder rowers
and treadmills.

/" W Electronic

It takes a Feedback
. Speedometer displays
C&I‘dl?V&SCUlaI‘ elapsed workout time,
exerciser. speed and distance
A machine that traveled at a glance to

e optimize your workout.
utilizes enough !

muscle mass to
readily exercise
your heart, not
simply specific muscle
groups like weight machines.

It takes a
weight-bearing
exerciser.

A machine that utilizes
the standing position to
exercise the joints and long
bones of the skeleton, not
simply a few muscle groups
like sit-down exercisers.

It takes a safe

W Stand-Up Position

Natural upright position exercises the
skeleton in addition to muscles, unlike
treadmills and hydraulic-cylinder rowing
machines.

M Independently Adjustable
Lower-Body Exerciser

Exerciser works hip flexors, gluteus muscles of
the buttocks, thighs, hamstrings, knee extensors,
ankles and calves.

W Non-Jarring Motion

Smooth, jarless aerobic motion ensures
maximum workout efficiency while eliminating the
risk of injury to knees, shins and back.

W Smooth, Quiet Operation

Rugged wooden skis glide on hard, rubber rollers
to ensure smooth, quiet operation.
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large grain, and varies in color
from golden yellow to brown.

The fastest growing stur-
geon, the Sevruga, reaches an
average length of six and a half
feet and typically weighs about
170 pounds. Its caviar is the
smallest in size, the most plenti-
ful and possesses somewhat of
a lusty flavor.

As more and more people
sampled Petrossian caviar and
other products, business
boomed and the Petrossians
soon found their boutique
wasn’t large enough. In 1984,
they moved to the Alwyn
Court building. While the new
site was larger than they had
sought, the Petrossians decided
to take it anyway. Here they
could not only expand the bou-
tique, but also open an elegant
restaurant, they reasoned.

Today that restaurant, which
boasts an unusual triangular
shape, displays tall, gray col-
umns, a Finnish pink and
Angolan black granite caviar
bar backed by an Erte-inspired
mirrored etching, and a nautilus-
shape crystal chandelier.

While Petrossian products
are a mainstay at the restau-
rant, other fare is served here as
well. Such food, however, must
also meet with exalted compa-

At the
Petrossian
boutique,

one can

find such
delectable
items as
smoked
salmon, foie
gras, French
soups, truffles,
chocolates
and, of course,
caviar.

“I think the key for the Petrossian success is really the family pride—it’s the
family pride because it’s the family name.”

ny standards, according to
Robin Hollis, co-director for
U.S. Operations. “We buy the
best venison, the best veal, the
best beef and the best seafood,”
Hollis stresses.

It is this determination to
allow only the finest to be asso-
ciated with Petrossian that has
helped vault the company to
the top, attests one frequent
patron, Jack G. Najarian, vice
president and chief trader of the
corporate desk and dealer for
Societe Generale, a Manhattan-
based French bank. “I think
the key for the Petrossian suc-
cess is really the family pride—
it’s the family pride because it’s
the family name—that’s an
Armenian tradition,” observes
the Armenian-born Najarian.

At Petrossian, patrons can
indulge in the world’s best vod-
kas and champagnes along with
gastronomic delights such as
Russian salmon roe with blini
or toast points, Petrossian
whole foie gras or smoked
salmon, and “Teasers,” which is
an assortment of unusually pre-
pared smoked-fish delicacies.
Then, of course, there’s the
caviar. One has only to specify
how much. Prices range from
$22 for a 30-gram presentation
of pressed caviar to $500 for a

250-gram presentation of Belu-
ga caviar.

Patrons are not necessarily
wealthy. “We have all sorts of
people,” says Hollis. “We haves
younger people who come here
because they’re taking out a girl-
friend for the first time and they
want to impress her with cham-
pagne and caviar, to wealthy
individuals, to many foreigners
from all parts of South America
to the Far East to Japan and
obviously an enormous amount
of people from this country who
are visiting New York.”

Petrossian also attracts its
share of notables. Madonna,
Candice Bergen and Louis
Malle, Raul Julia, Steven Spiel-
berg and Kate Capshaw, Isabel-
la Rossellini and Craig Clai-
borne have all been known to
frequent the establishment.

“They bring you that beauti-
ful warm toast with the caviar,
and before the toast becomes
cold, it’s replaced with a new
serving,” says Najarian. “After
having a vodka or two in those
special frozen flutes with the
frozen vodka and a little caviar,
I transcend back in time to
czarist Russia.”

With such acclaim, it’s small
wonder Petrossian has decided
to expand. In addition to the
Paris and New York shops, as
well as those in Nieman-Marcus
and Bloomingdale’s, Armen
Petrossian is now in the process
of opening new boutiques in
Caracas, Venezuela, and in
Mexico City.

Between the promise of such
expansion and the amount of
Petrossian products already
available at hotels and on cruise
lines, more and more individu-
als are enjoying access to deli-
cacies once reserved for princes
and czars. Indeed, it’s not hard
to imagine a time when people
from nearly every corner of the
globe will indulge in Petrossian
caviar, of course with the
proverbial champagne on the
side and maybe some foie gras
or smoked salmon to boot. ¥

THE
ULTIMATE
Leather

Garment Bag
by Kluge

Holds a Week’s Worth of Clothes. ..
Yet Costs Just Four Installments of
$3850 each!

Whether you're off for a week or a weekend,
now you can carry yoar hanging garments comfort-
ably, conveniently...and in the luxury of genuine leather!

Extra Room...Extra Convenience

The Ultimate Leather Garment Bag by Kluge is amazingly light-
weight, incredibly versatile. Use it to hold a couple of suits for
shorter trips and be amazed at how easy it is to carry. Or, use its
expansion feature to hold up to seven suits and you'll be set for a
week-long stay! Stretches lengthwise, too...snap-in-place inner
extension adds 8” more for longer clothes or evening wear. Seven
extra-roomy inner and outer zippered pockets store everything
you need for days of travel. Shirts, underwear, accessories. .. even
shoes are kept separate, organized, easy to reach. Even with all this
room, The Ultimate Leather Garment Bag can still fit in the over-
head compartment of an airplane.

Amazingly expandable! From slim 32" to wide enough to hold seven

suits or dresses!

Built-in extension lengthens
inner garment bag an extra 8”
- long enough for topcoats!

Genuine Patchwork Leather at an Amazing Price

The Ultimate Leather Garment Bag is made of supple, yet rugged
genuine leather in an elegant patchwork design. Interior is fully
nylon lined. Zippers and snaps are top quality, anodized for
durability.

The price is even more amazing! Direct-to-you for just $148 (plus
$6 shipping and handling). No middlemen. No extra markups. And
four monthly payments of $38.50 can be charged to your credit
card. No risk guarantee! If not completely satisfied — return your
Ultimate Leather Garment Bag within 30 days for a full refund.
Order yours today!

Folds neatly to fit in the overhead
compartment of an airplane.

Call TOLL-FREE 1-800-765-3456

Extension 706-235

Please note the extension number to ensure correct service
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For Customer Service call 1-800-641-8026
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Tools for navigating today’s tumultuous business terrain

Ben’s bliss

A restaurant unique to Long
Island, Ben’s Deli Express was
recently honored with first place in
a national architectural competi-
tion. Trade magazine Chain Store
Age Executive, which sponsored the
1992 Retail Store of the Year

Design Contest, voted Ben’s the win-

ner in the Specialty Food category.
The 1,240-square-foot self-service
restaurant, which opened last August,
was created to make a kosher deli as
easily accessible as other popular fast
foods. A prototype for future stores, it
seats 16 people in a bright, modern set-
ting. Tinted mirrors, a luminous yel-
low ceiling grille and yellow and gray
tiles create a sophisticated and inviting
atmosphere. Mall shoppers are lured
in by the vivid neon signs and larger-
than-life photo displays of Ben’s
mouth-watering frankfurters and deli
sandwiches. Five other Ben’s Deli
Express outlets are in operation and
more may be planned for the future.

Computer health

Due to the growth in new comput-
er virus strains, Parsons Technology
recently released an upgrade to its
popular computer virus detection
and removal program. ViruCide
Plus 3.0 protects against all 1,200
known viruses and also warns users
of activity by an unknown strain.

Besides removing more than 300
additional viruses than the previous
version, the upgraded program sports
a new interface that allows users to
quickly select files to scan by using a
mouse. The program also permits
users to determine the level of protec-
tion they wish to employ and operates
under DOS or in Microsoft Windows.

ViruCide Plus 3.0 is composed of
two software programs, ViruCide
and ViruCide Shield. ViruCide detects

and destroys all
currently known viruses. ViruCide
Shield is a memory-resident program
that protects against all known and
unknown viruses. The Shield continu-
ously scans computer files and uses
artificial intelligence techniques to
determine whether a virus is present
and active.

Because ViruCide Shield only warns
of the presence of a virus, it must be
used in conjunction with ViruCide for
total protection against data damage.
Once ViruCide Shield encounters a
virus, ViruCide may be employed to
remove it. After a virus has been eradi-
cated, ViruCide repairs affected files
and restores data to normal. A few
virus strains completely destroy data,
making recovery impossible.

ViruCide Plus 3.0 requires an IBM-
PC or compatible 512K RAM (640K
recommended), DOS 3.1 or higher and
1 MB of hard disk. To order, call Par-
sons Technology at (800) 223-6925.

Guam makes room
Tourism is nearly a billion-dollar
industry in the U.S. territory of

Ben's Deli Express is the winner of the
1992 Retall Store of the Year Design
Contest.
Guam, which has a population of
about 130,000. More than 700,000
people a year, nearly 80 percent from
Japan, flock to this island to enjoy its
tropical climate and pristine beaches
and to swim, fish and golf.

This surge in tourism—an increase
of about 100 percent in the past five
years—has brought about plans to
triple the size of its Antonio B. Won
Pat Guam International Air Terminal
with a $235 million expansion and
renovation. The project, which is
under the supervision of The Parsons
Corporation, involves adding
544,000 square feet that will increase
the building’s capacity from the pre-
sent 1,500 passengers per hour to
5,000 per hour. The addition of
access road overpasses, seven aircraft
apron positions, an underground
fueling system and the expansion of
taxiways, parking facilities and utility
systems are also included. Major
portions of the expansion design are
nearing completion and construction
on the project will begin soon. ¥

Transform Your Idea into
A Powerful Business Plan

BizPlanBuildere provides over 90
pages of pre-formatted text and
spreadsheets in template form on
diskette so you can easily and quickly
create a professional business plan
in a small fraction of the time it
would take from scratch. No more
struggling with “how to say it.”

Imagine presenting investors,
bankers, or upper management a
polished business plan. You'll gain
their respect, capture their interest,
and have a much better chance of
selling and funding your idea. In
fact, BizPlanBuilder owners have
reported raising over $100,000,000
with our program.

“It helped structure my thinking
even though I've written a number of
business plans. I probably saved 40
hours, if not more, and it really
helped me get started. That's
always been the hardest part. It
only took us about four months
to get $3 million using
BizPlanBuilder. My CPA
really liked it, too.”

— J.S., Fort Worth, TX

“You're crazy if you don’t use
BizPlanBuilder, knowing the time it

. Publicity can be an elusive,

can save you. It's well thought out, well |

organized, and the linked financials are
outstanding. What's the difference
between a good plan and a bad plan?
The good plan gets funded!”

— Mike Betz, Tendercare
Learning Centers, Liburn, GA

Ex%ert Knowledge
In Template Form

JIAN templates are developed
by experts and deliver professional
results. Simply use your word
processor or spreadsheet to edit
them to your exact needs. And,
perhaps best of all, each software
package costs only about the price
of a business dinner — a real value.

Here's how these powe}'ful production”troolsr
can save you time, money, and hassle!

\3 ’ -
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S

| vice stand out from the crowd,
| convince editors to cover your
| company, and use special tech-
| niques to break through a

| business through free publicity.

|

. that gets results, quickly, effectively,

' Create a Custom
Employee Manual

EmployeeManualMaker™ makes this
otherwise intimidating and complex
task an easy-to-handle project. It
provides over 140 policies — all
typed and formatted on diskette.
You simply make edits to suit
your exact needs and publish a
professional employee handbook
for the 90s.

A carefully written company
manual can improve morale, pre- |
vent disagreements, and, in today’s |
litigious environment, even keep
you out of court. Employee-
ManualMaker comes complete
with employment policies, com-
pensation issues, and benefits.
Plus, as an added bonus, it comes |
packed with special sections on ‘
sexual harassment, ADA, |

performance review, drug ;
testing, wrongful discharge |
and many other subjects. |

Get the Publicity
You Deserve

expensive and time consuming,
especially for small companies.
But now, with PublicityBuilder,"™
you can develop and implement

Business
Know-How

g

“Great verbiage. Easy
to use. I have minimal PC
B experience — two edits and
** Twas done!”
— M¢rk Rockwood, Mortgage Professional

30-Day Money Back Trial Period

FREE 2nd Day Air
PublicityBuilder

PlanBuilder :

Biz r\ Wy [ Mployee) lanual) Tokey
‘i ﬂ
S 3 17

a comprehensive publicity program

and at a low cost.
With PublicityBuilder, you'll be
able to make your product or ser-

reporter’s clutter and get his
attention. Using one of the sample
press release templates, you'll
quickly customize your release and
letter for maximum impact and
newsworthiness. Instead of another
“me too” looking and sounding
release, you'll look professional and
impressive — just like you hired an
expensive PR firm. But most of all,
you'll build and expand your

1-800-346-5426

BizPlanBuilders
PublicityBuilder™

$129
$129
EmployeeManualMaker™ $139

(CA residents, please add sales tax).

Q PC (DOS or Windows) QO Mac

l Gather Info

Using JIAN Templates - Naa
l_l Write Company
Street
B Edit City State___Zip
Phone
Without JIAN Templates B Publish e T T R S
00 ® JIAN
127 Second Street
Los Altos, CA 94022
| | | | | | | | | B 415-941-9191 ¢ FAX 415-941-9272
Hours 5 10 15 20 25 30 35 40 45 e R Dept. 1072



Mind Machine Breakthrough!

Plug Your Brain Into This Powerful Micro-Computer To Zap Stress, Boost
Brainpower, And Launch Your Mind Into An Amazing Universe Of Light & Sound.
Plus Get $600 Worth Of Free MindWare™! '

By Dane Spotts

[ put on my
space age shades,
>Iuggc$i in the
li'lmndcrstorm
soundtrack, and
programmed the
SuperMind™ com-
puter for a "heavy-
duty" Theta session. As I punched
the start button I was reminded of
NASA's virtual reality machines.
Those billion dollar video games that
transport your consciousness into an
artificial computer world you manip-
ulate with voice commands and ges-
tures.

Of course, the SuperMind™ isn't
virtual reality. No. It's more like elec-
tronic Zen.

Trip To Theta Land

After only a few moments of
being plu%ged into this machine, |
was sucked into a deep trance. Weird
colors and patterns were created on
the insides of my closed eyelids. I
could hear the rumblings of a
tremendous electrical storm brewing
off in the distance. I experienced the
sensation of being pulled down
deeper and deeper into the eye of the
storm. Suddenly I felt an orgasmic
endorphin rush stream into my
brain. Yes! I was launching into
Theta-land. Big time.

Using pulses of sequenced light
emitted from the glasses and com-
puter generated sound frequencies,
the SuperMind™ synchronizes your
brainwave patterns, driving your
brain into an altered state of con-
sciousness.

Based on hard scientific evidence
which associates states of conscious-
ness with dominant brainwave activ-
ity, this machine coaxes your brain
into an Alpha/Theta pattern (brain-

waves in the 4-10Hz range), which is
associated with deep meditation and
mental imagery. The result is greater
control over your mental states.
Increased intuition. Creativity. And
enhanced well-being.

And because it's computer con-
trolled you can experiment with
thousands of different frequency
combinations to induce optimal men-
tal states. Or you can choose from 10
"preset programs” designed to pro-
duce specific states of consciousness -
ranging from sleep and meditation to
extreme alertness - all at the push of
a button.

The size of a pocket calculator, it's
so portable I take it with me on busi-
ness trips to beat jet lag. A 20-minute
session before landing gives me the
equivalent of 8-hours sleep and helps
reset my biological clock.

Brain Tune-Up

Look: Training your brain to gen-
erate Theta activity for even a few
minutes each day has enormous ben-
efits, including boosting the immune
system, enhancing creativity, trigger-
ing peak experiences, along with
feelings of psychological well-being.

For a little black box to do all that
to your brain in 20 minutes is amaz-
ing enough, but it's only part of the
story. Because this machine can also
be used to accelerate learning and
modify negative self-defeating
behavior.

Automatic Hypnosis

Let’s say you wanted to quit
smoking, enhance your self-esteem,
lose weight, or just Ylay a better
game of golf. You could pay a hyp-
notist $100 an hour or more to repro-
yram these new self-image and
chavior patterns into your subcon-
scious. Or, by plurg ing into the
SuperMind™ you could imhlce a hyp-

$100 Worth of Mind-Altering “Moodscapes” Free!

A powerful new form of mind expansion,” Is how one

*Electronic LSD.* are

the Another calls it

(or as we call it) that enhance your

on a powerful meditative joumey. One user likened the

They your
experience 10 the memory implant devices in the movie “Total Recall® because R evoked such powerful mental

imagery. Your Moodscape library includes 4 sural

Each uses a special combina-

tion of environmental sound effects and musical textures designed to stimulate vivid sensory responses in the brain.
Each is a unique experience that seems to change every time you listen to it.

Thunderstorm ($25 Value)

A storm is coming. You hear
the rumbling thunder.
Lightning strikes and rain
begins to fall. You feel safe
and protected, but charged by
the powerful forces of nature,

Spring Day ($25 Value)
Bathe in a warm breeze, as
the scent of flowers and new
grass fills the air. A soothing
stream and the sounds of
birds celebrate the ecstasy of
aliveness.

Seashore ($25 Value)

Gentle waves roll in as the sea
gulls dance above you. A cool
ocean mist fills the alr, A ship
passes by far out to sea. A musi-
cal texture surrounds you with
warmth and love.

Savanna Night ($25 Value)

The night sky is filled with stars.
Sitting on an overlook you are
watching a vast African plain
below come alive, The drumbeats.
of an ancient rhythm surround
you with wisdom and magic.

1992 Zygon All Rights Reserved. SuperMind, MindWare, & Moodscapes are trademarks of Zygon International

TECHNICAL SPECIFICATIONS:
*» 10 Preset Light/Sound Experiences
* 4 Built-in Sound Effects:
Rain, Stream, Crickets, Surf
* 20 Custom Programming Memories
* 5 Adjustable Time Parameters
Separate Brainwave Entrainment Types
" Adjustable Pitch Range (40Hz to 200Hz)
Programmable Frequency (1-30 ¢.p.s.)

Your SuperMind™ system includes the master controlb computer, headphones, light pulse
goggles, power supply, and complete instructions. It uses a programmable light/sound
matrix to synchronize your brainwaves into desired mind-states.

notic trance in a matter of seconds.
Then, while your subconscious is
primed for psychological program-
ming, you play pre-recorded behav-
iorarmindscripts, and these new suc-
cess patterns become transferred
onto your brain.

l'l? include a special report that
teaches you exactly how to create
your own behavioral mindscripts on
everything from success conditioning
and weight control to enhancing sex-
ual performance. Or if you wish, use
ﬁ'gon's pre-recorded library of

indWare™ tapes. Whichever
method you choose, you'll possess an
extremcey flexible and powerful tool
for rescripting your subconscious
and improving your life.

Instant Bulgarian

Plus, you can use this machine for

speed learning. Tests at the

niversity of California have
revealed the effects of Theta frequen-
cies on learning. During their study a
group of 20 students learned 1,800
words of Bulgarian in 120 hours
while usin Tﬁ‘ta stimulation pro-

rams. In about 1/3 the normal time
they spoke and wrote the new lan-
guage.

As an additional bonus I'll be
sending you a special report on how
to set up your own speed learning
system to learn foreif;n languages
and new material at lightning fast
speed.

$100 Moodscape™ Library

And if you order your
SuperMind™ now (during our special
introductory period), you'll receive a
third special bonus - FREE. Four
\'er{ unique MindWare™ sound-
tracks, called Moodscapes™, enhance
your SuperMind™ experience. You
simply connect a stereo pla{'er to the
SuperMind™ unit using the patch
cord provided. While the frequency
matrix of your SuperMind™ alters
your mind-state, the Moodscape
soundtrack transports your con-
sciousness into a beautiful and
unique aural landscape. Because
your brain is so "tuned in" by the
fight/ sound frequencies, your mind
creates an intense array of mental
images. The combination is truly
mind-expanding. And remember, all
four Moodscapes ($100 value) are
yours FREE, even if you decide to
return your SuperMind™ system for a
full refund. And that's only the
beginning.

$500 Free MindWare™ Pak

Because as part of this special pro-
motion I'm including SSOXWOH\ of
additional MindWare bundled with
f’our SuperMind™ computer. For a
imited time the SuperMind™ comes
with 4 accelerated language courses,
a 22-title Behavioral Mindscriplin)i
library, and a "Fantastic Minc
Journeys" library to launch your con-
sciousness into new realities.

Speak French, Spanish,
German, & Italian Overnight

Using the amazing accelerated
language learning system, these four
Instant Language courses are bun-
dled with your Sz'x’tpvrMind ™ comput-
er. Each course works with software
built into your SuperMind™ to
imprint a super-fast working knowl-
edge of these languages into your
memory. Edited to accelerate learn-
ing time, words and phrases for
speaking in each country are
imprinted directly onto your brain
cells. No verbs to conjugate or gram-
mar to learn. A $200 super-value, all
four language courses won't cost you
a penny.

And there's more...

Super Motivation Library

Turn stress into success, and a
loser mindset into a winning one at a
touch of a button with the 22-title
Behavioral Mindscripting library. By
first synchronizing your brainwaves
into the optimum mind-state for
psychological programming, the
uperMind™ uses these mindscripts
to rewire deeply embedded subcon-
scious belief patterns. Eliminate self-
sabotaging behavior and implant
new success patterns automatically.
Normally each title is $10, but for'a
limited time I'm bundling this entire
$220 library FREE with your
SuperMind™ computer.

And here's something else...

3 Fantastic Mind Journeys

Trigger vivid sensory responses in
your brain and transport your con-
sciousness on a journey to other
times and places with three mind-
blowing experiences. Aboriginal
Dreamtime takes you to a mystical
time when the world was new and
magic ruled. Cetacean Mind Link puts
your consciousnes inside a whale
and dolphin to experience their

$500 Free Bonus Pak!

SUPER MOTIVATION LIBRARY FREE!

Instant French Free

4

Learn 4 foreign languages, rescript self-sabotaging
behavior, and send your brain on
incredible mind journeys!

ALL FREE!
Details below.

The SuperMind™ bonus bundle package above includes the Behavioral Mindscripting Library, 3 Fantastic Mind Journeys, and the 4lnsmnt
Language courses with workbook, as well as your free-to-keep Moodscape™ Library, and Auto-Hypnosis and Speed Learning Audio Reports.

incredible ocean world. And finally
the ultimate mind-trip, Near Dvn!})
Experience simulates the 5 astral
stages of a journey out of your body,
then back again, renewed and
enlivened. Three superbly crafted
SuperMind™ experiences are $25
each, adding another $75 bonus
value to your package.

$17,000 Machine For $299
I'm super pumped up by this
powerful self-improvement tool. Of
all the Light/Sound machines I've
used, the only one that even comes
close to the SuperMind™ is a $17,000
clinical model.
This powerful brain boosting com-
puter with all its incredible bonuses -

22 Behavioral Mindscripting titles rewire deeply embedded sub-
conscious beliefs. By synchronizing your brainwave pattems into
the optimum mind-state for psychological programming, then
implanting new success patterns, your subconscious automati-
cally creates an outward reality to match these new inner
images. The titles recorded onto 11 audio cassettes include:

1)Attracting Prosperity & Wealth, 2)Success Motivation,
3)Eliminate Procrastination, 4)increase Focus & Concentration,
5)Creativity & Problem Solving, 6)Self-Confidence, 7)Building Self-
Esteem, 8)Time Management & Organization, 9)Sales Superstar,
10)Winning Personality, 11)Permanent Weight Loss, 12)Stay
Fit/Exercise Motivation, 13)Quit Smoking Forever, 14)Reduce
Blood Pressure, 15)Stress Reduction, 16)Mastering Fear &
Anxiety, 17)Mind Over lliness, 18)Effective Public Speaking,
19)Super Memory & Learning, 20)Overcoming Shyness,
21)Attracting Love Relationships, 22)Expanding Psychic Powers.

A $220 value, the Behavioral Mindscripting Library is yours
FREE with your SuperMind™ Bonus Bundle Package.

3 FANTASTIC MIND JOURNEYS FREE!

Using a special combination of sound effects and digital harmon-
ics, these soundtracks launch your brain into “virtual reality*-like
experiences similar to what we saw Amold Schwarzenegger expe-
rience in the movie "Total Recall”.

Aboriginal Dreamtime - launches your consciousness into the
remote outback of Australia where you experience a mystical
time when the world was new and magic ruled.

Cetacean Mind Link - turns your consciousness into a whale
swimming the ocean with a remarkable ease. Your mind links
with perhaps the most intelligent species on the planet.

Near Death Experience - you experience the ultimate mind-trip,
as your consciousness passes through 5 different levels of
awareness on your journey toward the light of peace and love.
This simulation then brings your consciousness back into your
body, energized and enlivened.

A $75 value, these 3 Fantastic Mind Journeys are yours
FREE with your SuperMind™ Bonus Bundle Package.

Auto-Hypnosis Special Report ($25
value), the S )ec(FLearning System
($25 value), s\/loodscape" Library
($100 value), and the incredible
MindWare™ Bonus Bundle Package
($500 value), is all yours for only
$299.95.

30-Day Free Trial /

And you can try it entirely at my
risk over the next 30 days. Take your
brain on a mind machine journey
into incredible mind-altering experi-
ences, learn foreign languages at the
FUSh of a button, and reprogram a
oser mindset into a winning one. If
for any reason you're not blown
away by the experience, send your
computer back to me for a full

refund. But no matter what you
decide to do, keep the $100 worliln of
Moodscapes as my free gift just for
giving it a shot.

To order, simply call my toll free
number and ask for the SuperMind™
special offer (Item #405). Or send
your check or money order for
$299.95 plus $15 shipping & han-
dling to the address ﬁclow. Please
allow 4-6 weeks for delivery.

SuperMind™ Special Offer (Item#405).........$299.95
For Fastest Service Order Toll Free

1-800-925-3263
ZYGON

P.0. Box 97022, Redmond, WA 98073-9722
For Information Please Call (206) 885-9200

4 INSTANT LANGUAGES FREE!
T et

w5
8 cassottes

Speak four languages overnight. Instant French, Instant Spanish,

Instant German, & Instant Italian use the SuperMind™ computer

to stimulate the optimum brain-state for maximum leaming. Then
the language soundtrack imprints new words and phrases directly
onto your brain cells. A second tape included with each course
uses a special reinforcement system to lock the language ses-
sion into permanent memory. There are no verbs to conjugate or
grammar to learn. This unique combination of conscious and
unconscious leaming is a super-easy and fun way to leam. A lim-
ited once-in-a-lifetime offer, these courses normally retail for
$49.95 each, but are yours free as part of this special offer.
Each course includes 2 audio cassettes, and you get all four

Instant Language courses with your SuperMind™ system.

A $200 value, the Instant Language Library Is yours FREE
with your SuperMind™ Bonus Bundle Package.

1992 Zygon All Rights Reserved., SuperMind, MindWare, Mindscripts, Instant French, Instant Spanish, Instant German, Instant ltalian, & Instant Language are trademarks of Zygon International
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Biking around Ams}erdam '$'parklands is especlally.enjo}'able durfngi the
warm weather months when blossoms are abundant and breathtaking.
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Editor's Note: Amsterdam is just one of the many exciting World-

Vacations packages. See your travel agent for details.
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Amsterdams streets, youre ready to discover i o g

what this magnificent city has to offer.

msterdam The canal Surely somebody in city hall  locations around the metro-

is flat. Not  system girding  knows how many bicycles, politan area. For extra credit,

its atmo- Amsterdam, called fietser (fiets, singular) multiply that by the rest of the

sphere, the  considered the  there are in Amsterdam. In towns in the Netherlands. Fiet- _ ,
terrain. Little wonder, since it’s calculating an estimate, take ser are as integral to Dutch life 2 ' - YL rW e 5 \ D i L A
built in the water on a million into account that nearly every as horses were in the American : ki ;
or so pilings driven into the bot- one of the city’s 700,000 resi- Old West, and they lend the
tom of the Amstel River’s estu- dents owns a bicycle, and then  place just as much ambience. s o 57
ary. The steepest grades are the add to this total the thousands This is not big news, of = i ¥z,

most vibrant
part of the city,
is home to
approximately

arcs of hundreds of bridges over ~ 75,000 people. o1 rent to visitors at several course. The Dutch have been W?'Z:ﬂl?’-ﬁw’ufx‘f'ﬁ; e s 1 - i -
its world-famous Grachten. ' : A '
These genuinely romantic ' % _ 257, b

canals were used as defensive Fe oot Z T i Y

moats through medieval times b e : e 1
until the Amsterdamer mer- % ¢ bz .= : i RNy <
chants discovered their superior § 5 : L ) ;‘ .
use for transporting merchan- : / THEYS Bs e

dise by barge in the 16th centu- { pw £ e e ln \ .
ry. Of course, that was before v ‘ ' '
the invention of the bicycle, the
vehicle for the “workingman,”
which is ideally suited to the

T

profile-less terrain of the /
Netherlands. Because of its flat , :
terrain, Amsterdam is a tender- A enti R, i ae /
foot cycler’s dream of an easy | i 5y g T P e
ride. Bicycles are also excellent 7 s | ? 4 4 '
for discovering the plentiful i e e A, A, g
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Netherlands’ capital. : : = g ?’Tﬁ"""-"f’/ !2:"'2(7(73’ é\‘:‘%‘?”W""’ 7z f e
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devoted to bicycles for a long et § By y , = o .o T ,
time. Though busses, trams, e A Lt % 7 4
cars and motorcycles are also 2 ) ey A
extensively used in the city and ) _ BTt ,‘!
beyond, the stands at train sta- ARNLE N ; bt ' ; :c:
Amsterdam tions and park-and-ride stops L )t A R L N, A kAT ; 2
wants to bristling with bikes attest to Y T D T B o SR T4 o 10 s N e
be the the two-wheeler’s undimin- v A | , 4
first major ished popularity. AR 457 57 F ,
European city There are fietser every- ‘b {,}-‘ K RO e |
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Decio e haaet: rainpipes, mailboxes, trees, in 77 L e

people’s skinny stairwells, on K et e
their tiny balconies, in their 2 f
living rooms and virtually

every other imaginable loca- / 51 i
tion. They even lean against ' MPED W
shop windows where disgrun- 4 s -'-*?'-v'i«”,-\{\i#‘:"f‘fé'
tled shopkeepers post signs: ¢ ‘ A

“Don’t park your fiets here,
or it will di ar!”




Fetser are as ntegral to
Dutch life as horses were in

the American Old West.

utch fiester
are said to
be the most
comfortable and sturdy in the
world. They certainly are hand-
some, often sporting deep red,
green or blue exteriors, encased
gearboxes and bicolored fenders.
If you don’t bring a bike along
with you to Amsterdam, some-
time during your visit you’ll
probably want to rent one and
see the city on two wheels. To

truly experience biking in Ams-
terdam, you’ll need to have a
considerable number of purchas-
es piled haphazardly in your
fender basket by the end of the
day, as the working Dutch do.
Before you hit the streets,
take a minute to practice hand
signals and ringing the little bell
on your left handlebar while jig-
gling around on cobblestones.
That cling-a-ling might well be
the loveliest sound you’ll hear in

(Below)
Decorated
rear-wheel
covers are
said to
indicate the
owner’s
number of
children.
This fietser
belongs to a

mother of five.

the city, besides being a most
necessary signal. Since all
Dutch are seasoned city bikers,
they know how challenging it
can be to maneuver around
parked cars, people and pets in
these centuries-old streets.
Pedestrians will move aside, but
not if you don’t ring.

Once you’ve mastered the
negotiation of Amsterdam’s
streets, you’re ready to discover
what this magnificent city has
to offer. Studying a map is
helpful, but not requisite, since
you can’t really get lost in Ams-
terdam’s old town.

The inner city is laid out like
the bands of a rainbow around
Dam Square, where the young
hang out in colorful, shifting
groups, trading entertainment
information and tips of hostel
vacancies. Lined with trees and
the most narrow houses in the
world, canals with such grand
names as Keizersgracht (Emper-
or’s Canal), Prinsengracht
(Prince’s Canal) and Herengracht
(Lord’s Canal) offer an attentive
sightseer intimate details of Dutch
urban life. A great stroke of
luck is to chance upon some-
body’s moving dayj; it’s as enter-
taining for the onlooker as it is
frustrating for the movers. Peo-
ple laugh, shout and tear out their
hair, as their valued possessions
are hoisted up with roof-peak
pulleys and in or out through the
windows in exactly the same way
they have been for centuries.

Street-level windows are
often barely framed with lacy
curtains to allow unhindered
(but casual, please) glances
into someone’s living room or
office. Polished brass, engraved
nameplates mounted on incred-
ibly smooth, brightly enameled
doors disclose who lives inside,
or which company does busi-
ness here. Amsterdam is—and
always was—a trader’s city,
complete with all the trappings
of commerce, banking and
three-piece suited think-tanking.
But that’s not all.

Amsterdam is a place to fall
in love, to patch things up, to
take your kids on a fairy-lit
night canal boat ride. It’s wak-
ing to church bells on Sundays,
and pigeons cooing to one
another. Canal barges toot,

msterdam is an old city, incorporated

in 1300 A.D. The Grachten (canal)

area expanded rapidly during the
Netherlands’ golden 17th century; its trim gray-
brick houses were built by wealthy patrician fami-
lies and merchants. Nowadays, this staid and

refined facade conceals only by day the dynamic
pulse that earned the city its sobriquet of “Swing-
ing Amsterdam” some years ago.

On the brink of the 21st century, Amsterdam is

a grand lady, still fresh and giggly inside, who
wears hot pink under her neat, gray suit and
doesn’t care what the world thinks. She loves to
party more than anything and dines in a different
exotic restaurant every night.

If you travel to eat, Amsterdam is one big
restaurant. Dry weather cobblestone or boatdeck

seating under the open sky makes every meal even

tastier. The Dutch-East India Company of colo-

nial times brought home a taste for international
cuisine and visitors fill the many superior ethnic
restaurants to enjoy it. Indonesian, Chinese, Indi-
an, African, Greek, Italian and Portuguese are just
of few of the vast culinary delights Amsterdam has
to offer. Eat your way around the world on one
street and then move on to party Amsterdam-style
a few blocks away.

In warm weather, open-air spectacles are
viewed nightly at Leidseplein and Rembrandtplein.
These squares fill up quickly after dark. People-
packed rows of tables, roofed with umbrellas and
strings of lights, line the quadrangle of streets—the
stage for musicians, mimes and acrobats, while
passed hats jingle with coins at the end of their
acts. Beverages and snacks are served by the clubs
and bars adjoining the square.

A few days, or nights, are barely enough to get
to know this grand lady of cities.

harbor ships hoot—if you
think there are a lot of bikes,
try to count the boats moving
or moored along the canals:
flat-bottomed barges, glass-
roofed tour boats, motor
skiffs, sailboats, rowboats and
houseboats. A tempting day-
dream for otherwise stalwart
suburbanites: “Ah, to live on a
houseboat in Amsterdam, tend
potted flowers and sun myself
in others’ envy.” Romantic?
Yes indeed.

Wherever you go, travelers
from all over the world are
looking, pointing or posing for
that snapshot memento of
Amsterdam. Most days,
tourists find themselves waiting
in line at the door of the
renowned attractions listed in a
multitude of guidebooks. The
waiting, however, is a most
worthwhile sacrifice as it’s in
these lines that you have a
chance to meet people from
anywhere (or, just as likely,
locals interested in seeing a new
exhibit) and pass the time chat-
ting, exchanging addresses, and
perhaps arranging to meet
again someplace. Something
about this city makes strangers
talk to each other easily. Per-
haps it’s that celebrated, and
sometimes notorious, atmo-
sphere of Dutch liberality and

open-mindedness that brings
down reserves. Or possibly a
simple thing in common: every-
body’s crazy for Amsterdam.
From avant-garde galleries on
the nearest corner and hungry-
looking street artists selling wind-
mill scenes, to the must-sees in
museums conveniently located
near each other at Museumsplein,
Amsterdam is, above all, art;
smart and 4 la carte. One can see
somber men, dressed in black,
with ruffles about their chins in
Old Master portraits of the peo-

ple who built these cities, at the As indicated by

Rijksmuseum. At the Stedlijk are  a recent
the Moderns. Yet another referendum,
Rijksmuseum is dedicated espe- some 53 percent
cially to Van Gogh’s flowers. of Alotenian"s
The music is equally memo- I RGI sy
rable. It sneaks out of open tav-
a plan for a

ern doors and windows at all
hours while truly talented street
troubadours charm passersby in

virtually car-free
city center.

all weather. The Concertge- Currently,
bouw (concert building) offer- one-third of
ings are world-class, while the downtown
rock scene always boasts a full, traffic is

international calendar. bicycles.
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As for shopping, Amsterdam
has every kind of venue, from
flower and vegetable markets
and tiny shops, to large open-air
markets where one can buy any-
thing from wild hats and “real”
antiques, to tulip bulbs to show
off at home. A single bulb, worth
far more than its weight in gold—
or diamonds, for that matter—
was once a bride’s dowry.

Amsterdam is diamond city,
too, and one doesn’t have to
look far to catch a glimpse of lit-
tle heaps of freshly cut and pol-

Amsterdam,
with its
historic
17th-century
inner city and
contemporary
metropolitan
ambience,
attracts
millions of
visitors each
year.

ished sparklers on dark velvet
awaiting a buyer. Also in abun-
dance are haute-couture, in-
couture, and literature in count-
less boutiques and bookstores.
There are lots of ways to spend
money in Amsterdam.

our greatest
pleasure,
though may indeed be riding
along the main streets of Amster-
dam. The wide, smoothly paved
fietser lanes will make you want
to sign the next petition for hav-
ing them installed in your town
as soon as you get home. Maybe
you can get city hall to appropri-
ate funds for those nifty bike
traffic lights, too. On the other
hand, if you find yourself in the
middle of fietser rush hour at the

The sturdy
bicycle,
complete with
windscreen,
children’s
seats and
mom in the
driver's seat,
is Amsterdan

two-wheel, ™

man-powered
version of the
mini van.

end of the work day, when car
traffic jams, but the bikes don’t,
you just might wish you lived
here and wouldn’t ever have to
go home.

Biking in Amsterdam is a
tremendous experience. Just

Because of its flat terrain,
Amsterdam 1s a tenderfoot
cyclers dream of an easy ride.

don’t forget to get off your fiets
now and then, to look at things
up close. For that, you’ll need a
good lock and a free spot to
which to chain your bike. Your
fiets won’t be lonely, rest
assured. Which brings to mind:
if you look at that vast confu-
sion of handlebars and fenders
in any of the really big fiets
parking spots, you might won-
der how do their owners find the
right one? It’s worth the chal-
lenge of trying it out yourself. ¥

| $45,363,102 saved fo date.
$404 saved every minute,

Get your share.

Stop paying out hundreds, even thousands of dollars a month more than
you need to.

Our Marathon data/voice network servers send free remote-office
voice and fax with computer data over your existing low-cost
leased line. Why pay the phone company for calls and faxes to your
remote offices when you've already paid them for the leased line?

HERE’S HOW YOUR NETWORK CAN PAY YOU BACK
bl Computers
| [ Phones MARATHON}——/\———{ MARATHON Phones |

@
Headquarters ; Remote Office

With Marathon on your leased line, the 45-minute
conference call to your St. Louis sales office costs the
same as the 12-page fax to your Pittshurgh
warehouse: nothing. And your computer data and
local-area network traffic gets there safely, too.

Best of all, any size husiness can afford
Marathon. And it often pays for itself in just a
few months.

Get started with a free brochure on network-
ing the Marathon way. Call (800) MICOM AD
[642-6623] or (805) 583-8600. Or drop us
a note on our 24-hour fax: (805) 583-1997.

While you read this, Marathon saved
another $404. Call today to start getting
your share of the savings.
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Products that pay for themselves.

Your Leased
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NETHERLANDS BOARD OF TOURISM

HERE'S HOW TO ENTER: A% _ .
1. Find the pages with the windmill symbol. <7\ If the windmill is on an advertisement, write the name of the product advertised and the corresponding page

number on the entry form (abbreviations are acceptable). The entry form is located in this magazine on the Advertiser Information Card adjacent to page 98.

If the windmill is within an article, write the name of the article and the page number on which you found it. Please complete the entry form by finding at least 10
windmills (there are more than 10 windmills in the magazine). Hint: 1 symbol has been filled in on the entry form for you already! You only need 9 more!

2. Place 29 cents U.S. postage or intemational equivalent on the card and mail. Be sure to include your full name and address for prize notification. One entry per
person. Entries must be received by June 18, 1993, and winners will be notified by June 30, 1993.

OFFICIAL RULES
No purchase is necessary. To enter: complete and send the entry form on the Advertiser Information Card adjacent to page 98 in this magazine. Only one entry per person allowed. lilegible or mutilated entries are

void. Entries must be received by June 18, 1993. Winner will be selected in a random drawing on or about June 30, 1993. Grand Prize: one set of two tickets on Northwest Airlines to Amsterdam. Free air travel on
Northwest Airlines is subject to the following conditions: class of travel will be coach and is subject to availability by Northwest Airlines. Tickets must be used by winner and are nol‘lranslen‘able. Al travel must be
completed by December 31, 1993. Winner may depart from any city served by Northwest Airlines and must retum 1o that same city. Eligibility: Employees of Northwest Airdines, $k»es America Publishing Co. and their
immediate families are not eligible. Entrants under the age of 18 are eligible to win, but the prize will be delivered to a parent or guardian. Federal, state and local laxes are the responsibility ol the winner. Void where pro-
hibited by law and all federal, state and local rules apply. No substitution for prizes which are not transferrable. Winner's name and likeness may be used for publicity purposes. Odds of winning are dependent upon number
of entries received. Winner will be notified by mail and phone, and will be required to sign an affidavit of eligibility within 21 days of notification. For a list of winners, send stamped, sell-addressed envelope to:

*Amsterdam Contest,” Skies America Publishing Co., 7730 S.W. Mohawk, Tualatin, OR 97062, by June 30, 1993.

EUROPE’S BEST SELLING LANGUAGE COURSE JUST ARRIVED IN AMERICA*

You can be confident in

FRENCH, SPANISH

GERMAN or ITALIAN
in 3% weeks.

Whether traveling for business or
pleasure, you’ll command much more re-
spect, and get a much warmer response,
if you speak the language of that country.
Infact, now more than ever, it’s extremely
important to be conversant in a second
language!

But most people lack the confidence to learn
another language. Why? It's usually because
traditional learning methods —involving lots of
reading and writing —-make it so difficult that it's
just too time-consuming.

Accelerated Learning is different. You learn
the way you learned English. Through a unique
combination of seeing, hearing and doing. So
learning is fast, effective and actually fun.

ALL THE WAYS TO LEARN

Physical Learning Video. By imitating the
actions on a unique video and repeating the
words you see superimposed on the screen
you'll learn key phrases quickly and easily.
Watching and imitating is how you started to
speak as a child.

Armchair Theater. You'll listen to a series of
realistic and intriguing radio plays on 12 cas-
settes. They cover all the important situations
you'll meet and you'll absorb vocabulary with-
out thinking about it. There are parts you can
practice in the car and even a part where the
story is repeated to music. The words become
as easy to remember as a song.

Memory Maps. Each lesson is accompanied
by unique memory maps that build up vivid
mental pictures. When the images are recalled,
soarethe wordsand vocabulary. Theillustrated
action alongside the foreign language text al-

lows you to absorb the new

language naturally... by as-

sociation with familiar
actions and events.

* Accelerated Learning courses meet Council of Europe standards and are

Middle East and Australia.

The Name Game. Using the principle of
“total immersion,” there are additional games
and activities that get you to use the language
in easy, natural and enjoyable ways. One, The
Name Game, allows you to recognize up to 25%
of foreign language vocabulary from the very
first day!

N
FLUENCY COMES QUICKLY

Can you really speak well in 3% weeks? Yes!
The record so far was 31 hours of study to pass
Europe’s Institute of Linguists preliminary
certificate.

PROVEN SUCCESS

Our tens of thousands of satisfied customers
not only include individual students, but scores
of leading corporations, such as: Ford Motor
Company, Heathrow Airport, British Telecom
and many others. They have found Accelerated
Learning to be an enjoyable, comfortable and
superior method of acquiring a second
language.

“Incorporates all the latest and most impor-
tantdiscoveriesinaunique way."-Dr.Noel Entwistle
Professor of Education, Edinburgh University

“We condensed three years work into three
months. F'm amazed at the level of proficiency
and fluency.” -Balmain High School, Australia

NOW PROVE IT TO YOURSELF -FREE

Try Accelerated Learning FREE for 15 days. If
you are not completely satisfied that this is the
most enjoyable' way to learn a language in the
fastest possible time — return the course and
you will have paid nothing. That's how sure we
are that Accelerated Learning works!

'Itis important to enjoy your course since motivation and time spent
naturally affect how fast you learn.

Call 24 Hours Toll Free (800) 755-7101

PHYSICAL LEARNING VIDEO

Fax our office directly: (818) 792-7815

This revolutionary video (worth
$24.95) immerses you in the lan-
guage in the same way that you
learned your native
tongue. It's

order a lan-
guage course
within 7 days.

IFrench 0 German [
I Spanish []

| Enclosed please find my preferred method of payment
FREE if you (which will be processed only if | decide to keep my

y I course after 15 days.)

I O Check enclosed for $225.00 + $11.00 S & H

I Please charge my:

Signature
Expiration Date:

EREELL LA LT ]

Need it tomorrow? Ask Operator for Express Service

[J RUSSIAN [ JAPANESE [ PORTUGUESE are alsol
available in a modified format: 15 Accelerated Learning

€ et ! | I Tapes, 15 Foreign Service Institute Tapes, 2 Vocabulary |
used in-teacher and corporate training courses in Europe, Asia, the LTapeS & Workbooks. (No video) $285.00 & $11.00 S & H '.l

Italian [

[JVisa
(] Discover

[J MasterCard
0 AMEX

Credit Card No:

Accelerated Learning
408 S. Pasadena Ave. Dept. NW1
Pasadena, California 91105



WE ALSO
TAKE CARE OF
SOME PEOPLE
WITH NO

RESERVATIONS.

Pediatric Aids
Foundation

This spring marked the one-year anniversary of a very special program close to the hearts of the people
of Northwest. It was a year earlier that we teamed up with our first AirCares charitable partner, Make-A-
Wish Foundation® Through a major awareness, fund-raising and support effort, the people of
Northwest and our passengers helped make dreams come true for thousands of seriously ill children.
Since then, we've teamed with the Pediatric Aids Foundation, International Guiding Eyes and Kids for
Saving Earth. This quarter, we welcome a new partner. And a new opportunity to help improve our

: i f tl le who share it with us. If
world and the lives of some of the people who share it wi NORTHWEST

AIRLINES
AIRCARES PROGRAM

you'd like to show you care, look for more information on the

Northwest AirCares Program in WorldTraveler magazine.
© 1993 Northwest Airlines, Inc.

Publisher’s
Note: Each
quarter,
Northwest
Airlines,
through its
Northwest
Air Cares
program,
teams with

a nonprofit
organization
in a major
corporate,
employee and
customer
charitable
support
program. Big
Brothers/Big
Sisters of
America

and all the
Air Cares
charitable
partners
depend on
contributions
from
companies
and
individuals
like you. To
make a
donation, see
the adjacent
Air Cares
envelope.

' Changing the odds

CLAIRE LEWIS

A mentor, as defined by
Webster’s, is a trusted coun-
selor or guide. Since the time of
Odysseus, parents have sought
mentors for their children, not
to take their place, but to add
the outlook and example of
another caring adult friend.
And since the turn of the centu-
ry, Big Brothers/Big Sisters of
America has been pioneering
mentoring efforts for children
at risk...those most vulnerable
to the negative effects of their
environments.

The heart of the Big Brothers/
Big Sisters service is the ONE-
TO-ONE? relationship-building
through the matching of chil-
dren and youth, primarily those
from single-parent homes, with
adult volunteers. At the heart
of these matches is the welfare
and future of the Little Brothers
and Little Sisters. Working
through a process which con-
nects the Littles, their parents
and the Big Brothers or Big Sis-
ters, goals are set, and each
match is carefully supervised by
a professional caseworker.

Although the individual
goals may seem fairly simple,

One
child
ata
time.,

Big Brothers
and Big Sisters
help change the
odds by acting
as mentors and
role models in
ONE-TO-ONE®
relationships
with children
and youth from

grades in school, reading more
books or developing a more
positive attitude at home, the
results are cumulative. Over
time, the child’s self-esteem is
enhanced, and through activi-
ties with a Big Brother or Big
Sister, horizons are opened and
bigger goals, such as completing
high school and going on to
college, may be realized.

With a non-judgmental adult
friend as a role model, the child
is encouraged to do his or her
best, to achieve his or her goals.
It’s a quiet, gentle process, and
yet powerful enough to give a
child the strength to take con-
trol of his or her own life.

Today, with millions of
children growing up in single-
parent homes, the need is
greater than ever for the posi-

You can help!

For more information on how to
hecome a Big Brother or Big Sister,

check your white pages, or call
(215) 567-7000 for the name of
the agency nearest you.

single-parent

homes.

suchas  tive impact a Big Brother or Big
improv-  Sister can make in those chil-
ing dren’s lives.

Big Brothers/Big Sisters of
America is the nation’s premier
ONE-TO-ONE® mentoring
organization. With nearly 90
years of experience serving chil-
dren and youth, and more than
500 affiliated agencies through-
out the country, Big Brothers/
Big Sisters of America continues
to work on behalf of children
and children’s issues, bringing
new hope to young lives, and
changing the odds—one child
at a time. ¥

To help Big Brothers/Big
Sisters of America continue
to serve children across the
country, Northwest has made it
convenient for you to donate
WorldPerks FlyWrite*” tickets.
Simply sign your ticket(s), write
“Big Brothers/Big Sisters of
America” in the transferee box
and mail to Big Brothers/Big
Sisters of America, 230 N. 13th
Street, Philadelphia, PA 19107.
On behalf of all the Northwest
people and Big Brothers/Big
Sisters, thank you for your
support and generosity.

To commemorate Air Care’s
one-year anniversary, WorldPerks
members who contribute at least
$50 or a WorldPerks FlyWrite*”
ticket to Big Brothers/Big
Sisters will earn 500 WorldPerks
bonus miles.
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Place in the sun

Three hundred years of sitting on your laurels,
as ample as they may be, and waiting for the
good old days of glory to come back home
where they belong is long enough to try any-
one’s patience, even in Japan where patience is
very high up on the list of virtues. No one in
Kansai—the term which refers to the Osaka-
Kyoto-Kobe-Nara sphere of cities in western
Japan—has forgotten that four centuries ago
Tokyo was but a blip on an ill-drawn map and
Osaka was a booming city of one million people,
and that the glory of Japanese art, literature and
economics was all centered in the major cities of
Kansai. Why much of that glory moved east-
ward over the years toward Tokyo is quite
another story. The fact is, people in Kansai are
finally waking up to the notion that without a
good bit of prompting on their part, that glory is
not about to make its way back to where they
feel it belongs. And what does that mean? Well,
for one thing, Kansai is getting aggressive, aiming

OSAKA CHAMBER OF COMMERCE AND INDUSTRY PHOTOGRAPHS

to get back not a little
that means that there is a good bi ockeying
for position now taking place between the Osaka
sphere and its erstwhile rival to the east, Tokyo.

With its aggressive new outlook, Kansai is
focusing and harnessing its considerable energies
with the goal of planting itself firmly and forever
on the maps of the world as a thriving region
with a lot to offer. Channeling those energies,
given the distinctive characters of the people who
inhabit the various cities of western Japan, hasn’t
been all that easy, and in fact has taken a lot of
finessing, planning and energy.

No small part of the desire to bring the glory
back to where it belongs is due to the commonly
held—even cherished—Dbelief in Kansai that
Tokyo is simply a crass Johnny-come-lately with
no roots (it’s only 400 years old, after all) and
has far too much power for the rest of the
country’s good. Frankly, there’s little chance
that the energy of Kansai, as vital as it may be,
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In the land of the rising sun, Kansai is going head to
head with Tokyo to become
a player of international dimensions.

political and social center of the country. But
there is a good fight brewing, and just about
everyone agrees that while the end may.be a fore-
gone conclusion, Kansai will be better off for
having fought the battle. Why? Kansai has com-
mitted more than $300 billion dollars (approxi-
mately ¥40 trillion) to hundreds of major and
minor projects all designed with one purpose in
mind—to make the area a player of international
dimensions. Think about it. How often have
you heard anything about Osaka or Kobe? Yet,
combined, these two cities generate more gross
national product than the entire country of
Canada or Australia, and in fact, together with

Kyoto, are responsible for 2 percent of the
world’s GNP! These are definitely not grounds
for obscurity. Thus, when the long-awaited New
Kansai International Airport opens in July 1994,
a new era for western Japan will begin and the
old days of obscurity will be gone forever.

This new airport is coming none too soon.
The present one, Osaka International, is hope-
lessly overcrowded and has been for years. At
one time, it was the world’s 11th busiest airport.
These days it’s far down the list because as oth-
ers have expanded, Osaka International, which is
closed between the hours of 9 p.m. and 7 a.m.
(due to noise problems), reached its limit years
ago. Built on a man-made island in Osaka Bay,

New Kansai
International
Airport, set to
open in 1994,
is unique in
that it is being
built on a
man-made
island in
Osaka Bay and
will be Japan’'s
first 24-hour
airport.



(Above)
Nakanoshima
Park is just
one of the
reserves of
natural beauty
that soften the
effects of
crowding and
booming
business in
Osaka.

(Right) Osaka
Castle, located
in the city of
Osaka, is
historically one
of the most
famous castles
in Japan.

Kansai International will be
Japan’s first and only 24-hour
airport. When it is fully opera-
tive, it will be the world’s
biggest freight-handling airport
and one of the largest in terms
of passenger usage as well. The
entire project, along with the
accompanying infrastructure,
which includes access roads and
freight and passenger facilities,
as well as massive on-shore
industrial and business develop-
ments, is generating a tremen-
dous amount of interest in the area, while at the
same time substantially adding to the local econ-
omy. Kansai leaders are looking to the airport as
being an essential link with the world, especially
the world as it gathers around the Pacific Rim.
Already, dozens of airlines, long denied access to
Osaka, are lining up to bring flights into the new
airport. At the same time, there has been a flurry
of activity in the hotel industry as new properties
open, one after the other.

The question being passed around at the
moment is, “With all the new flights, who’s
going to be filling the seats?” This is not a ques-
tion to be posed to area residents, unless you
don’t mind seeing a few jaws hit the floor in
incredulous shock. The fact is, whether it’s busi-
ness, pleasure or culture, the Kansai area has
something for everyone. Even Tokyoites seem to
agree that, although Kansai people talk “differ-
ent” (the Kyoto and Osaka dialects reflect a cer-
tain warmth of character lacking in Tokyo’s
standardized accent), there is indeed much to see
and do in Kansai. The two single biggest draws
are the two cities most revered among Japanese:

Kyoto and Nara. Both are ancient capitals and
both are steeped in tradition and culture.

If you expect a quiet, reverential, quaint town,
you’re going to be in for a surprise when you
visit Kyoto. Japan’s sixth largest city, Kyoto is in
many ways just another modern, busy, crowded
metropolis that has its share of industry and all
the familiar trappings of big city life (subways,
heavy traffic, etc.). But Kyoto’s greatest asset is
its inner beauty which shines through in bursts
throughout the city. Turn a corner and you sud-
denly find yourself in a lovely old neighborhood
that is the picture of tranquility. Or on a walk,
you’ll find yourself in a garden so simple and
beautiful that it takes your breath away. On any
given day of the year, there is some festival going
on. It may be colorful, esoteric, intriguing and
mysterious. Stroll through the ancient entertain-
ment quarters; reflect quietly as you view a rock
garden and come to your own particular inter-
pretation of what it means; spend an afternoon
walking down the path past temples and shrines
known as “Philosophers Way” and you’ll come
away agreeing with the notion that Kyoto is

indeed special, different, unique
and blessed with an intangible
quality that demands attention
and rewards those who can
respond to these demands.

Though most visitors opt to
spend time in Kyoto visiting
some of the 3,000 temples and
shrines, Nara is often ignored,
particularly by foreign visitors
on tight schedules. But here is
a city that is not only much
more accessible to visitors (you
can walk just about every-
where), it is also the repository
of the great Buddhist culture
that formed modern-day Japan.
In Nara, you’ll find massive
temples and treasure houses full
of ancient art, much of it
brought at the command of the
emperors during the Nara Peri-
od in the 8th century from
around the world. Home of the
giant Buddha, to hundreds of free-roaming deer,
to some of the oldest religious structures in the
country, Nara, by virtue of its small size and its
deep-seated spirituality, reaches out firmly to vis-
itors and offers them a personal glimpse of the
country’s history.

Osaka and Kobe have completely different
stories to tell. Ancient as each city may be, they
do not draw people for their spiritual values.
Osaka is the city of business and the fact that in
the last 30 years Tokyo has been nibbling away
at its opposition doesn’t sit well with many peo-
ple here. Until the 1950s, so important was
Osaka to the running of things in Japan, that the
first duty of a newly selected prime minister was
to go to Osaka to pay his respects to the barons
of business. For decades, even for centuries,
Osaka was the engine that pulled Japan along.
Back in the 1600s when Osaka Castle was built
and the city was the center of the country, the
great leader Toyotomi ordered artisans to set up
shop around the castle walls and inspired the
beginnings of industry with his laissez-faire atti-
tudes toward business. The city eventually

For decades, even for centuries, Osaka

was the engine that pulled Japan along.

spawned many of the great names in business as
well as finance: Nomura, C. Itoh, Marubeni,
Kawasaki, Minolta, Sanwa, Sumitomo, Daiwa
and many others.

Osaka is the center of Japan’s burgeoning
pharmaceutical industry, an industry that is
increasingly on the front lines of biotechnological
developments, and because of this, most of the
world’s major drug companies have their
Japanese headquarters in Kansai. Other famous
Osaka companies include Matsushita Electric,
the world’s foremost maker of consumer elec-
tronics, and Sanyo and Sharp, two more big
names in electronics. Many of Japan’s retail
leaders have their roots in Kansai, too:
Takashimaya, Daimura, Hankyu, Sogo and Daei,
to name a few. J

After years of concentrating on developing its
industrial base, Osaka has now turned its atten-
tion to making the city an attractive place to
work and live. There’s a tremendous face lift
going on now and the city has commissioned
redevelopment activities of unprecedented
dimensions. Everywhere one turns are new
parks, new developments, museums and river-
side malls. Just north of the city, a brand-new

international school has opened its doors to ser-
vice the needs of the growing foreign community
of Osaka. As the center of Kansai, Osaka is
leader of the movement to boost the fortunes of
the area and is spiriting the entire region on to
greater things.

Kobe's unique
character
stems from its
open arms to
foreign
settlement.
Street names,
schools, clubs
and other
organizations
all reflect

the city’s
international
flair.
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(Right) The
Royal Princess
cruise ship
makes a stop
at Kobe Port.

(Far right) The
Kitano Foreign
Quarter in
Kobe Is named
for the many
forelgners that
have settled
there. Some of
the historic
homes are
open for tours.

Editor’s Note:
Northwest has
the most
nonstop flights
of any carrier
between the
U.S. and Osaka,
with 747
service from
Honolulu, Los
Angeles and
New York City.
Northwest also
provides the
only nonstop
flights between
Osaka and
Sydney.

Northwest
WorldVacations
makes it easy to
visit Kyoto and
the Kansai
region. Visit
Nijo Castle,
Golden Pavillion
Temple and
Kyoto Imperial
Palace.
Complete
packages
including air fare
from the West
Coast start at
$1,095 per
person.* Call
Northwest,

or see your
travel agent for
details.

*based on double
occupancy

As Kobe is so close to Osaka, many western
media simply refer to the two cities as the single
entity called Osaka-Kobe. But despite their phys-
ical proximity, the cities are remarkably differ-
ent. While Kobe reveres the spiritual essence of
Kyoto and Nara and pays due respect to the
dynamo that is Osaka, the city has some very dis-
tinctive qualities to it. Perched dramatically
between the Inland Sea and the Rokko Moun-
tains, Kobe reminds many of similar cities built
on hills in other parts of the world (San Francis-
co is sometimes referred to locally as the Kobe of
America).

Much of the credit for the city’s appealing
ambience must go to the long and enduring rela-
tionship Kobe has fostered with its resident for-
eign population as well as its experience as
Japan’s busiest port. Back in the 19th century
when Japan’s doors were initially opened, three
cities were designated as suitable for foreign set-
tlement: Nagasaki, Yokohama and Kobe.
Nagasaki was too isolated and Yokohama was
too wild, but Kobe fit the foreign bill perfectly,
and for the last 120 years, Kobe has welcomed—
indeed encouraged—foreigners to settle on its
slopes and along its shores. The foreign influ-

ence is everywhere, from the names of streets
(Flower Road, Hunter Slope, Sunset Boulevard)
to the venerable foreign quarter in the Kitano
hills with its old clapboard mansions. Today,
Kobe is home to a vibrant international commu-
nity whose infrastructure, from its schools, clubs
and volunteer groups, to its myriad self-help
organizations, has become the model for cities
around the nation which are trying to broaden
their international horizons.

No one, not even the most slap-happy Osaka
optimist, will deny that Kansai is no longer the
center of the Japanese universe. But the fact is,
nothing, not even Tokyo times two, can diminish
the glow of its history, character, energy, and its
hard-earned laurels. While it may not be the
political or economic center of the country, Kan-
sai can very well claim to be its heart. This real-
ization, coupled with the massive infusion of
funds and ideas aimed at giving Kansai a solid
place on the world’s map and a firm grip on its
future, means that the area holds the promise of
something for everybody: tourist, businessman,
scholar and resident. And, as of today, everyone
is being invited to come and see for themselves. ¥

Opening to Kansai

Determined to further spread the word about Kansai, the Osaka Chamber of Commerce and Industry
(OCCl) is sending a 15-person trade mission on a promotional tour to the U.S. The group, which has the
backing of the American Chamber of Commerce in Japan, the U.S. Consulate of Osaka, the Japan External
Trade Organization (JETRO), the Osaka Prefectoral Government, and the Osaka City Government, will visit
New York, Chicago, Los Angeles, San Francisco and Washington, D.C. with the express purpose of encour-

aging Americans to invest and do business in the Kansai district.

Various seminars and events are planned in conjunction with the tour which will last from May 4 to 16.
Publicity of the trip is being coordinated by McCann Erickson Hakuhodo in Osaka and its public relations
affiliate in the U.S., Edelman Public Relations. For further information about specifics in the U.S., please call

the information hotline, 1-800-OCCI-177.

Congratulations, Thank You, Get Well,
Good Luck, Birthdays, Anniversaries,
or Just Because...

Farm direct, cut fresh daily, shipped via Federal Express.*

$39.95
Call 1-800-562-6438

Visa, MasterCard, American Express accepted
Absolutely Fresh Flowers, P.0. Box 2178, Oceanside, CA 92051 - outside the U.S.A., call 1-613-722-0512

* no Saturday or Sunday deliveries
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Landscape of the spirit

The work of one of America’s
early and most original artists,
Augustus Vincent Tack (1870-1949),
has been organized into a full retro-
spective by The Phillips Collection.

Though Tack made his living as
a portrait artist, painting such

luminaries as Helen Keller,

Dwight Eisenhower and Harry S.

Truman, he was also one of the
first American artists to move
from realism into abstraction.
The exhibit will be on display
at The Phillips Collection in
Washington, D.C., through

August 22 and is
scheduled to
appear in three
additional muse-
ums across the
U.S. For more
information, call
(202) 387-2151.

by Beverly Dirks
and Julie Beals

“Landscape of
the Spirit” is
an exhibition
currently on
display at

The Phillips
Collection in

Washington, D.C.

“Women may be the
one group that
grows more radical
with age.”

Gloria Steinem

Sound of music

The Ted Mann Concert Hall on
the University of Minnesota cam-
pus will be filled with the sound of
music earlier than planned.
Though slated to be completed in
June, the concert hall was actually
completed in April, thus allowing
for a May opening, with the invita-
tion dedication concert on May 1
and open house May 2.

Overlooking the Mississippi
River, the concert hall displays
superb craftsmanship. The Ted

The Tedd Mann Mann Concert Hall

Concert Hall, is so named after
completed last the California resi-
month, is dent whose $2.5
located on the million pledge
University of  helped the School of
Minnesota Music achieve fund-
Campus. ing from the Legis-

lature in 1990. The
new concert hall is expected to
attract regional and national educa-
tion music conventions and profes-
sional meetings as well as provide
free educational programs for the
community.

Recycling: America moves on
by Syd Melbourne, Dofasco, Inc.
Of course you remember your

first car; everyone does. But where

is that car today? If-you’re like

Fascinating beauty.
Imperishable material.

A sure feel for the aesthetically perfect, a
personal style and a purposeful differentness:
these are the characteristics of people who wear
the La Coupole 'Céramique’. A watch whose
true nature you experience when you put it
on for the first time: soft as velvet, supple,
incomparable. And  imperishably beautiful,
thanks to the slightly curved sapphire crystaland
the scratchproof high-tech ceramics bracelet.

- Aiffereut world

La Coupole ‘Céramique’.
Scratchproof high-tech ceramics bracelet.
In three sizes.

RADO

Switzerland

Headquarters: Rado Watch Co. Ltd., 2543 Lengnau, Switzerland (Tel. 065 519 519)

USA: 1-800-283-7236 Canada: (514) 397 2516 Puerto Rico: (809) 764-3290 Mexico: (525) 396 99 00 Venezuela: (582) 418045/46
Colombia: (571) 218 04 44
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America’s Top Tent

1) Peter Luger Steak House Brooklyn, NY 6) Metropolitan Grill Seattle, WA

178 Broadway 718-387-7400 818 2nd Ave. 206-624-3287
2) Chicago Chop House Chicago, IL 7) Shula’s Steakhouse  Miami Lakes, FL
60 W. Ontario 312-787-7100 15400 N.W. 154th  305-822-2324
3) Del Frisco's Double Eagle Dallas, TX 8) The Paim Manhattan, NY
Steak House 214-526-9811 837 2nd Ave 212-687-2953
4300 Lemmon Ave. ;
4) Ben Benson's Steak House Manhattan, Ny 9 Manny's Minneapolis, MN
) 123 West 52nd St. 212-581-8888 1300 Nicollet Mall 612-339-9900
5) Chops Atlanta, GA 10) Smokey's Club Madison, WI

70 West Paces Ferry 404-262-2675 3005 University Ave. 608-233-2120

Chicago Chop House

The Prime Rib | had was delivered to the table with a fork lift. Huge.
My type of place.

This steak house is as Chicago as you can get and the food is great.
Henry Norton does a fine job of mesmerizing the customers with an

ambiance taking you back in time.
The wine list is impressive.
i, 312-787-7100 60 West Ontario » Chicago, IL 60610 800-229-2356

Valet Parking—Reservations Accepted—Lunch & Dinner

For a free brochure, the 1993 edition of "Americas Top Rated Steak Houses," write:
Jack Roach~Food Editor, The Knife & Fork Club of America, Inc.
P.O. Box 540722, Houston, TX 77254

At INFINITY, welbelieve in quality ond dependability.” Our watches are attractively Hesigned ond sturdily
built to complem@nt your pretious logo. After all, a logo is the SYMBOL of youF¢ompany. And together,
they adverlise and promote your company for you 24 hours a day evérydhy nonstop!

\ A
2 micron 18K gold plated solid brass watch cose body
Slim design and water resistonce structured
High quality water resistant genvine leather strops
Precision battery powered wotch movement
Handsomely crafted hour, minute ond second honds
Exceptional detoil and stunning colar on your loge

5-Year Limited facory warronty
Assembled in the §.5.A.
Quick turndroudd ime and PROMPT delivery
Inexpensive ond fow minimum
Unconditionol monz back guarantee
Free modificatipn if not sotisfied

| 1

Here is an UNBEATABLE offer. fust send us U$19.50 per watch (fimit of 3/at this special introductory price)
along with your color logo (from letterhend, business ¢ard, brothure, efc.) and we will rush you a
genvine quartz working somrle(s) in 10'days. , And on your néxt purchase’of 12 pieces or more

from our catalog; wewill credit the cost of the first piece of sampla (US19.50) to you.

Please specify men’s or lodies” size. \'  Color brochures upon request

[:a 2530 Corporate,Place, Suite 110, Dept. NW, Monterey Park, CA 91754 T
Tel: (213) 26610998 + Mon - Fri 9:00 4 6:00 PST + Fax: (213) 266-1115 (24 Hrs.) M

eak Houses of 1993 |

many people, you picture it stacked
in a junkyard at the edge of the city,
rusting away.

While it may be crushed and
stacked for awhile, nearly all of
today’s decommissioned vehicles
will take on new lives in the con-
sumer products of tomorrow.
According to a recent study by the
Arthur D. Little Center for Environ-
mental Assurance commissioned by
the American Iron and Steel Insti-
tute, more than eight million pas-
senger cars are taken out of service
and scrapped in North America
each year. More than 90 percent
of today’s scrapped automobiles
are recycled through an estab-
lished infrastructure for automo-
tive recycling that includes more
than 204 shredders in the United
States and Canada.

Steel is the single most recycled
material in today’s automobiles.
Thanks to its magnetic personality,
virtually all of the iron and steel in
a decommissioned car is recovered
and reused.

Luxury car or economy com-
pact, the journey from junkyard to
furnace is the same for nearly every
vehicle. Typically, when a car
enters the recycling process, it is
stripped of all reusable or resalable
parts, such as doors, fenders, sus-
pension components, windshields
and others. Gas tanks, batteries
and fluids also are removed and
disposed of in environmentally
sound manners. The car then is
crushed flat and shipped to the
shredding facility.

There, it is loaded onto a con-
veyor and reduced into easy-to-
handle pieces of shredded material.
The shredded steel is separated
magnetically from the nonmagnetic
metals and the nonmetallic materi-
als commonly known as “fluff.”
Once separated, the shredded steel
is shipped to steel mills to be
remelted into new steel products.
Through this process, about ten
million tons of shredded iron and
steel—an amount equal to the out-
put of two average-size steel mills—
is recovered and recycled each year.

Scrap iron and steel have always
been vital ingredients in modern

MARKETING
STRATEGY

MARKETING STRATEGY

Guides you through a
comprehensive marketing
strategy audit, while you learn
the new vocabulary of
modern marketing. Learn
how to: evaluate your pro-
duct's strengths and match
them against the competition;
choose the right channels of
distribution; position your
product to maximize
competitive advantage.

THE WHARTON
EXECUTIVE
DEVELOPMENT VIDEO

Wharlon

The Wharton School of the University of Pennsylvania

VIDEO SEMINARS FOR MIDDLE
AND ENTRY LEVEL MANAGERS

The Whor

MANAGING
PEOPLE

NAGING

MmA J
PEOPLE ;
——"

MANAGING PEOPLE

Maximize your power to get
things done. Learn how to
get employees to do what you
want them to do. Learn why
“implementation” is the key
word. Understand how
rationalizations erode
productivity, profitability, and
power. Learn how to change
lifelong habits that have
limited your power and
effectiveness.

BUSINESS
ETHICS

BUSINESS ETHICS

Build stable, profitable,
business relationships.
Strengthen employee loyalty
and morale. Avoid litigation
costs and potential
catastrophes. Assure that
your employees understand
the importance of good ethics
to the welfare of your firm, its
clients, its employees, and
the business community.

The Wharsa S

ACCOUNTING

"L Manar,

FINANCE & ACCOUNTING
forthe Non-Financial Manager

Get the complete story from
balance sheets, income
statements, and cash flow
statements. Learn how Net
Present Value and IRR can
help you find the most
profitable opportunities.
Understand LIFO and FIFO,
performance ratios, and the
links between cash flow,
depreciation, and profitability.

Check enclosed (Payable to Kantola Productions)

SERIES is designed to
build broad-based skills
for general managers.

Top Wharton scholars
share the experience
they ve gained from
consulting to business
executives throughout the
world. Viewers update

YES, send me the video programs, with
audiocassette, and study guide:

Marketing Strategy
Managing People

@ $189 each $
YES, send all 4 programs @ $599.00 $

CA residents include sales tax $

their skills quickly and Shipping & handling ($5.50 for first

efficiently, while building program; $2.50 for each additional

business vocabulary. program.) $
TOTAL $

~WE SHIP ALL INTERNATIONAL FORMATS

Business Ethics
Finance and Accounting

Mastercard/Visa/Amex No.

DISTRIBUTED BY: Kantola Productions
MAIL TO: Kantola Productions, 55 Sunnyside Ave., Mill Valley, CA 94941

Exp. Date:

Signature

NAME

TITLE PHONE

COMPANY

ADDRESS

CITY/STATE/ZIP

FOR FASTER SERVICE OR MORE INFORMATION:

CALL 1-800-989-8273 or FAX 1-415-381-9801

FULL 30-DAY GUARANTEE

NWEW
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Please feel free to take this ad with you.

________ vl

IWord Perfect”

| Videos Teach It Fast |
| Po werful Skills — 2 Hours or Less |

| Just Relax and Watch TV I
I SEE it happen . .. Step-by-step. Later, at
|

your computer, press the same keys you
saw in the video (the keys are listed on a
I printed sheet); and powerful new computer |
skills will be at your command.
It’s Easy!
I Thousands of satisfied customers. Used in |
universities, businesses, and government
| agencies across the country.
Clear Examples - Plain Language
I Our video training has been recommended I
for purchase by The American Library
Association’s BOOKLIST magazine.
I Eleven training VIDEOS now available. I

| [WordPerfect Intermediate

(Two Hours) $69.95 + $4 Shipping
Most features are covered - from margins
to graphics. Includes expanded section on
LABELS. A single feature can save

hundreds of hours of labor.
FOR 5.1 AND 5.0 (one video covers both)

Introduction to WordPerfect

(34 Min.) $49.95 + $4 Shipping
For Beginners...The Basics In A Hurry
Concise. For people with absolutely no
computer experience (and no time to
study). Gets the first-time user up and

running . . . immediately!
FOR 4.2, 5.0 AND 5.1 (one video covers all three)

DOSLotus-Windows

I

I

|

|

I

I

I

I

I

|

Lotus® Intermediate |

(Two Hours) $69.95 + $4 Shipping I

Zero or limited Lotus experience? Learn |
skills in a hurry! Includes Graphs,

Macros, Linking, @ Functions, etc. |

|

|

|

I

I

I

I

|

|

|

|

I

I

FOR all versions 2.0 and later (one video covers all)

|

I

I

I

|

|

I

I

|

I

|

|

|

|

: DOS? Intermediate

(60 Min.) $69.95 + $4 Shipping
| New users and “old hands” will learn new
tricks from this award-winning video.
: FOR all versions of DOS (one video covers all)
|

I

|

I

I

I

I

I

|

I

|

|

|

Windows® $69.95 + $4 Shipping
Basic and Intermediate Skills, Icons,
Menus, Dialog Boxes, Clipboard,
Documents, and much more. (60 Min.)

Other Intermediate Videos
Excel for Windows $69.95 + s4
Microsoft Word for Windows $69.95 + s4
WordPerfect for Windows $69.95 + s4
Quattro Pro for Windows $69.95 + 84
Ami Pro for Windows $69.95 + s4
Lotus for Windows $69.95 + s4

Rush! - 3 Day Delivery - Add $5 to Above Total
Send Check or Purchase Order to:

Video Projects, Dept.S 19 A
P.0.Box218 &%
Salt Lake City, UT 84110

VISA/MC Call 1-800-521-7797 |

Orders Only (24 Hours) ® Questions? 801-595-1246

30 Day Money Back Guarantee |
“ﬂmﬂlﬁl-l-}ﬁm"-\ld‘m(ﬂﬂbﬁm
Lc-,ma,.em)unmm.sswmwn.‘nu.umm.uum

INSTITUTE OF SCRAP RECYCLING INDUSTRIES, INC.

A car is loaded steelmaking. This is

onto the because new steel
conveyorofa  made with iron and
shredder. steel recovered from

More than 200
shredders of

the automotive
shredding process is

this type exist chemically and met-
In the U.S. and  ;||urgically equiva-
Canada. lent to steel made

from iron ore. And
because the iron atom has no mem-
ory, steel can be recycled over and
over and over again.

Steel continues to play a major
and positive role in reducing the
solid waste stream generated by
scrapped automobiles. Selling the
steel scrap back to the steel mills
provides shredder operators with a
valuable source of revenue that
helps pay for the proper disposal of
the automotive waste, primarily
fluff, that is not recycled.

The next time you’re driving
down the road, think about
your first car. Parts of it may
be closer than you think.

Syd Melbourne is chairman of
the Environmental Panel of the
Automotive Applications Commit-
tee of American Iron and Steel
Institute.

Boston: Direct Connect
The Greater Boston Conven-
tion and Visitors Bureau has created
the first North American toll-free,
one-stop shopping and reservation
service in the country. By allowing
visitors to call one number, listen to
a series of options, and connect
directly to whichever hotel or ser-
vice they need for vacation plan-
ning, “Boston-By-Phone” eliminates

the hassle of waiting for printed vis-

itor information by mail and having

to dial each hotel, restaurant, sight-

seeing tour, entertainment, shop and

visitor attraction. s
The toll-free number, (800)

374-7400, which went into effect

late last month, is available 24

hours a day.

Chicago Blues Festival I
Chicago is known to many as the

“Blues Capital of the World.”

Appropriately, this year’s season

opens with the lakefront’s most suc-

cessful musical event, the Chicago

Blues Festival, bringing together

blues legends from the Mississippi

Delta and Chicago’s Maxwell Street.
Chicagoans and visitors of the

city can again look forward to a sen-

sational lineup of talent in this free,

city-sponsored concert that runs

from May 28 through 30. For more

information on this and other Chica- ‘

go festivals, call (312) 744-3315. I

Gods, Guardians, and Lovers

India is a country steeped in I
mystery and beauty, with a long I
history of, among many things,
art, religion and architecture.

Through August 15, visitors to I
the Asia Society in New York City I
can explore this history via
“Gods, Guardians, and Lovers:

Temple Sculptures from North
India, A.D. 700-1200,” an exhibi-

Seventy tion of 70 elabo-
elaborately rately carved
carved stone  stone sculptures of
sculptures deities, celestial
make up beings, devotees
an exhibit and protective
curently at guardians. The
New York’s exhibition focuses
Asia Soclety.  on the period of

CHICAGO'S FAVORITE
SMALL HOTEL

ptay next o
eyerything,

10

Chicago Tribune:
“A mecca (Ontario St.) for
out-of-town visitors...looking for a taste of life
in the Big City.”

Sho
Steps from Magnificent Mile's
world-class shopping.
LR 0:'
All suites feature fully equipped
kitchen/wet bar.
DX
Complimentary chilled juices,
mineral water, fresh brewed coffee and tea.
L X
The morning newspaper at your door.

£

LENOX
HOUSE
SUITES

Call toll-free in the U.S. and Canada
for reservations:

1-800-44-LENOX

616 N. Rush at E. Ontario
One Block West of Michigan Ave.
Chicago, IL 60611

Rates are subject to availability and do not apply
during conveations or for groups. Tax not included.

at its peak. For more information,

call (212) 288-6400.

indy 500 /] B
On May 30, more than half a
million fans will be on the edge of
their seats as they watch the
world’s top IndyCar drivers tear
around the track in the historic
Indianapolis 500. Now in its 77th
year, the race will draw such racing

The 77th Indianapolis 500 will take
place May 30 at the Indianapolis
Motor Speedway.

greats as defending Indy 500 champ
Al Unser, Jr., 1992 PPG Cup
Champion Bobby Rahal and the
ever-popular Emerson Fittipaldi.
The race will be held at the Indi-
anapolis Motor Speedway in Speed-
way, Indiana.

Clay Stomp

The term “clay stomp” probably
won’t be found in any dictionary
you might pick up, but its meaning
is pretty self-explanatory. It refers
to a method of mixing clay, where-
by people blend dry clay with water
by “stomping” or mixing it with
their bare feet. It tends to bring
stompers together as, to make the
motions of their feet effective, they
must link arms.

From May 24 to 27, artists and
musicians from around the world,
along with volunteers and partici-
pants, will gather at Northern Ari-
zona University in Flagstaff to clay
stomp for global peace and friend-
ship. World Claystomp 93 will
result in a 10 foot by 80 foot
ceramic mural which reflects the
artists’ vision of world peace. The
mural will be fired in NAU’s
renowned Tozan Noborigama Kiln

NORTHWEST AIRLINES (‘A

fraveler

$100K - $200K BUSINESS
FOR ONLY $495

Phoenix was named the 9th fastest growing
small publicly held company in the nation
(Inc. Magazine, May 1992).

We will provide you with everything you
need to develop a valuable Distributorship
offering businesses our special discounts
on long distance. It's_easy and it's_profitable.
As a distributor you:

Earn cash up-front and an ongoing
residual commission.
Represent the most established rebiller of
long distance.

For free information call (8-5 pst)
a Phoenix Network
¥ 800-377-2552

FRANCHISES AVAILABLE

OWN GOLF
BUSINESS!

* Tumkey Store Openings * Ongoing Support *
* All Professional Name Brands *

* Customized Fixtures * Projected Territories *
* Customized Computer Systems *

* Computerized Swing Analyzer * Indoor Range *

* Retail Marketing Program * And Much More!

Call Now For More Information

1-800-488-1107

or FAX 405-340-8716

AMERICA'S GOLF STORES

BIG OPPORTUNITY
IN THE
CREDIT CARD
INDUSTRY!

Eagle Financial Services, an
established firm with a successful
9-year record in the credit industry,
is seeking entrepreneurs to work in
close harmony with us to achieve a
level of success most people only
dream about!

Find outif you qualify, Call today!

THE EAGLE CARD
(509)-838-3344

For Advertising Info Call: (212) 986-6642
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FREE VIDEO

ON

EXTERNAL DEGREES

BACHELORS
MASTERS
DOCTORATE

* Business & Public Administration
« Graduate Teacher Program

* Health Services Management

* Criminal Justice Management

LAW

JURIS DOCTOR (J.D.) Specialized & Non-Specialized
* Corporate * Patent & Copyright * Labor
* Insurance * Arbitration & Mediation ~ « Tax

PROFESSIONAL CAREER
PROGRAMS

* Computer Programmer * Family Mediator

* Health Services Management  « Nutrition Counselor
* Hypnotherapy * Hotel & Rest. Mgt.
« Chemical Dependency * Naturopathy

CREDIT FOR WORK AND LIFE EXPERIENCE
FOR FREE VIDEO & CATALOG

(800) 925-5448 24 hrs.
LASALLE UNIVERSITY

* Education
* Engineering
* Marketing
* Psychology

mOZmM—IMUVXm IOM —H—0mIO

P.0. Box 4000  Dept. 448 « Mandeville, LA 70470

24 HOUR
ADVERTISEMENT
Imagine your full color company
logo or any artistic design on our
elegant watch !
ANYTHING IS POSSIBLE!!!

FREE shipping and handling.
Just send us
$ 15.95 each for company logos
or $29.50 each for photos
(tax already included)
and we'll transform it into an

exquisite watch.

Deluxe/Standard watch with precision
quartz movements, leather strap plus
1 year limited warranty.

(limit 2 samples per company)

JAMEE WEST» LOGO WATCH
9816 Garden Grove Blvd.
Garden Grove, CA 92644
1- 800 - 635 - 2633
FAX 714 - 534 - 4673

We can
custom craft
your dream
cue.

YOUR Style!
YOUR Weight!
YOUR Shaft Dia.!
YOUR Length!

America's lead~
ing manu-
facturer of
custom crafted
two piece cues.

X

McDERMOTT CUE MFG. INC.
W146 N9560 HELD DRIVE
MENOMONEE FALLS, WI 53051

mo>»Z ZrO0—DIm3>

Whether you prefer a cue that's tastefully simple or richly ornamented you'll choose

a McDermott. And that means a cue with unexcelled beauty, performance,

and durability. This doesn't happen by accident. Every McDermott cue is a reflection of
Jim McDermott's years of experience and uncompromising dedication to quality

and craftsmanship.

Dial 1-800-666-2283 and mention this ad to receive a color catalog absolutely free!

and installed at the world
Prairie Peace Park  claystomp 93

and Maze in Lin-  js a move

coln, Nebraska. toward global
For more infor-  peace and

mation, call/fax friendship.

(414) 367-1228.

“A radical is a
man with both feet
firmly planted in
the air.”

Franklin Delano Roosevelt

Preakness Celebration

For months, Maryland has been
preparing for its biggest annual
party. The second jewel of thor-
oughbred racing’s Triple Crown,
the Preakness Stakes, inspires this
10-day, state-wide festival of more
than 100 recreational, educational
and cultural activities known as the
Preakness Celebration, which will
run from May 7 through 15.

Highlights will include the
Amoco Fireworks Spectacular; a
weekend-long Hot Air Balloon fes-
tival; the AT&T Schooner Race; a
celebrity golf tournament; the
Triple Crown Ball; Miss Preakness
Scholarship Pageant; Bud Light
Nights, a week-long block party in
downtown Baltimore; and the
Preakness Fun Festival.

Other featured events include the
Pimlico Special, a high-stakes race
featuring Triple Crown alumni, the
41st Annual Potomac Hunt
Steeplechase Races, the Pee Wee
Preakness (toddlers on hobby-
horses), a frog hop, the Piglet
Stakes (pigs wearing racing silks

waddling to the finish line), a crab
race and more. The festivities will
culminate on Saturday, May 15,
with the 118th Running of the
Preakness Stakes, at Pimlico Race
Course in Baltimore.

For more information on Mary-
land Preakness Celebration ‘93, call
(410) 837-3030.

City of the Gods

Teotihuacan, Mexico’s first
urban state, dated from B.C. 150 to
A.D. 750. With a population of
more than 150,000 people at its
height, it was as populous as Athens
and covered a larger area than
Rome. Teotihuacan’s history, art
and culture are frequently confused
with those of the Maya and Aztecs.

Today, Teotihuacan is the most
visited archaeological site in Mexi-
co, yet much about it remains a
mystery. Now, the first exhibition
ever to be presented on the art of
Teotihuacan may clear up some of
that culture’s mystique. From May
26 through October 31, “Teotihua-
can: City of the Gods” will be on
view at the M.H. de Young Memo-
rial Museum in San Francisco.
More than 200 objects, many of
them never or rarely before avail-
able for public viewing, will be on
display. For more information, call
(415) 750-3614.

Ed

“Teotihuacan: City of the Gods” will
be on view at the M.H. de Young
Memorial Museum in San Francisco
from May 26 through October 31.

HAWAIIAN

Tropical Flowers

From

$24.95
FREE

Delivery
Via Airmail
In U.S.A.

M GUARANTEED
> To Arrive In
Perfect
Condition

Pictured: Tropical Trip $39.95
An Outstanding Assortment Of
Hawaii's Finest Tropical Flowers.
NOT SHIPPED ARRANGED

SEND HAWAII'S TROPICAL FLOWERS.

PERFECT FOR EVERY OCCASION, THIS TRADITIONAL GIFT OF THE ISLANDS
WILL LONG BE REMEMBERED AND APPRECIATED.

ORDER TODAY: TOLL FREE; 1-800-367-5155/ HAWAII 1-800-542-1204

Hours: Mon.- Fri. 7 a.m. - 3:30 p.m. Hawaiian Standard Time. Consult phone book for Time Zone difference
Give operator code number when ordering. Other assortments available. Call or write for free brochure.

P.0. BOX 4847 * HILO, HAWAII 96720

Proven Aquacide pellets destroy unwanted

underwater weeds.
Before After
T - -
<

.

=

-

Spread marble sized
pellets like grass seed.
Effectively kills weeds at
any depth.

Registered with Federal
Environmental
Protection Agency.

Certified and approved for use by state agencies.

10 Ib. can. Treats 4,000 sq. ft. of lake bottom.
$50.95 includes delivery. 50 Ib. carton. Treats
20,000 sq. ft. of lake bottom, $198.00 includes
delivery. State permit may be required.

CALL TOLL FREE 1-800-328-9350 NS

(Except Minnesota Call 612-429-6742)

Or write for free information to:

VISA

AQUACIDE CO.

Our 38th year.

1627-9th Street, Dept. 535, Box 10748,
White Bear Lake, MN 55110

Flower Assortment Varies
With The Season

“SHIPPING SINCE 1967”
FAX 808-935-1675

YOU CAN BE A
TRAVEL AGENT

Open your own full service travel
agency for a fraction of the normal
start-up cost.

BE YOUR OWN BOSS! Work when
you want, full or part time, and where
you want, home or office.

As a Traveler's Choice Associate
(TCA), you'll be able to project a big
image and immediately compete with
the larger conventional travel
agencies, while keeping your
overhead at the absolute minimum.

NO TRAVEL EXPERIENCE NEEDED!

Join our growing nationwide travel
network for only $2,995. A complete
business opportunity including training.

It's Easy, Profitable and
Fun the TCA Way!

AWARD WINNING INDEPENDENT
TRAVEL AGENT PROGRAM

3 50044000

Traveler’s Choice -8
Associates




82

Automotive Insider Information
Before You Buy A New Vehicle Order This Report!
It Could Save you Thousands of Dollars!

This report is generated from a software program that calculates critical automotive ownership
cost data and compares vehicles versus each other. Ownership cost information few people
consider or have access to. Five-year comparison is 5 critical categories. Automatically
adjusts for your state of residence and calculates inflation adjustments.

Depreciation—Insurance—Maintenance—Fuel Economy—Repairs

You Will Receive Any 3 Different Comparisons of Choice
Plus Dealer Cost Information and Hidden Incentives
All Reports are mailed the day your order is received and Priority Mail
is available for an additional $7.90

Only $29.00 Call 1-800-435-8356 To Order

Visa and Mastercard Accepted

Consumer Source Services Co. Waterloo, Iowa

“Easily the Classiest Grill in Town.” —Bon Appetit
“What a Maserati is to a Moped.” —People

For Father’'s Day

Stainless Steel
Wood/Charcoal
$825.00

WG”"@@ ®

1211 FERDON ROAD
ANN ARBOR, M| 48104
(313) 995-2164

ed trademark of Grillworks, Inc., Ann Arbor, MI

Name:
Company:
Address:

City:

Country:
Tel./Fax.:
Visa/MC/AE #
Video Catalog: $79.95+$3.50 US, Shipping
Signature:

State:
Zipcode:

More Informati
adison Avenu

00 / Fax

Black and White Ball

The San Francisco Symphony
Black and White Ball has quite a
tradition. The first of these extrav-
aganzas was held in 1956 and con-
tinued until the mid-60s when, as

S TTILLLLLLLET TR \

Davies Symphony Hall Is part of a
seven-block area that will hold the
ever-popular blannual San Francisco
Symphony Black and White Ball.

one commentator put it, “it was
canceled, on account of weirdness.”

But in 1982 the tradition was
brought back, and after the 1983
Ball, it was decided to schedule it
every other year.

The biannual San Francisco Sym-
phony Black and White Ball is
scheduled this year for Friday, May
14. The extravagance of the event
includes 16 dance stages in eight
locations within the Civic Center, a
seven-block area of San Francisco
that includes City Hall, Davies
Symphony Hall, the War Memorial
and the plazas around these build-
ings. More than 600 entertainers
from more than 45 performing
groups and approximately 15,000
party-goers are expected to attend.

Ticket sales benefit the San Fran-
cisco Symphony. Call (415) 431-
5400 for ticket information.

“If at first you don’t
succeed, try again.
Then quit. No
use being a damn

P a
fool about it.”
W.C. Fields

TECHNOLOGY UPDATE

128 feet and two floors away
you'll still get great sound from
your stereo... without wires!

Amazing new technology gives you the power to broadcast your
favorite music through walls, ceilings and floors to wireless
speakers anywhere in or around your home.

room of your house just so you could lis-

ten to it? Probably not. Most people can’t
afford to risk ruining their equipment.

With these new wireless speakers, you won’t

have to. Now you can listen to music anywhere

in or around your home

E ver drag your stereo system into another

Easy installation. The powerful
Datawave transmitter plugs into a
headphone, audio-out or tape-out jack
on your stereo, CD player, VCR, or TV.
Use one transmitter to send both left
and right channels to an unlimited

number  of

without lugging around
heavy equipment or
stringing wires.

Imagine listening to
your favorite CDs,
records, tapes, radio sta-
tion, or TV show any-
where in your home.
Imagine stepping into
the shower, pool, or hot "
tub and having a self-
contained wireless
speaker right there with
you- without risk.

Stateoftheartsound. | o
These wireless speakers
will work with any ste-
reo. Any TV. Any VCR.
And wait till you hear
how they sound-the
deep, rich bass, the crys-
tal clear highs. You'll get
the perfect volume for
any room because each

out your home.

Are wireless speakers right for you?
These remarkable speakers are so
adaptable that everyone could use one.
Especially if you're concerned about:

@ Convenience. You have a great stereo
system in one room, but you want your
music closer to you.

Value. You want to get your money'’s
worth out of your stereo equipment,
tapes and CDs by listening to them
more often and in more places.

Quality. These wireless speakers
use a patented FM technology to
transmit static-free music through-

B Safety. You have a pool or hot tub
and you don’t want dangerous speaker
wires lying around.

speakers. Or use two
transmitters to send the
left and right channels
separately to get full ste-
reo separation on as
many pairs of speakers
as you want.

‘No Questions Asked’
guarantee. With every
product from Comtrad,
you get a complete “No
Questions Asked” 30 day
money-back guarantee. Plus
the Datawave speakers
come with a 90 day
manufacturer’s warranty.
If you're not satisfied for
' any reason, return them
for a full refund.

Factory direct offer.
For a limited time, we can
send these amazing wire-
less speakers direct-to-
you far below the $149

one has its own volume
control on/off switch. These wireless speakers
are also self-amplified, so they can’t be blown
out no matter what your stereo’s wattage.

Patented technology. These incredible speak-
ers use a patented technology to broadcast wire-
lessly through your home’s walls, floors, and
ceilings. In fact, at the annual Consumer Elec-
tronics Show they were dubbed “one of the most
exciting new products of the ‘90’s.”

HOW

he Datawave wireless speaker uses a break-
through patented FM technology. A small trans-
mitter wirelessly broadcasts
music through walls,

floors, and ceil-
ings to

N
N

DO THEY

retail price. Now through

a special promotional campaign, the Datawave |

wireless speaker is only $79. Order more than one,
and your additional speakers are only $69 each.

In addition, if you order now, the wireless trans-
mitter is only $29. So, take advantage of this direct
offer and purchase your wireless transmitter and
as many speakers as you need to fill your home

with music. Your order will be processed and on |

its way to you within 72 hours.

WORK?

your speakers. Each speaker has a built in receiver
SO no wires are needed!

You'll get a complete 150-foot range, giving you
great sound no matter how large your home. And be-
cause this system uses radio signals unlike “line of
sight” infrared systems, you’ll get static-free
transmission...even through walls!

A single transmitter can broadcast to an unlimited
number of wireless speakers. The speakers with their
built-in receivers and amplifiers can then provide
music from your sound source anywhere around
your home- even outside!

The Datawave wireless speaker breakthrough.
This amazing wireless speaker has its own built in re-
ceiver and amplifier. Utilizing FM technology for a 150
foot range through walls, they can blanket even the
largest home with clear, crisp music. Designed in an
“acoustically balanced” bookshelf size (8.5H x 4.5W x
4.5D") it operates on four ‘C’ batteries or with an op-
tional AC adaptor. This water resistant speaker utilizes
a “vertically suspended” base reflex speaker providing
a 360 degree surround sound pattern.

Broddcast wirelessly from
virtually any sound source.

B o ' peak through walls,
cellings and fioors up to 150 feet.

Easy hook-up of the
transmitter o virtually any
sound source with RCA plugs
10 your audio ouline out or
tape out jacks or connection
through headphone jacks. All
connectors are included with
the system.

Transmitter

—

i0

Datawave Speaker CD Player
Datawave Transmitter ............cc..... $29 $2ssH
Datawave Wireless Speaker* .......... $79 $6 SaH

*Discount of $10 on each additional speaker you order.
You need at least one transmitter to operate speakers.

To receive this special pricing, you must mention
promotional code NT-1114
For faster service, call toll-free 24 hours a day.

800-992-2966

To order by mail send check or money order for the total
amount or enclose your credit card number and exp. date
(VA residents add 4.5% sales tax). Send to:

2820 Waterford Lake Drive Suite 106
Midlothian, Virginia 23113
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Your Source For Logo Watches

Premiums
«Incentives
+Safety Awards :

Vatch:
+18k Micron Gold Plated Case
*Precision Quartz Movement
*Mens & Ladies Available
*Standard Black Leather Band
+Color Bands Optional

Take Advantage of Our Below-Cost
Introductory Offer of $14.50 (Limit 8)
For Model E:

$3.00 Each With 1,000 Piece Order!

Please Add $3.50 for Shipping & Handling.
Send a check to WATCH WORLD with
your color logo, business card, letterhead,
artwork, camera ready or photo to:
19748 Vista Hermosa Drive
Walnut, CA 91789
1-213-262-3018
1-800-284-logo (Attn: Kevin)
(24 Hr. Fax) 1-213-267-1311
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Housewalk

The Frank Lloyd Wright Home
and Studio Foundation was estab-
lished in 1974 as a not-for-profit
organization to acquire and pre-
serve the Oak Park home of Frank
Lloyd Wright as a birthplace of

The Frank American residen-
Lloyd Wright  tial architecture.
home and The Foundation’s
studio is a 19th annual benefit
National housewalk, Wright
Historic Plus, will be held
Landmark. Saturday, May 15.
Ticketholders

will be able to view the interiors of
eight private residences and two
public buildings in the Frank Lloyd
Wright Prairie School of Architec-
ture Historic District in Oak Park,
Illinois.

The Foundation also offers daily
45-minute tours of the architect’s
first home and studio, which is now
a National Historic Landmark, and
of the adjacent Prairie School His-
toric District.

For Wright Plus tickets or tour
information, call (708) 848-1500.

Have a safe trip

For people with medical prob-
lems, traveling means more than
just packing your bags and leaving
on a jet plane.

Heart disease and other chronic
conditions require that travelers
tote along their lifestyle, including
all of the precautions and common
sense used at home.

Here are some tips for travelers
with medical problems to ensure a
healthy, safe trip:

® Travelers with chronic medical
conditions should consult their physi-

cians before taking any extended trip.

® Research your destination;
Third World countries, for exam-
ple, may not have sufficient medical
facilities or expertise, should you
have a problem. Buy enough medi-
cation for the duration of your trip
because some locales may not offer
your prescription.

e All medications should be car-
ried with you in a carry-on bag and
not checked through because of
the possibility of lost or diverted
luggage.

* In case of an emergency, take
your doctor’s phone number. Your
physician, knowing your back-
ground and medical history, may be
able to give specific recommenda-
tions for treatment.

* Immunization against some seri-
ous illnesses such as malaria and yel-
low fever may be required for some
destinations. Information about
immunization and proper preventive
medications to take with you also
can be obtained from your doctor.

* Regardless of any chronic med-
ical condition, it is important to
avoid the stress of severe gastroin-
testinal illness such as dysentery. In
regions with poor water sanitation,
drink bottled water or boil water
and don’t use ice cubes. The eating
of raw fruits and vegetables also
should be avoided. Ask your doc-
tor for any preventive antibiotic or
treatment before your trip begins.

Many considerations for travel
are specific to an illness. The fol-
lowing are brief tips, but consult
your physician for further details:

* Cardiac disease. Avoid places
with high altitudes such as the
Rocky Mountains, Alps or Andes;
these higher altitudes have a lower
oxygen level, and this lack of oxygen
places greater stress on the heart.

® Respiratory illness. Carry
antibiotics in case of infection.

® Diabetes. If you will experi-
ence time zone changes, remember
to plan meal and insulin schedules
accordingly. Increase the frequency
of your self-testing of blood sugars
to guard against problems.

by Dr William Taylor, New
York University School of Medicine
°Associated Press VW

HOW TO OUT FOX
THE FOXES!

263 Secrets The Law And Lawyers Don’t Want You To Know!

* Exactly how lawyers pad your bill and how
tostopit. ..
* 5 legal methods to stop suits against you . . .

* How to take a deposition and give them nothing . . .

* 2 clauses lawyers leave out so they can
litigate later . . .
* 6 techniques that will reduce your law bills . . .
* The most important item in selecting a lawyer . . .
* 2 ways to get the other party to pay your
legal bills . . .
* Proven strategies for stopping
government agencies . . .
* How to have your insurance company pay
legal costs . . .
* How to tell when you really need a lawyer . . .
* Sure fire way to handle any busi complai
* The cheapest way to get good legal help . . .

* How to stop agencies by bringing perjury charges . . .

* Use postal laws to stop bureaucrats . . .

* The significance of Fridays and criminal charges. . .

® Legal jury rigging, how it's done . . .
* Contracts, what you need to know,
with examples . . .
* How to use a lawyer to negotiate away
your problems . . .
* 3 street smart ways to beat bill collectors . . .
* How to stop government agencies from
being slow pay . . .

* This makes your contract ‘‘Impossible’’ to read . . .

* How to get rid of an IRS notice of
federal tax lien . . .

* How to have credit the day after filing
bankruptey . . .

® Much, much more!

Which One Of These Techniques

Will Slash Your Lawyer Bills?

In How To Out Fox The Foxes, you will be
given over twenty ways to lower your legal bills.
As an example, you will see how to show your
lawyer, in black and white, that he is over-
charging you! (Time studies show most lawyers
overcharge. Here’s how you can put an end to
it, starting tomorrow!)

Three Methods To Do Away

With Costly Retainers!

It’s no secret — lawyers love retainers. It's
their “‘up front’’ money and your headache.
But now you can learn the methods needed to
eliminate these costly nuisances in almost all
cases! In this same chapter, you will discover
three vitally important questions to ask before
hiring your ‘‘fox.”’

Two Unique Ways To Find Out

If Your Lawyer Is Good!

Forget asking another lawyer or a friend.
They are the last to know! Two of the best
sources will amaze you, and are a wealth of
knowledge when it comes to hiring the best
gunslinger in town!

How To Stop Lawsuits!

You'll learn how to stop lawsuits, before or
even after they have begun! Discover amazing
methods that stop bureaucrats in their tracks
and methods that have been proven to quash
regulatory agencies cold!

An example? If Regulatory Agency A has a
problem with you, find their busiest, most
swamped office. Hire a lawyer there and have

the case transferred. If the case doesn’t simply
get lost in the shuffle, you will at least gain a
huge delay and most likely get a much weaker
and inexperienced attack on you or your
business.

How To Stop Deal Killing Lawyers!

The biggest impediment to business is not the
government anymore. It is lawyers. Plain and
simple, these people have mucked up more
good deals and cost more people more time and
money than we could possibly have room to
describe here.

That’s why you are given 14 separate ways to
put a lawyer — any lawyer — in his place. Deal
killing lawyers can be and should be a thing of
the past for you! You'll find you suddenly have
a full quiver of arrows, a complete arsenal, to
shoot these birds down time after time.

Filing Bankruptcy So No One Knows!

You will learn the smart way of filing
bankruptcy. Yes, you can file and the very next
day have credit, have cash in your pocket, and
have control or use of most of your assets!

It’s all in how the game is played. How To
Out Fox The Foxes tells you how to play it in
step-by-step detail!

You will learn when to file, and why filing is
now as popular and acceptable as Perrier
water. And you will know what to expect when
and if you do file. Plus, you'll learn how to file
so few, if any, of your friends and associates
know it was ever done.

How To Protect All Your

Assets From All Lawsuits!

Do not be misled by other books on this
subject that promise to protect your assets
but don’t. Here's a complete report on
exactly how you can protect yourself from
any — that’s right, any creditor — even if a
lawsuit has been filed and even if a
judgment has been rendered against you!

Why pay for costly malpractice
insurance? Why spend sleepless nights
worrying about creditors or potential
lawsuits when this book will teach you in
one hour exactly how the big boys and the
smart money protect themselves?
America’s wealthiest families have paid
hundreds of thousands of dollars for this
secret maneuver. It’s now yours just for the
cost of this book!

You can kiss creditors and lawsuits
goodbye with this stunningly beautiful
move! You will learn how to set this up
yourself or what lawyers are the best and
least expensive to use.

Why Incorporating In Nevada Is Very Smart!

There are four major reasons to incorporate
in Nevada. They include taxes, liabilities, asset
protection, and less accounting.

You will be shown in step-by-step detail how
to go about setting up a Nevada corporation —
regardless of where you are now. You will learn
the easiest way to do it including a list of the
necessary phone numbers. You will receive
everything you need to begin taking advantage
of the huge tax and accounting savings this state
offers.

How good is it? Take a fast second to check

our address. You will see we practice what we
preach. Let the high rollers use the state for fun
and games. Their gambling losses mean no
income tax and gargantuan corporate
advantages. Plus, Nevada is the only state that
does not exchange data with the IRS. Hooray
for Nevada!

The Ultimate Tax Shelter!

In 20 minutes’ reading, you will learn how to
eliminate all state income taxes. What does that
amount to in a year? If you're reading this ad,
likely you'll save $5,000 or more!

Thanks to the stringent IRS rules and
regulations, tax loopholes are almost a thing of
the past. Yet there is one glaring loophole they
haven’t changed. In fact, they can’t! And you
can use it to your advantage!

Many have paid thousands to establish this
shelter program, but you’ll learn here how to do
it yourself for about $150! You will learn how
to write off country club memberships and
travel—even how to set up a program for your
kids’ education from money that otherwise
would have gone to dear old Uncle Sam.

Costs Less Than 15 Minutes With A Lawyer!

If you lad to learn the hundreds of secrets or
techniqués in this manual the hard way, it
would cost many thousands of dollars. Here’s
your chance to get them for under $50 — less
than one quarter hour of a ‘“‘good”” lawyer’s
time.

We guarantee this 154 page hardbound book
must please you or we will refund the entire
purchase price.

Call Today Toll-Free
1-800-748-5843, Ext. 158

And we will rush the manual to you.

CTI Publishing Co.
2533 N. Carson St., Dept. 158
Carson City, NV 89706
Yes, I want to learn how to Out Fox The Foxes
and beat lawyers at their own game. Please
RUSH me _______ copies of HOW TO OUT
FOX THE FOXES. | understand that if I am
not completely satisfied, I may return the
manual at any time, for any reason, and
receive the entire purchase price back, in full.
I have included $49.95 plus $2.95 for shipping
and handling (Nev. residents please add $3.00
Sales Tax).
[J Check or money order enclosed.
(All checks verified by Telecredit)
Credit Card Orders Call Toll-Free
1-800-748-5843, Ext. 158
[ Bill my credit card: [] VISA [) MasterCard
Card No.

Exp. Date

X
(Please sign if charging)
Please Print
Name
Address . Apt.
City

State : Zip
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[f you've been
frustrated trying

o call home from
overseas, r1p up
this magazine.

o When you're abroad, trying to call home

can be...well, trying, Unless you use
AT&T USADirect® Service: just dial
a country’s access number and use
g4 your AT&T Card (or call collect) for quick,
clear connections and minimized hotel surcharges. So tear off
the listing (or for more information, call 1 800 331-1140, Ext. 603

in the U.S) and save your frustration for other things. Like work.

ARGENTINA« 001-800-200-1111 | *DENMARK 8001009 | INDONESIA « 00-801-10 | *NORWAY 050-1201
AUSTRALIA 00W4-551-011 | DOMLREP.''  1-800-872.2881 | IRELAND 1-800-550-000 | *PHILIPPINES 051
*AUSTRIA 022-903-011 | *EGYPT" (Carg) 5100200 | ISRAEL 177-900-2727 | PORTUGAL' 05017-1-288
BAKAMAS 1-800-872-2681 | FRANCE 19-0011 | *ITALY 1725011 | SINGAPORE 800-00m-01
*BELGIVM O78-11-00% | GERMANY** 0130-000 | *JAPAN 0039111 | SPAIN 900-9-00-11
BERMUDA'  1-800-872-2681 | GMANA 091 | KENTA' (0800-10 | *SWEDEN 020-735-61
BRAZIL 000-80%) | *6REECE 00-800-1311 | NOREA 00511 | *SWITZERLAND 155.00-11
CHIMA, PRC o+ 106511 | *GUATEMALA 190 | MEXICO-co 95 B0-462-40 | *TAIWAR 0080-0265.0
coLoMBiA 5801100 | HONG KONG H00-1111 | *NETHERLANDS  060-022-9111 | THAILAND+ 0019991111
*COSTA RICA 114 | "HURGARY 00080001111 | WETW.ANT.  001-800-872-2681 | *TURKEY 9980012217
CLECH REP. 00-420-00%1 | INDIA 000-117 | WEW ZEALAND 000-911 | WK 0300-85-001

*Public phones reque con of card. TLimuted avalabiity 1"Colect caling only ©Await second dal tone. ©-4F rom a public phone, ook for phone marked
Lacatel *Not avalable from public phones. ##Not from all aveas. ‘Dl 02 first outsce Cavo. **Western portion Inchudes Berin and Legzg

ATRT USADirect” Service

Your Express Connection to AI&T Service. —
AT&T USADirect® Service is available in over 110 e —— A &

B

countries. For additional access numbers, call collect ———=r
) 552 2SR F ) —
§12 553-7458, Ext. 603 when overseas. —



Alternatives for infertile couples through
Al-surrogacy, IVF-host surrogacy and ovum donation.
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by Jane Simon
Brett Patterson photographs

Twenty-five years ago, Dr. James
Whitaker had a sneaking suspicion
that sports medicine was nothing
more than a gimmick. He knew
orthopaedics, the established
branch of surgery dealing with the
bones, joints and muscles, was here
to stay, but what was this question-
able subspeciality bearing the label
of sports medicine?

“My original feelings in the 70s
were that it was somewhat of a
facade because early clinical research
papers were oftentimes retrospec-
tive, not particularly scientifically
designed, and more anecdotal with a
lot of dogma and no data. I think
sports medicine has moved away
from that now because people have
proven that appropriate rehabilita-
tion translates into more predictable
return to play. There currently is a
true marriage between basic science
and most sports medicine programs.”

Whitaker is an orthopaedic sur-
geon in practice at the Kansas City
Bone and Joint Clinic. He was an
orthopaedic consultant for the
Kansas City Chiefs Football Club for
13 years and for the NBA former
Kansas City Kings for eight years.

He also acted as an orthopaedic con-
sultant to the U.S. Davis Cup Tennis
Team in 1991. He serves as team
physician for the Rockhurst High
School Football team, a position he’s
held since 1976. Add to that his
assistant clinical professorship at both
the University of Kansas Medical

(Above and right) Orthopaedic surgeon Dr. James Whitaker specializes in sports medicine.

dealing with them and weren’t
awestruck or intimidated by them,”
says Whitaker. “It has been very
interesting for me to see how the
medical profession has viewed
association with athletes. In the
50s and 60s, it was viewed as
somewhat unethical in the eyes of
some medical practitioners to be on
the sidelines of sporting events.
Today, association with athletic
teams almost conveys a certain
amount of prestige and compe-
tence. The field of sports medicine
has grown tremendously, and I
really feel this is in great part due
to the American public’s obsession
with sports and wellness. I think
the increase in leisure times as well
as the advent of arthroscopy has
certainly further fueled this field of
sports medicine.”

Whitaker’s own entrance into
sports medicine began right after
college. One of seven children,
Whitaker participated in just
about all sports while growing up.
He was an all-star football player
in grade school, an all-state half-
back in high school and an all-
conference defensive back and
captain of the University of Mis-
souri Tigers in 1966. He played in
the Sugar Bowl, received an NCAA
post-graduate scholarship and also
played in two post-season all-star
football games before being drafted
into pro football during the first

INFERTILITY CENTER OF AMERICA

(Formerly Infertility Center of New York)

14E. 60th St., Suite #309
New York, NY 10022
(212) 371-0811
Fax (212) 750-8327

101 Larkspur Landing Circle,
| ) Suite #318
Larkspur, CA 94939
NOEL P. KEANE (415) 925-9020

Executive Director Fax (415) 925-9072

Get the one youw'll stick
th: NordicSport ski!
H a NordicSport
ski in your home is like
joining a health club that
never closes. It’s so con-
venient, involving and
results-producing, you'll
stay with it. In fact,
Turn your body oyer NordicSport owners use their

to NordicSport this - machines an average of 4
spring and start P8 times a week for 23 minutes!
the summer "~ CALLTODAY AND START
looking your best. YOUR SUMMER IN

. ™ L3 NORDICSPORT SHAPE!
NordicSport™ ski shapes and | BEST OF ALL..IT'S FROM

tones a sleeker, tighter , ) NORDICTRACK.
body. Unlike bikes, tread- R »
mills and stairsteppers tha

work only your lower

body, the NordicSpo,

ski delivers a wor

that tones and cor

tions all of your

major muscle

groups. Burn up to

1,100 calories per

hour, trim your waistling and shape

a body that looks as good as it performs. nor d IC S p or t
rf by Nwdm rack
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R WRITE: NORDICTRACK, DEPT. 52TE3
104 PEAVEY ROAD, CHASKA, MN 55318-9852

1 -80 0 -445 -2 231 g}és l [J PLEASE SEND ME A FREE BROCHURE [ ALSO A FREE VHS VIDEOTAPE

CALL FOR A FREE VIDEO AND BROCHURE.

Center and the University of Missouri year of the combined AFL-NFL OR WRITE: NORDICTRACK, DEPT, IFATE1 | NAE -
at Kansas City, as well as his position have someone well versed in sports “Sports medicine doctors basi- draft. “I had a difficult decision 104 PEAVEY ROAD, CHASKA, MN 55318-8852 | STReer
as Chief of Orthopaedics at the medicine and who has seen a lot of cally were just doctors who saw a between professional football and 30-DAY IN-HOME TRIAL | E'TIAYTE SR
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Research Medical Center and you changes in the field. lot of athletes, felt comfortable medical school,” recalls Whitaker.




90

JHEALTH &IFITNESS

He made the choice of going to
Missouri Medical School where he
graduated with honors. He was
“initially attracted to internal
medicine, but eventually shifted my
emphasis to orthopaedic surgery
because it was more fulfilling with
both the hands-on exposure of a
surgeon, as well as being able to
return to athletic competition as a
sports medicine doctor.”

Whitaker trained in orthopaedic
surgery at the University of Kansas
and then took an upper extremity fel-
lowship at Indiana University, before
going into private practice in 1976.
The same year, he also became team

Whitaker has watched sports medicine grow since his entrance into the field in 1976.

There is now a single, one hour, in-office non-surgical

microwave treatment available for prostate disease.

WHAT ARE THE SYMPTOMS
OF PROSTATE DISEASE?

Many men over age 40 experience difficulty
voiding. They may feel the frequent or
urgent need to relieve themselves by day or
even have to get up from sleep at night.
This may be due to enlargement of the
prostate or prostate obstruction.

13,700 people treated worldwide in
27 different countries by this method.

Investigations and treatment performed by qualified
certified Canadian urologists, nurses and technicians.

ALL oTHER AREAs caLL 1-800-668-8868

Package arrangements may be available including air and ground
transportation, hotel and meals for the patient and companion.

NOW 3 INTERNATIONAL
PROSTATE CENTRES AVAILABLE TO

SERVE YoU!

Windsor, Ontario, Canada

(20 minutes from Detroit International Airport)

(519) 252-8841

Mississauga, Ontario, Canada
(10 minutes from Toronto International Airport)

(416) 275-8868

George Town, Grand Cayman,

British West Indies

International

Prostate
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physician for the high school he and
his three brothers had attended.

Consulting with different sports
teams means understanding the
nature of each sport. “The specific
injuries that occur in the various
sports are fascinating to me,” says
Whitaker. “It’s so individual. It’s
like in the equestrian field where
you have horses that can jump, but
can’t sprint. In the skiing field, you
have skiers who are great downhill
racers, but can’t jump. In every field
there is a sub group within the big,
broad field and the same is true in
sports. Soccer players are an interest-
ing bunch with a unique set of

injuries. The terminology for injuries
in soccer is totally different than of a
football player who has a similar
injury, and you need to recognize the
difference as a treating doctor. The
two injuries might be the same on
paper, but they’re treated differently
depending on the sport. For exam-
ple, the likelihood of a football line-
man using a brace for a knee liga-
ment injury is substantial. The
likelihood of a soccer player using a
brace is about zero. You have to
understand that. You can’t treat
every injury, even though it’s the
same, in an identical manner. Indi-
vidual sports will often call for differ-

ent treatment measures for the same
injury. As the team doctor, you learn
that only by being there in the train-
ing room or on the sidelines. The
players won’t respect you as a doctor
if you don’t know this. That knowl-
edge comes from being on site. I like
all the sports and I like the one I'm
doing at that time the best.”

But if Whitaker has seen an
improvement in the field of sports
medicine in general, he’s some-
what discouraged by the advent of
big bucks into professional and
college sports.

“My views are a bit radical and
aren’t particularly original. There

s

Most Back Supports

Unlike other back supports that claim to be unique,
the Saunders S'port All™ REALLY IS! Because it
combines an adjustable back support with an elastic
athletic short, it won't slip out of place, even with
vigorous movement. And it lifts 25% of the weight off
the back.

Professional athletes in every major sport are using
it. Trainers Dick Martin of the World Champion
Minnesota Twins, Lindsy McLean of the San Fran-
cisco 49ers and Herm Schneider of the Chicago
White Sox, along with former PGA Tour trainer Greg
Johnson use it to prevent and treat back injuries to
their players.

Worn by 1991 U.S. Open Champion Payne Stewart.
Made in the US.A.
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Jacques Edho

Paris Tradition of Elegance...
For The Time of Your Life

Model #* NOM5759 Model #* NOM5760
Date Solid Stainless Steel
Solid Stainless Steel 18K Gold P1.
18K Gold P1.
$275.

* Also available in all gold tone.

-

¢ Model # NOM3802
Model # NOM3801 30 Meters/100 Feet
Date AR Water Resistant :
Date 30 Meters/100 Feet Solid Stainless Steel A
30 Meters/100 Feet Water Resistant
Water Resistant Solid Stainless Steel

18K Gold P!. 18K Gold PL.
$140. $260.

* Also available in ladies size.

you are not fully satisfied, you may return your purchase within
30 days for either replacement, credit or refund. So your full
satisfaction is guaranteed. Save More Than With Duty Free!

Feast your eyes on Jacques Edho of Paris’ latest creations
exquisitely finished in 18 Karat Gold.

Precision manufactured to exacting standards using state-of-
the-art digitized technology, these fine timepieces won't miss Take advantage of our Special Offer (already reduced
a lick. We even guarantee this with a 3-year warranty. And, if 20% discount) ORDER NOW! TOLL FREE 1-800-852-0440

ORDER NOW! TOLL FREE! 1-800-852-0440

DELIVERY IS FREE! (SAME DAY) (In USA and Canada -- 24 hours / 7 days a week.)
I understand I will be pleased with the purchase or I can return it within 30 days for a full refund.

In a hu rry [4 MODELNO. | aTY. | ORIG. PRICE | 20% DISC. PRICE | TOTAL

* NEXT DAY FEDERAL EXPRESS/UPS NONETED . | sus. $275.

DELIVERY AVAILABLE ($10 ADDITIONAL) N‘0M5760 T
L N ; 75.
¥ 7O ORDER BY FAX (213) 622-0634 0 MG Tore o

OR BY MAIL (SEND COMPLETE INFO.) | NOMs762 $285. $225.
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A former all-star football player,
Whitaker turned down a pro football
career in favor of medical school.

needs to be a restructuring of the
economy in terms of where the big
winners are,” he says. “They need
to share those funds in a more
equitable fashion with other
schools. And the pros, instead of
paying $20 million to one player,
ought to get together and say,
“This is how much we’re going to
pay our number-one draft choice.’
If they have $20 million to spend,
they should take $2 million of it
and give it to the number-one play-
er, and give the other 18 to the
youth programs to let more people
play in a safe environment.”

This way, he says, more kids
participate and get the positive
effects of playing sports. Valuable
lessons can be learned in sports if
the economics were altered a bit.

“Today we often hear the
phrase, ‘winning isn’t everything,
it’s the only thing.” Because of this
attitude, there has been extensive
exploitation of the athletes not only
in the classroom, but also with drug
abuse type problems. I feel that this
win-at-all-cost attitude needs to be
replaced with the old statement,
‘It’s not whether you win or lose,
but how you play the game.” This
appears to be somewhat of a trite
statement, but I feel it is crucial that
this emphasis change.”

But whatever the headaches,
Whitaker finds the rewards

immense. “It’s very gratifying,” he
says. “Take a high school athlete
who has the potential to go on and
play college athletics, but who has
sustained a major injury. The ath-
letes and their families feel that he
or she will never make the goal of
playing major college athletics or
pro athletics after that. Then you
do the corrective surgery, the
sequential exams and the mandato-
ry rehabilitation. It’s very gratify-
ing to see that person then go on to

play at the next level or above. 1
guess the gratification is to see how
what looked like a disaster turn out
well, to see that they can rise above
what seemed to be a career-ending
injury and keep on getting better.
It’s just a real treat to watch the
players keep going. It’s one of the
things I look forward to in my life
and I’ve seen it enough to know
that it can be done.” ¥

“Hair transplants? I had to be sure the
results would be

truly natural.”

Robert L. Pew

Chairman, ).1.C. Electric,
Former Patient

"Even when | comb my hair back, nobody can tell that | was ever balding.
And this natural,growing hair will be there throughout my life.”

The Tessler Technique, performed by dermatologic surgeon Martin E. Tessler,
M.D., blends micrografts and minigrafts to inconspicuously transplant your own

hair to thinning or balding areas.

Hair transplantation is more than a medical science — in the hands of Dr.
Tessler, an experienced and skillful specialist, it is an art. For this reason,
Dr. Tessler personally performs each procedure himself.

e Board Certified, American Academy of Dermatology

* Member, American Society of Dermatologic Surgery

e Graduate, University of Michigan Medical School, Henry Ford Hospital Residency
e Specializing in Hair Transplantation since 1974

pecializing in Hair Transplant Surgery

//~/—— MARTIN E. TESSLER M.D.
oy

To receive a free video ($10 DEPOSIT out of State) or free consultation, please call

1-800-531-7117

26400 West Twelve Mile Road, Southfield, MI 48034
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Turn to page
97 for a
convenient
way to stock
your home
library with
CDs from
CAPITOL

RECORDS. It's

World Record
Shop, a
service of
Northwest
Airlines.

| :b
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W Capitol Pop |

New music for the 90s:

* From the new Capitol release,
- “The Best o of Joo Cocker.

These Days/Johnny Clegg & Savuka v

Come Undone/Duran Luran

Take Me Anywhere/School Of
Fish

Swang Da Funk/New Version Of
Soul

Soul Sister/Subject To Change

| Knew That/Devlins

Rhythm/Billy Squier

No Rain/Blind Melon

Day By Day/Porirait

Until You Suffer/Poison

Jeannie Brown/The Ccges

Sinking Like A Sunsef/Tom
Cochrane

Time For Temptation/Duran Duran

Love Me Down/Tisha Campbell

A House Is Not A Home/ChorIes
& Eddie

vV Caplto ' :

titled “Living in

(She’s) Sexy + 17/Siray Cats

She Blinded Me With 5cience/
Thomas Dolby

Kids In America/Kim Wilde

Talk Talk/Talk Talk

Always Something There To
Remind Me/Naked Eves

19/Paul Hardcastle

The Politics Of Danciny/Re-Flex

Romanticide/Combo Audio

Guilty/Classic Nouveau»

(Get A) Grip (On Yourself)/The
Stranglers

2-4-6-8 Motorway/Tom Robinson
Band

Chant No. 1 (Don’t N:ed This
Pressure On)/Spandavu Ballet

€30, €60, C90 Go/Bovw Wow Wow

| Eat Cannibals/Total Coelo

Shiny Shiny/Haysi Far cyazee

er, Night Colls, So'

Litlle Help From My Friends

RLD

RFECORD

SHOP

Hosted by Dick Wilson

- W Joe Cocker

Anymore, Shelter

W Rites of Rhyihm and Blues

From Capitol’s CD produced for

the Rhythm and Blues Founda-

tion 1993 Pioneer Awards:

Tramp/Lowell Fulson

Land of 1,000 Dances/Wilson
Pickett

Everybody Needs Somebody To
Love/Solomon Burke

Dancing In The Street/Martha &
The Vandellas

Gee Whiz/Carla Thomas

Fools Rush In/Brook Benton

Tears On My Pillow/Llitlle Anthony
& The Imperials

Ain’t Nobody’s Business If |
Do/Jimmy Witherspoon

Shake, Rattle and Roll/Big Joe
Turner

Wine, Wine, Wine/Floyd Dixon

That’'s My Desire/Hadda Brooks

Tuxedo Junction/Erskine Hawkins
& His Orchestra

Friday Is My Day/Z.Z. Hill

Mustang Sally/Wilson Pickett

Got To Get You Off My Mind/
Solomon Brooks

Nowhere To Run/Martha & The
Vandellas

Goin’ Out Of My Head/Litlle
Anthony & The Imperials

Reconsider, Baby/Lowell Fulson

Tired, Broke, And Busted/Floyd
Dixon

__ Plain Jane/Sammy Hagar
- World Where You Love/Growded

. Go All The Way/Rasp

V' Classic Rock

Selections from various Capitol

artists:

These Dreams/Heart

Your Mama Don’t Dance/Poison

I Like To Rock/April Wine

Better Be Good To Me/Tina Turner

Too Much Passion/Smithereens

When Will | Be Loved/Llinda
Ronstadt

Jungle Love/Steve Miller

Once Bitten, Twice Shy/Great
White

Good Girls Don’t/The Knack

Closer To Home/I’'m Your
Captain/Grand Funk Railroa

House

" Fresh Air/Quicksiiver Mes nger

Service

Talk To Ya Later/The Tubes
Abracadabra/Steve Miller

. Rock And Roll Never Forgets/

Bob Seger

"7 Rock Of The 50s & 60s

. From the Capitol CD titled

“Spring Break”:

This Diamond Ring/Gary Lewis &
The Playboys

Blue Suede Shoes/Johnny Rivers

Sea Cruise/Billy “Crash” Craddock

Nobody But Me/The Human Beinz

Willie And The Hand Jive/Johnny
Otis

Be-Bop-A-Lula/Gene Vincent

I Hear You Knockin’/Smiley Lewis

Spooky/Classics IV

Time Won't Let Me/The Outsiders

Gimme Some Lovin’/Spencer
Davis Group

For Your Love/Ed Townsend

Papa-Oom-Mow-Mow/The
Rivingtons

| Get Around/The Beach Boys

Summertime Blues/Eddie
Cochrane

Do Wah Diddy/Manfred Mann

This Magic Moment/Jay & The
Americans

Stormy/Classics IV

I’'m Walkin’/Fats Domino

to an hour of Liberty

rds’ star, Chris Ledoux
from his CDs “Watcha Gonna
Do With A Cowboy” and “West-
ern Underground.”

Call Of The Wild, You Can’t See Him
From The Road, Litile Long-Haired

Outlaw, Making Ends Meet, Whatcha
Gonna Do With A Cowboy (with
Garth Brooks), Hooked On An 8 Sec-
ond Ride, I'm Ready If You're Willing,
Look At You Girl, Cadillac Ranch,
Western Skies, County Fair, Riding For
A Fall, Thank The Cowboy For The
Ride, Cadillac Cowboy, This Cow-
boy’s Hat, Shot Full Of Love, The Last
Drive-In, Workin’ Man'’s Dollar

W Country Highlight
From Ricky Lynn Greg’s self-
titled CD:

A Good Habit Is Hard To Break, If |

Had A Cheatin’ Heart, Alright
Already, Bring On The Neon, No
Place To Let Go, You Can Feel It
From Palomino Road’s self-
titled CD:

Why Baby Why, It Works Both Ways,
That's Where | Draw The Line, The Best
That You Can Do, Dead End Saloon

From Curtis Wright's self-

titled CD:
What's It To You, Phonographic Mem-
ory, If | Ever Love Again, | Can't Stand
To'Watch My Old Flame Burn, | Don't
Know How Love Starts, If | Could Stop
Lovin’ You

Suite No. 3, Chaconne, Two Renais-
sance Pieces For Lute, Preludio In The
Style Of Weiss, Scherzino From

7 World Music |

Listen to an hour of great Cuban

music from Capitol Records.

Isanusi/Chucho Valdes

Bill (Evans)/Chucho Valdes

Homenaje/Pablo Milanes

Gandinga, Sandunga y Mon-
dongo/ Los Amigos

Capullito de Alela/Emiliano
Salvador

Looking Up (Mirando Arriba)/
Irakere

Dancing Wet/Los Van Van

The Best Dancer Wins/Los
Van Van

¥ World Music Il

Listen to an hour of John Taven-
er’s wonderful New Age sounds
from the CD “The Whale And
Celtic Requiem” on Apple
Records.

a¥

Catavina, Danza Pomposa, Estudio
No. 3 In A Major, Melancolia,
Andante Catabile, Cuna, Gymnopedie
No. 1, Gymnopedie No. 2, Gymnope-
die No. 3, The Girl With The Flaxen
Hair, Pastourelle, Pavane Of The
Sleeping Beauty

W Classical 1

Listen to the Lon Philhai
monic Orchestra, conducfe
by Klaus Tennstedt, perform
Gustav Mahler’s “Symphony
No. 9.”

All classical selections chosen by Philip
Brunelle, artistic director for the Ply-
mouth Music Series of Minnesota, from
the Angel/EMI catalog.

W Capitol Jazz |

An hour of jazz from the Renee
Rosnes Trio’s CD “Without
Words” from Blue Note Records:
You And The Night And The Music, Lit-
tle B’s Poem, Estate, I've Got You
Under My Skin, In A Sentimental
Mood, Jitterbug Waltz, Dear Old
Stockholm, Solar, Misty

W Capitol Jazz Il

An hour of jazz from Bireli
Lagrene’s CD “Standards” from
Blue Note Records:

C'est Si Bon, Softly, As In A Morning
Sunrise, Days Of Wine And Roses,
Stella By Starlight, Smile, Autumn
Leaves, Teach Me Tonight, Donna Lee,
Body And Soul, Ornithology, Nuages

'V Memories Are Made Of
This—The 50s & 60s

Mona Lisa/Nat King Cole

How High The Moon/Les Paul &
Mary Ford

Wheel Of Fortune/Kay Starr

That’s Amore/Dean Martin

Oh Baby Mine/The Four Knights

Young At Heart/Frank Sinatra

Unchained Melody/Les Baxter

Lisbon Antiqua/Nelson Riddle

Memories Are Made Of This/
Dean Martin

z .
rrrererer

REG. US PAT. OFF.

True Love/Bing Crosby & Grace

Kelly

The Poor People Of Paris/les
Baxter

Fever/P Lee

ony
inly You (And You Alone)/

1 ” Franck Pourcel
That Old Black Magic/Louis Prima

& Keely Smith
Ramblin’ Rose/Nat King Cole
and more...

V' Memories Are Made Of
This—The 60s & Beyond

Wichita Lineman/Glen Campbell
Hurts So Bad/The Lettermen
Walk A Mile In My Shoes/Joe
South ’
Long Long Time/linda Ronstadt
| Am Woman/Helen Reddy
Wildflower/Skylark
My Love/Paul McCartney & Wings
Southern Nights/Glen Campbell
You Needed Me/Anne Murray
When You’re In Love With A
Beautiful Woman/Dr. Hook
Reminiscing/Little River Band
Love On The Rocks/Neil Diamond
and more...

v
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beverages

Sodas & Mixers

(& G

=0

e® Bl

Complimentary

Coca-Cola
Classic

diet Coke

Pepsi

Diet Pepsi

Slice

diet Slice

Sprite

diet Sprite

Canada Dry
Club Soda

Canada Dry
Tonic Water

Canada Dry
Ginger Ale

Sour

Mott’s Apple
Juice

Campbell’s
Tomato Juice

Mr. & Mrs. T
Bloody Mary
Mix

Perrier Mineral
Water

Domestic/
International
Flights
FIRST/
EXECUTIVE
CLASS
Complimentary
Beck’s Beer
Coors Light
96 Miller Lite
Miller Genuine
Draft
Suntory ()
Sake (P)
Asahi (P)

INTERNATIONAL FLIGHTS

Wines/Champagnes
MAIN CABIN*

Glen Ellen Cabernet Sauvignon
Glen Ellen Chardonnay

Sake (P)

FIRST/EXECUTIVE CLASS

Complimentary

1987 Chateau Larose Trintaudon(d)

1989 Jordan Chardonnay

1988 Kenwood Sonoma Cabernet
Sauvignon

1989 Laroche Bourgogne Chardonnay(®)
1989 Penfolds Bin 389 Cabernet Shiraz (P)

Sandeman Founders Reserve Port

1991 Tyrrells Vat 47 Pinot Chardonnay (P)

1985 Vueve Clicquot Ponsardin
La Grande Dame (FO)
Vueve Clicquot Ponsardin
Brut Champagne (EC)
Sake (P)
Dry Sack Sherry

Beer

MAIN CABIN*

Amstel Malt Non-alcoholic Beer (AMS)
Asahi (P)

Beck’s Beer

Coors Light

Heineken Beer (AMS)

Miller Genuine Draft

Suntory Beer (")

Liqueurs
MAIN CABIN*

Baileys Irish
Cream

BOLS Graan
Jenever (AMS)

Camus V.S.0.P.

Cognac

Spirits
MAIN CABIN*
Jim Beam Bourbon
Beefeater Gin
Bacardi Rum
Crown Royal
Canadian
Whiskey
Johnny Walker
Black Scotch
Smirnoff Vodka
Canadian Club
Whiskey
Sake (P)

DOMESTIC FLIGHTS

Wines/Champagnes
MAIN CABIN/U.S. $3.00
Glen Ellen Cabernet Sauvignon
Glen Ellen Chardonnay

FIRST/EXECUTIVE CLASS

Complimentary

1989 Fetzer Valley Oaks Cabernet
Sauvignon

1989 Mirassou Cabernet Sauvignon

1991 St. Francis Chardonnay

Spirits

MAIN CABIN
U.S. $4.00

Jim Beam Bourbon
Christian Brothers

Chivas Regal
Scotch

Crown Royal
Canadian

Brandy Whiskey
Beefeater Gin Dewars Scotch
Beefeater Gin Smirnoff Vodka

Martini
Smirnoff Vodka

Martini
Bacardi Rum

Liqueurs
MAIN CABIN
U.S. $4.00
FIRST/

KEY
FIRST/ (AMS) Available on Amsterdam
EXECUTIVE CLASS  flights only
Complimentary (P) Available on Pacific
Amaretto di flights only
Saronno (A) Available on Atlantic
Baileys Irish flights only
Cream (FC) Available in First Class only
BOLS Premier (AMS) (EC) Available in Executive
BOLS Graan Class only
Jenever (AMS) *Complimentary on trans-
Campari atlantic and transpacific inter-
Camus V.S.0.P. national flights.
Cognac 2 Refer to the message on the
Drambuie right.
Kahlua
FIRST/
EXECUTIVE
CLASS
Complimentary

Jim Beam Bourbon

Beefeater Gin

Bacardi Rum

Crown Royal
Canadian
Whiskey

Chivas Regal Scotch

Smirnoff Vodka

Johnny Walker Red
Label Scotch
(Interport only)

Canadian Club
Whiskey

Jack Daniels
Whiskey

Beer

MAIN CABIN

Henry Weinhard’s
Beer $4.00”

EXECUTIVE CLASS Coors Light $3.00

Complimentary

Amaretto di
Saronno

Baileys Irish Cream

Courvoisier Cognac

Mai Tai
(First/Executive
Clas/ Honolulu only)

Canadian Club
Whiskey

Jack Daniels
Whiskey

Jose Cuervo
Margarita
Cocktail

Miller Lite $3.00

Miller Genuine
Draft $3.00

Miller Sharp’s
Non-alcoholic
Brew $3.00

FIRST/
EXECUTIVE
CLASS
Complimentary
Jim Beam Bourbon
Christian Brothers
Brandy
Beefeater Gin
Bacardi Rum
Crown Royal

2We are pleased

to offer Henry
Weinhard’s, a
“hand-made” beer
of uncompromised
quality available
only in select
regions of the
country and now on
Northwest Airlines.

Canadian
Whiskey
Dewars Scotch
Smirnoff Vodka
Canadian Club
Whiskey
Jack Daniels

Whiskey
Jose Cuervo

Margarita

Cocktail

our

Passport

toa World
of Musical

Destinations

CREDIT CARD CUSTOMERS CALL TOLL-FREE
1-800-HOT-SONG (468-7664)-
24 HOURS A DAY

ORDER BY FAX 1-213-654-3216 * OR CLIP AND MAIL THIS PAGE T0:
DIRECT MUSIC MARKETING 8480 CARLTON WAY, LOS ANGELES, CA 90069-1406

CHECKS AND MONEY ORDERS SHOULD BE MADE OUTT0: DIRECT MUSIC MARKETING

CHECK OR MONEY ORDER____ CHARGEN: ___ WVISA__  MASTERCARD ____  AMEX___  DISCOVER___
ACCOUNT NO. EXP. DATE.

SIGNATURE (REQUIRED FOR CHARGE ORDERS)

NAME

ADDRESS:

AREA CODE & DAYTIME PHONE NO.

Overnight Delivery Availoble

IF YOUR ORDER IS A GIFT, PLEASE NOTIFY US IF YOU WOULD LIKE A PERSONAL HANDWRITTEN NOTE INCLUDED WITH YOUR ORDER.
PAYMENT MUST BE IN U.S. CURRENCY.

CALIFORNIA RESIDENTS ADD LOCAL SALES TAX.

ALLOW 2-3 WEEKS FOR DELIVERY. SORRY, NO C0.0s TOTAL AMOUNT OF ORDER

#N0 7+ N = T LEAES ARG

INCLUDE THE FOLLOWING CHARGES FOR SHIPPING AND HANDLING PER ORDER:
US.$3.50 EUROPES14.20 ASIA$22.50 7 37 $22.50

2
|
|
I
I
I
|
I
I
|
1
I
I
I
I
|
|
I
|
]
|
1

(ITY,STATE, 21P :
|
1
|
|
|
I
|
|
]
]
1
|
|
]
]

ZALVUS F v !

|
wll

THE BEATLES

16 CD Box Set
91302 CDonly: $298.98

The ultimate Beatles collection! This special
edition 16-CD set features all of The Beatles
original British albums on CD plus Past
Masters Vol. | & II. All CDs were digitally
remastered from the original master tapes and
are housed inside a distinctive black oak roll-top box. The set includes a 60-
page deluxe full-color book featuring detailed history and track-by-track
annotation. The perfect gift for both coﬂectors and Beatles fans alike!

ART BLAKEY

The History Of Art Blakey And
The Jazz Messengers 3 CD Box Set
97190  CD Only: $44.98 o==

The “Art Blakey School” was the training
ground for many of today’s jazz legends,
including Horace Silver, Wynton and Branford
Marsalis, Wayne Shorter and others. This 25
track, 3-CD collection captures many of the legendary performances from
these jazz innovators. The History Of Art Blakey is THE history of
modern jozz.

NAT KING COLE

4 CD Box Set

99777 CD: $59.98 CS: $44.98

100 ‘songs create a comprehensive
retrospective of one of this century's finest
vocdlists. Features “Too Young,” “Mona
Lisa,” “Unforgettable” and many more
signature hits - plus rare and previously
unreleased gems. Includes deluxe 60-page booklet with extensive liner notes
and rare photos. All tracks were digitally remastered from original master tapes.

ol THE BEST OF
U TAMES BOND

30th Anniversary 2 CD Box Set
98560  CD Only: $39.98 @

Thirty-one digitally re-mastered soundtrack
classics with photopacked booklet including the
original title themes from “Goldfinger,”
“View To A Kill,” “Thunderball,” “Live And Let Die,” and “For
Your Eyes Only.”

FRANK SINATRA

The Capitol Years 3 CD Set
94317 (CD: $39.98 CS: $34.98

75 classics from Frank’s most creative period
and the most definitive example of how one
man and his music can turn popular song into
an enduring art form. Includes
“Witchcraft,””The Lady Is A Tramp,” “I've
Got You Under My Skin,” and much more, plus a 36-page full-color book
featuring previously unreleased photos and extensive liner notes. All tracks
were digitally remastered from original master tapes. Ot

FLIGHTS OF FANCY...ON CAPITOL COMPACT DISCS AND CASSETTES m

FEIIETR

©1993 Copitol Records, Inc
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Circle
number(s)
on adjacent
business
reply card
for free
information.
Offer ends

June 30,
1993.

Enter to win
two
round-trip
tickets to
Amsterdam
on
Northwest
Airlines.
See
page 64.
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Business Products/Services

1993 World Mural Maps:
Bring the beauty of the New
World to your business.
Accelerated Learning: Be
confident in foreign languages

in 3172 weeks. European cours- :

es in America and Pacific!
AT&T USA Direct® Service:
Calling the states from over-
seas has never been easier.
For your USA Direct Card,
circle #10.

Berlitz: Think and Talk™ for-

eign-language course on tape
or CD.

Computer Products Plus:
Connecting a modem to any
telephone is easy...CP+
telecoupler II.

The Counter Spy Shop of
Mayfair London: State-of-the-

lance and counter-measures

New York, London, Miami,
Beverly Hills and D.C.
Cummins Shredders:

For all your paper shredder
needs—send for free guide.
Executive Gallery: Useful
products for business and
personal success.

Project management tool for
executives at the top.
Fashion Watch: Your logo
on a quality, water-resistant
watch. Order and compare.
Identags Luggage Tags:
Made from your business
card. Includes stay-on strap.
Identity™ Watches: Logo
watches with quality quartz
movement.

. Image Watches: (%ualit)'

wristwatches with logo in full
color. Small quantities
welcomed.

for Importing to the USA.
Infinity Watch Corp.: Not all

logo watches are created equal!
i Consumer

The best in quality and value.
Jamee West Logo Watches:
A full-color company logo or
any artistic design for 24
HRS. ADVERTISEMENT!
Jian Tools: Business Power
Tools™: Proven software for
growing companies.™

Lanier Copying Systems:
Guaranteed satisfaction or
free replacement.

Lapel Pin, Inc.: Custom qual-

ity pins build team spirit.
Quality guaranteed.

20.

: 86.

: 16.

| 61.

art electronic security, surveil- : 23.

equipment for home or office. 44.

: 30.
Executive Scancard System: 80.

| 39,

i 17.

: 31,

- 34

25,

| 45.

inter-office phone bills! Call
800-MICOM-AD.
Plantronics/SKC: Telephone
headsets and accessories.
Send for catalog.

. Power Translator: Put a transla-
: 19.

tor in your computer! Full sen-
tence accuracy, word processor
compatible, menu-driven,
dictionary.

Shearson Lehman Brothers:
Free brochure and audio cas-
sette describing the invest-
ment philosophies of Brett A.
Machtig, first Vice President/
Financial Consultant with
Shearson Lehman Brothers.
SyberVision: The Pimsleur

Language System teaches you

| 51.

to speak, understand and
respond in your choice of 12
foreign languages.

TeleCom: Refurbished fax
machines. Best fax buys.
Tele-Group: International

long distance to and from the

18,

U.S. at discounts of 30% to
50%. With no compromise
in quality or service.
Toastmasters Communica-
tion Series: Video-based
leadership and speaking
training.

Traveler’s Choice: Open
your own travel agency.
Operate from your home or
office, part or full time.
Virginia Department of Eco-
nomic Development: Will
help business expand or relo-
cate in the state. Free info.
Watch World: Logo watches.
Special below-cost spec sam-
ples at $14.50 (limit eight).
Wharton Executive Develop-
ment Video: Video-based
business training.

: Charge Cards
Importers Manual USA: Single :

Source Reference Encyclopedia i 35.

Diners Club Card: Earn fre-
quent-flyer miles every time
you use it.

Absolutely Fresh Flowers:
Supreme quality miniature
carnations. The perfect gift.
Aquacide: Kill laﬁe weeds!
Proven marble-size Aquacide
pellets spread like grass seed.
Works at any deptﬁ.
Automotive Insider Informa-
tion: Before you buy a new
vehicle, order this car buyers
guide! Save thousands of
dollars!

 [so.
- |9o.

68

Micom: A new way to reduce | 37.

18,
: 83.

5.

. 53,

55,

- 24,
. 66.

f 11,

© 40.

Black Tie Roses: Quality
roses and service.

Capitol Records: Circle #18
for more information.

City Watch: Jacques Edho
Timepieces, in 18-karat gold
plate. 3 yr. warranty.
Garden Prairie Pool &
Spa/Consolidated Consumer
Services, Inc.: Residential/
commercial enclosures.

Gold Medal Wine Club:
Hard-to-find, award-winning
wines from the best small
California wineries.

Great American Images/
Logo Timepieces: Five low-
priced, deluxe, full-color, per-
sonalized men’s and women’s
logo watches and desk clocks.
Lifetime warranty.

The Grillery: Barbecue with
the best state-of-the-art bar-
becue grill.

ICA: Alternatives for infertile
couples through Al-Surroga-
cy, IVF-Host Surrogacy and
ovum donation.
International Prostate Cen-
tre: Alternative to surgery.
Single one hour, non-surgical
microwave treatment. Certi-
fied urologists and techni-
cians in Canada (2) and
Grand Cayman.

Island Tropicals: Hawaii’s
flowers by mail order.

Lenox House Suites: Chica-
go’s favorite small hotel. Stay
next to everything!

Martin E. Tessler, M.D.:
Practice limited to hair
transplant surgery.
McDermott Cue: A variety of
fine-quality, custom-crafted
pool cues.

SLG Opportunity Guide
Eagle Financial Services

| [91. Golf USA
|92,

Phoenix Network

| 52,

f a1,

| 46

Terryberry Rings and Emblem
Jewelry: Monumental achieve-
ments deserve Golden Awards.
Universal Pewter: European
Collection. Gift items engraved
or cast logos attached.

Education

California Coast University:
Off-campus degree program
developed with the busy
professional in mind.

LaSalle University: Extended
degrees and carccr-opp()rtunig
programs, off-campus. Accred-
ited and financial aid.

Hotels/Entertainment/
Restaurants

42. Chicago Chop House: Chica-

go’s best prime steaks and
chops. Voted second-best

prime steakhouse in America. :

58. Registry Hotel: Circle
#58 for affordable luxur
located across from Malrof
America.

Luggage

36. Altman Luggage: The best
prices on name-brand lug-
gage. Super savings for %re-
quent flyers.

43. ASU, Inc.: More than
49,000+ airline crew mem-
bers threw away their
suitcases and bought ours.

Sports/Fitness

27. NordicSport™ Ski: The newest |

idea in cross-country skiing in
your home.

50. NordicTrack: A total body
exerciser—a machine capable
of exercising all the major
muscle groups in your body.
A machine tﬁat’s exciting and
recreational to use.

49. Saunders S’port All™ Back
Support: Combines an
adjustable back support with
an elastic athletic short.

Tourism/Travel Services

22. Air Travel Card: Anyone who
flies as much as you do
deserves the best insurance
coverage in the world.

33. Hertz: Send for information
on commercial-account,
corporate-rate programs.

38. Virginia Beach is Good:
Clean. Fun. Call for our free
16-page color vacation guide.
1-800-VA BEACH.

29. Virginia Tourism: For more

information on all our history, :

mountains and beaches, send
for a free “Virginia Is For
Lovers” travel guide or call
1-800-248-4833, ext. C14.

Answers to crossword
puzzle from page 86
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scttmarketing, inc.

N7
YOUR LOGO HERE!
o W2 N N

Nl NS/ Nl NN

Your Logo or Corporate Name
on a ball with long distance
and incredible accuracy. You
and your clients will love it!!!
The marketing statement that
plays well round after round.
Call for details and to order:

1-800-859-7288

FAX: (708)-615-7289

Ol

lass

POOL ENCLOSURES

Garden Prairie enclosures are
designed to give K,c‘)u swimmin
activities all year. Materials an

designs minimize maintenance and

ive long usable life. Aluminum

ames and rafters are color
coated. Opening roof panels and
doors allow for natural ventilation
and clear fresh air.

Residential and Commercial
Custom Designs to 70" widths.
For Additional Information or a
12-page color brochure call:
1-800-537-8231

Gl‘ar lent Prairie

& Spa Enclosures

} ———
f \sg/

@

8642 Hwy. 20, Garden Prairie, IL 61038

815-544-8385 FAX: 815-544-4353

. OREVEN BETTER. ..

SEND US YOUR COLOR LOGO

(Any size letterhead, business card or finished color logo design which need not be returned.)

along with $14.50* each
and we’ll rush you a personalized working
quartz watch sample as our convincer!

*Tax and shipping included
(Special ¥z Price Introductory Offer)

small quantities.

Compare our Service!

* Upon receipt of your finalized,
company approved color logo,
count on 10-working-day
turnaround from receipt of order
to shipment, sooner if needed!

¢ Free re-do of watch dial if not
satisfied

[ LOGO WATCH LEADER FOR OVER 12 YEARS |

To get a good idea of what a great idea we have
in Image Watches, paste your color logo here.

(Limit: 2 samples per company @ $14.50 each)

Your company logo in full color on the dial of
a deluxe, water-resistant wristwatch. 18K
Goldplated case, water-resistant leather strap,
battery powered quartz movement with
a lifetime warranty except batteries.
(Lifetime = as long as you want to use the
watch.) Remarkably inexpensive even in

To dispel any confusion from imitators
we stamp our name on
the back of

eaCh watCh' THIS IS A CREATION OF
. E

Please look for this méggc

seal of excellence. Cubigorio ®

JAPAN MOVT

Unconditional Money Back Guarantee

Catalog sheet and details on request.

IMAGE WATCHES,' INC.

Attention: Mr. Donnelly

9095 Telstar Ave.
El Monte, CA 91731-2809

(818) 312-2828 » (800) 344-8050
9AM - 5PM Mon. - Fri. Pacific Coast Time

IMAGE WATCHES, * INC. A2 Rughits Reserved

99
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MOVIES:
UsS.

oEasthound and Northbound
A Few Good Men

o Westhound and Southbound
Home Alone 2

eEasthound Hawaii
Sommershy

oWesthound Hawaii
Lorenzo’s Oil

PACIFIC

Leap Of Faith (1)
Distinguished Gentleman (1)
oWesthound and Southbound
Hoffa (1)

Scent Of A Woman (1)

WITHIN ASIA
eNorthbound

The Mighty Ducks
Southbound

A River Runs Through It

SYDNEY

The Mighty Ducks
Forever Young

A River Runs Through It
Toys

ATLANTIC

Leap Of Faith
Distinguished Gentleman (2)

Hoffa
Scent Of A Woman (2)

(1) English and Japanese
soundtracks with Chinese
subtitling.

(2) English and French sound-
tracks on flights to France;
English and German sound-
tracks on flights to Germany.

A Few Good Men

: Drama/Edited/ 118 minutes

i Things don't turn out quite as

i expected when a young, inexperi-

i enced, second-generation Navy

i lawyer is appointed to defend two

i young Marines standing trial for the
i murder of a member of their pla-

Easthound and Nortbound | 102" during an unsanctioned disci-

plinary action. Cast: Tom Cruise,
Demi Moore, Jack Nicholson

Sommershy
Drama/Edited/120 minutes

gL A Returning home after the Civil

War, a man comes armed with

: ideas for revitalizing the economy
i of his depressed hometown, and
oWesthound and Southbound :
i marriage. Cast: Richard Gere,
i Jodie Foster

brings romance fo his once bitter

. WORLDLINK

#Easthound and Northbound

- FEATURE FILMS
Westhound and Southbound  :
i The Distinguished Gentleman

i Forever Young

i Hoffa (1) = see key in column fo the left

: VIDEO GAMES

i Super Mario World ¢ F-Zero o

i NCAA Basketball ® Vegas Stakes
i ® The Legend of Zelda

i Super Soccer ® Super Tennis ®

i Street Fighter Il o

i Super Play Action Football

i True Golf Classics Pebble Beach

A Few Good Men

1 AH

Home Alone 2: Lost in New York
Comedy/Edited/120 minutes

: Kevin McCallister hits the Bi

i Apple, but he’s not alone—the

i notorious Wet Bandits are in New
i York too, still smarting from their

. last encounter with the precocious
i boy, and plotting larceny on a

i grand scale. Cast: Macaulay

i Culkin, Joe Pesci, Daniel Stern

Forever Young

i Drama/Edited/104 minutes

i A brave young fest pilot who is

i struggling to cope with a tragedy
i involving the woman he loves gets
i a second chance to ask the most

i important question of his life.

i Cast: Mel Gibson, Elijah Wood,

i lIsabel Glasser

i Comedy/Edited/113 minutes

i A whimsical toy maker must save
i his father’s toy factory from the

i clutches of his demented uncle, a
i recently retired general. Cast:

i Robin Williams, Michael Gam-

i bon, Joan Cusack

 The Mighty Ducks

PRSs x

: Lorenzo’s Oil

i Drama/Edited/135 minutes

i The true story of a courageous

i couple who, facing impossible

i odds and racing against time,

i challenge the skepticism of the

i medical community in order to

i save the life of their ill son. Cast:
i Nick Nolte, Susan Sarandon,

i Peter Ustinov

)

i

LR 2 R
=
A ——

. A River Runs Through It

i Drama/Edited/120 minutes

i Two brothers and their minister

i father are bound by their love for

i fly fishing and the river that in many
i ways shapes their lives. Cast:

i Craig Sheffer, Brad Pitt, Tom Skerritt

i Comedy/Edited/103 minutes

i When an aggressive lawyer is

: arrested for drunk driving, he’s

i given a community service assign-
i ment coaching a peewee hockey
i team. Cast: Emilio Estevez, Joss

i Ackland, Lane Smith

Drama/Edited/118 minutes

The turbulent career of Teamsters
Boss Jimmy Hoffa is followed
through four decades—from his pas-
sionate struggle for power to his final :
enigmatic fall. Cast: Jack Nicholson,
Danny DeVito, Armand Assante

ry 77
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Leap of Faith

Comedy/Edited/110 minutes
Reverend Jonas Nightengale and his
touring revivalist ministry rake in dol-
lars promoting miracles and wonders
in a road show. Cast: Steve Martin,

- Debra Winger, Lolita Davidovich
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i asma
i tle of his life on his new col-

%.,
The Distinguished Gentleman
Comedy/Edited/112 minutes

i After getting elected to Congress,
s?I-time con artist pulls the hus- :

i guide for a wee

i sine, beautiful women and chauf-

i feured limousines in New York.

i Cast: Al Pacino, Chris O’Donnell

leagues. Cast: Eddie Murphy,

i Lane Smith, Sheryl Lee Ralph

 Ein Ehrenwerter Gentleman

i Komadie/Atlantikflige in éstlicher
i und nérdlicher Richtung

i Nach seiner Wahl in den amerikan-
i ischen Kongress dreht ein kleiner
HC, BICHDENTHVTLHER
i grosste Ding seines Lebens.
AN—OHMMEERB L, EEER :
i Monsieur le Depute

i Film comique/Vols de |’Atlantique
i vers |'Est et le Nord

i Apres son élection au Congres

i américain, un arnaqueur de petite
HORHGA T -RHCEREWMARK - ik
i escroquerie dont ses nouveaux
i collegues vont patir.
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Gauner bei seinen Kollegen das

envergure prépare une formidable
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Scent of a Woman
Drama/Edited/120 minutes

i Ablind, retired military officer

hires a struggling student to be his
Eend of fine cui-

Der Duft der Frauen
Drama/Atlantikflige in westlicher
und sidlicher Richturig

Ein blinder, pensionierter Militarof-
fizier stellt einen armen Student als
sein Fihrer ein fir ein Woch-
enende mit gutem Essen, schénen
Fraven und Limousinen mit Chauf-
feur in New York.

Parfum de Femme

Film dramatique/Vols de I'Atlan-
tique vers |'Ouest et le Sud

Un officier aveugle a la refraite

i embauche un étudiant fauché

i pour lui faire office de guide lors

i d'un week-end new- orgois de cui-
i sine raffinée, de belles femmes et
i de limousines avec chauffeurs.
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Travel Report
Helpful tips on how
to get the most

out of your next
trip.

ENTERTAINMENT
REPORT

A peek at
upcoming films
and box-office
celebrities.

HEALTH
REP@®RT

The latest health-
care trends and
issues.

ENVIRONMENTAL
REPGRT

Learn what is
being done to
protect the
environment.

BUSINESS
REPORT

Profiles of
successful
business leaders.

What's new on
home video.

SCIENCE w0

TECHNOLOGY
REPORT

The latest
technology that
will take us to the
21st century and
beyond.




spot that luggage fast

with your owm,business card!

Plus 7

2 Le9 [N Rk 2 ~ - ,‘ S 53 , 4 & 3
rap with:eachitag:. /Al setindisie, 77 | JQasan e stage & Handling

3 Identags $7.75 plus 75¢ p&h . . . $ 8.50
Indiana residents add 5% sales tax: 3 tags add 43¢

Why risk someone grabbing your luggage or
briefcase by mistake? A delay like that could
spoil your vacation or prove embarrassing at a Identags are returned via First Class Mail
very important business meeting! All airlines

require identification on all bags that are HOW TO ORDER
checked. Complete coupon below and send

2 business cards for each IDENTAG ordered.

Now, through a high technology process, a

tough, good looking identification tag can be :-Na Plobie Natiaianns
made from your business cards. That's right! Tz following order!
What better identification than your own i Company Name QTY PRICE P&H TOTAL
business cards displayed in beautiful thermoset 1 aqyress
clear plastic, impervious to the elements. We I
also include a strong, stay-on strap with each : il g Jenr1a5 - 181800
tag ordered. The tags and straps are so strong,  !enckse$ plus posiage & handing
we guarantee them against breakage for a full | and 2 business cards for each Identag ordered. 5ea. 11.00 .75 1175
year! Business cards are limited to standard I Make U.S. Bank Check or Money Order
2" x 3-1/2" size. | Payable in U.S. Dollars to: DOR. A0 IR0
aiH : J I IDENTAGS Qea.w.so 150 21.00
rder Now. Don't be left holding the wrong bag! 1 6205 Constitution Drive PSS
I
: Fort Wayne, IN 46804 (219); £136.0066

©1993 Northwest Airlines, Inc. —

NORTHWEST WORLDVACATIONS: CUSTOM MADE, PACKAGE PRICED.

Whether it’s a trip around the world or just across the country, we can tailor a vacation with your tastes
and budget in mind. You can choose from hotels, rental cars and optional add-ons like sightseeing tours or dinner and
theater tickets. With our specially priced airfares and partnerships with leading travel suppliers, you'll receive
unbeatable vacation values. And your satisfaction is guaranteed with

NORTHWEST
our WorldVacations Travel Warranty. See your travel agent about our

A

Some People Just Know How o Fly.™

WorldVacations packages to Europe. Or our other great destinations.
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European Routes

Operated by KLM Royal Dutch Aldlines i 5/ 1 Channel KUF(E <abundee
Operated by Northwest Airlines 3 ’ it

Inbut'gh

" KLM CITYHOPPER : ’ - WBERGEN
|  WSTAVANGER & 7 © WSTAVANGER
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us where.

é\/ow, a Wherever
Dus.tom- You Want.
esngn.ed However
Vacation You Want.
Yg(l;n No matter
here you want

Afford. >
A ff " totravel, Northwest
round the world or WorldVacations can take

across the country. Agrand
tour or along weekend. Luxury
hotels or quaint out-of-the-way inns.

" you there. Explore exotic Asia
and old world Europe. Soak up the
sunin the Caribbean, Bermuda, Florida

Nor.tr?\./vest WorldVacations® give you and Hawaii. Discover the wonders down under in
the flexibility and freedom of a custom-designed Australia and New Zealand. Or of a world much
vacation at the price you want. closer, California, the Southwest and more of

Working in partnership with some of the United States.
the world's leading travel suppliers, we provide WorldPerks® Extras.
unbeatable vacation values. When you travel with Northwest WorldVacations

You get the savings of a package tour with the you can earn up to 2500 WorldPerks bonus
freedom and luxury of a personalized vacation. miles. And you can redeem WorldPerks awards

© 1993 Northwest Airlines, Inc.

Tell us YY much.

you have to Australia,
earned for theair ) Asia, Europe
portion of your . P and Hawaii. And
WorldVacations o : | sightseeing and
package. " entertainment add-
Good Things ons will make even
Come in more of your trip.
Low-Priced Our
Packages. Guarantee.
And Northwest ’ When you choose Northwest
WorldVacations are custom-designed to fit WorldVacations, our travel warranty is
your wallet. Whether it’s first class all the way your guarantee of satisfaction. Some people just
or travel and accommodations tailored for a know what you want in a vacation.
family on a budget. To book your vacation, call your @
Turna Busine.ss Trip into travel agent. And to order [ESNTQY YN & AL Y ¥
a Pleasure Trip. WorldVacations brochures, fill out
Extend your business trip a few days or the card on the next page or call WORLD
M

unwind somewhere wonderful on your way home. the Northwest Airlines Distribution
It's easy with WorldVacations stopover packages Center at 1-800-358-3100, ext. 347.

Nl
Special Offer to Hawaii. Stay 4 nights, get 1 free.

See the card on the next page or call your travel agent.

NORTHWEST AIRLINES
Some People Just Know How To Fly."




PUBLIC SPEAKING-YOUR
SINGLE GREATEST OPPORTUNITY TO
INFORM, PERSUADE AND LEAD OTHERS .

TOASTMASTERS ;l'he ;ideo is
INTERNATIONAL i  sinaighitor-
PR ESE NTS: ward and to the point. No lampoonish vig-

nettes of bad speakers and no hysteria; just an
orderly and nicely polished production.

It is jam-packed with good information,
but doesn’t look overstuffed. We viewed this
video twice and picked up almost as many
good ideas the second time as the first.

BE PREPARED

TO SPEAK
The Step-by-Step Video
Guide to Public Speaking

: i £ St 2 ; This program
Skilled public speaking... it’s the public speakers, and trainers across "”[”Ti'[s successfully covers
fast track to making a differencein  the US, this may be the most ; e 1 all the basics of

. : . g planning and delivering an effective speech
your company, in your career, or in concise and effective speech bt A e UTRE Vletver will learn how
the world. Acclaimed by reviewers,  training product ever developed. to organize interesting facts in a logical

manner, how to employ anecdotes as
attention-getters and ice-breakers, and how to
leave an audience with a lasting impression,

as well as tips for overcoming stage fright.
* %% * (Highest Possible Rating.)

g,
A\

\

=
: \\\.\\\\\

YOU RECEIVE ONE FREE STUDY
GUIDE, “TEN STEPS TO EFFECTIVE
PUBLIC SPEAKING,” INCLUDING
TOASTMASTERS' 66-POINT
PREPARATION CHECKLIST.

FULL 30-DAY MONEY-BACK GUARANTEE

“This is an excellent video—high quality
and the cost is extremely reasonable.” |

Cheryl Binda, Personnel Development, FOR FASTER SERVICE: Call 1-800-989-8273 Or Fax 1-415-381-9801

Boise Cascade Corporation, Boise, ID. I YES: please send the video, Be Prepared to Speak  [] VHS $89.95 []Beta $89.95

“1t's excellent. T've been looking for | including one free Study Guide w/ Checklist  SALES TAX (CA residents only)

something like this for five years. Kantola | 1AM PAYING BY: SHIPPING AND HANDLING ____4.50
Productions is right on target.” Donald | I Check enclosed TOTAL AMOUNT OF MY ORDER IS:

Shandler, Ph.D., President, | (Payable to Kantola Productions) NAME:

Organizational Development & (] Mastercard [] Visa []Amex

Research Associates, Columbia, MD. : COMPANY:

“Just as good or better than items costing No. ADDRESS:

five times more.” Matthew Lee, General | Exp. Date CITY/STATE/ZIP:

Motors Hydra-Matic Training,
Bellville, MI. | signature PHONE: ( ) _ NWESP




It not the first time
were offering you
a great deal on‘a’|.

"o celebrate our 75th
anniversary, Hertz has a special
ofter on'I-Birds
for American Express®
Cardmembers only.

@ﬂck in 1918, Hertz opened the first rent-a-car
company with 12 shiny Model T Fords. From a
side street in Chicago, we've expanded to more
than 130 countries throughout the world. And
to celebrate 75 years as #1, Hertz offers Card-
members a 3-day weekend with a T-Bird for
only 875. Along with Free Unlimited Mileage.
All you need is the American Express Card.

" @or your information: Offer is available at par-
ticipating U.S. airport locations through
6/30/93. Advance reservations required. 3-day
with Saturday keep required. Higher rates ap-
ply for additional days. Offer not available in
the New York area. Blackout periods apply and
availability is limited, especially in peak peri-
ods. Minimum rental age is 25. Cars must be

CLCCLCLD

lttanennanauEE

returned to renting
T-Bird location by 11:59 p.m.

or similar Monday or offer does

$ not apply. Taxes and

R

optional items, such as
refueling are extra.
@clcl)ratc our 75th an-
3-day f
niversary on the road.

Tl L Ll

weekend rate.

Ask for the AMEB
Weekend rate.

RN, e AN Optional LDW

Hertz rents Fords and other fine cars.® REG.US. AT OFF.© HERTZ SYSTEMS INC. 199/003) S14a da_v or less.

To make reservations

call your travel agent or
Hertz at 1-800-654-3131.
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Don’t Leave Home Without It?



